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This book is not a definitive historical record,
but a collection of passages, projects and people who
have worked with the Furniture Industry Association
of Bento Gonçalves (Sindmóveis)aiming to promote
design as a competitive tool for the furniture industry.
The time frame covers the period from 1988 to 2018.
Although bibliographic research has been carried
out regarding the development of the local furniture
industry and the origin of the Movelsul Brasil fair,
the main sources mentioned include the book “Salão
Design Dez edições: Uma visão do Design Moveleiro
Latino-Americano” (Salão Design Ten editions: An
overview of the Latin American furniture design),
by designer and museographer Ivens Fontoura; the
catalogs and promotional material of all 22 editions of
the Salão Design Award held to date and an extensive
analysis of the news published on the Sindmóveis
website since 2006.
The following pages portray the continued efforts
Sindmóveis has made since 1988 to strengthen the
Bento Gonçalves furniture hub and to foster the
sustainable growth of the entire national furniture
industry through design. Collectivity has been
guiding all the actions of the association, as well as
the development of this publication. May it serve as
an inspiration
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The Furniture Industry Association of Bento Gonçalves (Sindmóveis) has
invested and believed in design as a competitive edge for the national furniture
industry since 1988, when it established the Salão Design Award. The association
was founded in 1977 to formally represent the furniture companies located in
and around Bento Gonçalves. In addition to represent the companies, it aims to
promote better development conditions for the sector, by providing support to
its members, political negotiations, commercial actions or innovative programs.
Established by the association, Movelsul Brasil is a great fair where furniture
companies present their launches to national retailers and foreign buyers. It is
in this context that Sindmóveis comes to understand design as a crucial tool to
the competitiveness of the sector. The experience with the Salão Design Award
led the association to organize a new trade show which started in 2007 - this one
was aimed at the high-end furniture and accessories market. Casa Brasil, in turn,
brought Sindmóveis closer to design studios that were interested in attracting
new customers and expanding their presence in the foreign market.
For considering that the internationalization of the service provided by
Brazilian designers would trigger the development of the furniture industry as a
whole, Sindmóveis started to coordinate the positioning of Brazilian design in the
world, with the support of the Brazilian Trade and Investment Promotion Agency
(Apex-Brasil).
Initially, the design studios were included in the Orchestra Brasil Project
- which was already promoting exports from suppliers of furniture industry
products. In 2015, this platform got its own identity: the Raiz Project. The identity
of the project and its scope express the multiplicity that is characteristic of the
Brazilian furniture design.
This book shows the trajectory of Sindmóveis Bento Gonçalves in design-related
projects, from 1988 to the present day, but having as its starting point the development
of the local furniture industry based on the Italian immigration. Its development was
motivated by the celebration of the 30th anniversary of the Salão Design Award and
the positive results of the Raiz Project in licensing and exports. It is the history of
the association, representing the work of hundreds of people for the benefit of the
furniture industry: the boards of Sindmóveis during these 42 years (always made
up of entrepreneurs and executives working in a voluntary capacity); the technical
teams that lead the association; judges and sponsors of the Salão Design Award;
project advisory and consultancy providers; partner entities; furniture companies,
industry suppliers and design studios.
The legacy of Sindmóveis Bento Gonçalves has been to bring the ends of the
furniture chain together so that the sector can develop with consistency and a
value proposition. The story is not yet complete and is still under construction
at the moment. Sindmóveis hopes that the chapters of the future will also be a
source of honor.
Happy reading!
August 2019
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O Sindicato das Indústrias do Mobiliário de Bento Gonçalves (Sindmóveis) investe e acredita no design como diferencial competitivo para o setor moveleiro
nacional desde 1988, quando criou o Prêmio Salão Design. A entidade foi fundada
em 1977 para representar formalmente as indústrias moveleiras localizadas no
município de Bento Gonçalves e adjacências. Muito além da representação sindical, seu propósito é promover melhores condições de desenvolvimento para o
setor, seja por meio de apoio aos associados, articulação política, ações comerciais
ou programas inovadores.
Junto da própria entidade, nasce a Movelsul Brasil, uma feira grandiosa em
que as empresas moveleiras apresentam seus lançamentos ao varejo nacional e
compradores estrangeiros. É nesse contexto que o Sindmóveis passa a compreender o design como crucial para a competitividade do setor. A experiência com o
Prêmio Salão Design levou o sindicato a empreender em uma nova feira a partir
de 2007 – essa direcionada ao mercado de móveis e complementos de alto padrão.
A Casa Brasil, por sua vez, aproximou do Sindmóveis estúdios de design interessados em alcançar e ampliar sua presença no mercado externo.
Por entender que a internacionalização do serviço dos designers brasileiros
desencadeia o desenvolvimento da indústria moveleira como um todo, é que o
Sindmóveis passa a articular o posicionamento do design brasileiro no mundo,
contando com o apoio da Agência Brasileira de Promoção de Exportações e Investimentos (Apex-Brasil).
Num primeiro momento, os estúdios de design foram incluídos no Projeto Orchestra Brasil – que já atuava no fomento das exportações de fornecedores de produtos da indústria moveleira. A partir de 2015, essa vertical ganha uma identidade
própria: Projeto Raiz. A identidade do projeto, assim como sua atuação, expressa a
multiplicidade, que é característica do design de móveis no Brasil.
Este livro traça a trajetória do Sindmóveis Bento Gonçalves em projetos ligados ao design, desde 1988 até os dias de hoje, mas tendo como ponto de partida o
desenvolvimento da indústria moveleira local a partir da imigração italiana. Sua
construção foi motivada pela comemoração dos 30 anos do Prêmio Salão Design
e os resultados positivo do Projeto Raiz em licenciamentos e exportações. Trata-se de um resgate histórico, que representa o trabalho de centenas de pessoas
em benefício do setor moveleiro: as diretorias do Sindmóveis nesses 42 anos de
entidade (formadas sempre por empresários e executivos em atuação voluntária);
as equipes técnicas que conduzem a entidade; jurados e patrocinadores do Prêmio
Salão Design; assessorias e consultorias dos projetos; entidades parceiras; empresas moveleiras, fornecedores da indústria e estúdios de design.
O legado do Sindmóveis Bento Gonçalves vem sendo amarrar as pontas da cadeia
moveleira de modo que o setor possa se desenvolver com consistência e proposição
de valor. A história não é estanque e segue em construção neste preciso momento. O
Sindmóveis espera que os capítulos do futuro também sejam motivo de honradez.
Boa leitura!
Agosto de 2019
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FROM THE
IMMIGRATION
TO MOVELSUL
IN THE 1980S:
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In the late 1980s, furniture production in Brazil reflected the recession of
the market of the so-called Lost Decade. Even the most renowned companies
struggled to maintain their production and sales
figures. Some of them failed to survive this period of
political and economic transition into the next decade,
including the precursors to serial production lines,
companies such as Móveis Barzenski, Móveis Miolo
and Móveis Sperotto. Others, such as Móveis Carraro,
Móveis Pozza and Todeschini, are still operating - albeit
with new corporate configurations.
Economically, the country was struggling with its recessionary domestic
market and an inflation rate of nearly 933% during 1988, reaching the historic
mark of 2,751% between 1989 and 1990. At the same time, the Citizen Constitution
of 1988 instituted the direct vote for president, the 44-hour workweek and
unemployment insurance. In this scenario, Serra Gaucha (the Mountain Range
area of the state of Rio Grande do Sul) already stood out as a furniture hub,
concentrating 80% of the state’s furniture companies, as described in the book
Movelsul, os 15 passos de uma epopeia (the 15 step of an epic).
In the 1980s, the national furniture industry had not yet developed an export
mentality. Its sales to the international market accounted for only 10% of the raw
wood exports. Relying primarily on a shrinking domestic market, the furniture
industry was not prepared to embody a culture of innovation and design. At the
same time, as of 1985, the cabinetry segment emerged in the Bento Gonçalves
hub, which would later become the highlight of the local industry in terms of
technology and know-how.
Businessman Aldo Cini, who chaired Sindmóveis from 1987 to 1990, comments
on the growing perception of local companies that action had to be taken to
balance out the conditions of competition with manufacturers based in São Paulo
to reach the center of the country. “When a company is far away from the raw
material and far away from the consumer market, you have to be a giant to be
able to manufacture a product that can serve the consumer market where it is
manufactured, at least at the same price, because no one will pay a higher price”,
he says. At the time, they aimed to focus on superior product quality to attract
good shop owners based in the Rio-São Paulo axis. However, design differentiation
soon proved to be crucial. Brazilian design already had some profusion in the
1970s, but it only flowed in the Rio/São Paulo axis according to a statement made
by designer Guilherme Fontanari one of the conceivers of the Salão Design award.
“If Serra Gaúcha had a booming furniture fair, why not plant this design seed in
the context of Movelsul”
The basic projects of the Furniture Industry Association of Bento Gonçalves
(Sindmóveis) and the Movelsul Brasil fair - also managed by the association and
considered today the largest of its kind in Latin America - played a crucial role
in adopting design as a competitive tool for the furniture industry. In order to
understand the turning point of this furniture hub through the Movelsul 1988
and the establishment of the Salão Design Award, we have to turn back the clock
a little.
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Bento Gonçalves in the
year 1929. The local city hall
has been in this building, up
to the present day.
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The consolidation of the furniture hub in Bento Gonçalves dates back to the
arrival of Italian immigrants to the region as of 1875. They settled in the Colônia Dona
Isabel - today known as the city of Bento Gonçalves as free workers, having come to the country because
of the special interest from the Brazilian government,
which faced economic problems arising from the
abolition of slavery. Although Italian immigrants’
core activity was subsistence agriculture, trading the
surplus with neighboring villages, the availability of
timber was remarkable and was emphasized in official reports from the Ministry
of Agriculture in 1876.
In those official reports, the region that had recently been settled by Europeans
was described as rich in precious woods such as pine, cherry and cedar. This
wood, which was used to build the first houses in the colony, also gave rise to small
sawmills that supplied local demand. This surplus also fostered trade with more
distant villages, by ferrying planks across the Rio das Antas to Porto Alegre and
then selling them.
The first furniture factory was registered in 1905 by Pietro Maragno, who
immigrated from Italy to Brazil with his father, who had also worked as a
cabinetmaker, and some siblings. He produced 30 full beds, furniture for 10 living
rooms and 40 miscellaneous pieces of furniture annually - a record found in the
book A trajetória do Comércio de Bento Gonçalves (The History of Commerce in
Bento Gonçalves). This book also contains a socioeconomic profile of the city of
Bento Gonçalves drawn up on the 75th anniversary of the Italian colonization,
showing that in 1948 furniture manufacturing began to rise, becoming relevant to
the local economy. At that time, there were 12 loggings companies, 10 woodworking
shops and three furniture factories – most notably Móveis Zardo, which was very
representative in the 1940s.
In fact, furniture manufacturing came to represent an economic sector with
relevance to the municipality in the 1950s. The founding of Barzenski S/A in
1955 is mentioned as a milestone for the furniture industry in the state, with the
introduction of serial furniture production - which at that time was tube furniture.
In addition, in that year there were already five furniture factories and 20 local
lumber companies. Prior to Barzenski, in 1952, Móveis Miolo and Móveis Sperotto
began their activities - the latter began with the production of custumized pieces,
then moving on to the manufacture of semi-serial furniture and later serial
manufactured furniture throughout the 1960s.
Barzenski’s contribution to the embryo that would later become the furniture
hub was crucial. The company, which actually started as a bumper chrome
plating business, moved on to the manufacture of tubular furniture with its
own machinery, developed by its founder Félice Barzenski himself. In 1964,
he inaugurated the first large-scale production unit in the region, training the
company’s own workforce due to the lack of skilled workers for the specific activity
of manufacturing chromium-plated furniture.
Barzenski’s legacy of knowledge was the great driving force for the Bento
Gonçalves furniture hub - added to the characteristic entrepreneurship of the
Italian immigrants. Former employees of the company, supported by the experience
they had gained, founded their own businesses, expanding the representativeness
of the sector in the local economy during the 1960s and 1970s.
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Barzenski was one of the
main furniture companies
during the consolidation of
the Bento Gonçalves hub. It
introduced the furniture serial
production lines.
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In the 1970s, the furniture industry grew their representation in the region’s
economy, making a very large leap as it became the city’s main economic activity,
not only matching the traditional wine industry but
also surpassing it as a contributor to the local GDP.
The renowned Barzenski S/A, which had already
expanded its line of chrome-plated furniture by
using particleboard and plastic laminate, started to
produce furniture for the entire house when it built,
in São José dos Pinhais (PR), the first Brazilian custom-designed furniture factory
to manufacture modular cabinetry. And in the same year, the first manufacturing
unit in the country to manufacture pinus elliottii furniture, in Bento Gonçalves.
The city of Bento Gonçalves had a total of 60 furniture companies - many of
them originated from Barzenski. In those years, the owners of the main companies
already participated in fairs in the international circuit, bringing to the local
market information that, besides technology, pointed to the need for integration.
The embryo of Sindmóveis was the Professional Association of Construction and
Furniture Industries of Bento Gonçalves, which was made official in 1973.
The emergence of this articulation came from a new reality in which the sector
felt the need to be represented in a collective way, not just individually. In this
sense, the association was born with a very important role of bringing the sector
together. Its foundation allowed for the development of participatory activities,
the first of which was inspired by research carried out at the then Fervi, today the
campus of the University of Caxias do Sul. The research pointed out a desire of the
furniture sector to have a trade fair that was capable of increasing visibility of the
segment, accelerating its activities, which was already beginning to show good
results and opening markets in other states.
As a result, in 1977, the first Mostra do Mobiliário (Furniture Show) of Bento
Gonçalves and Fenavinho Brasil took place simultaneously and, at the same time,
its promoter was renamed Furniture Industry Association of Bento Gonçalves.
The 24 exhibitors that participated in the first show virtually represented all
local furniture manufacturers of serial lines except for Barkenski - which, due to
a commercial decision, chose not to join the project.
Entrepreneur Elino Periolo, the first president of Sindmóveis, says that, at that
time, the industry in Bento Gonçalves was clearly showing its vocation and had
already reached the southern and southeastern regions - this growth was further
accelerated after the establishment of the fair. “It was an event that innovated the
whole mindset at that time in the furniture segment. The continuation of the fair
was a result of the success of its first edition and was also fundamental for the
growth of the sector”, recalls Periolo, about the first show.
The exponential growth in the following years would consolidate Mostra
do Mobiliário - currently Movelsul Brasil - as the most important fair in the
furniture sector for retailers and importers. The vocation, commitment and
work of every sector during the first show should be highlighted. “It reflects the
spirit of collaboration, the creative spirit of that time. Once it had been decided
that this fair would be held, everyone rolled up their sleeves and got it done, with
empiricism and without experience, but with dedication and will. This is how
the sector was built. Its current success is deserved, it did not happen by chance”,
points out Elino Periolo.
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One of the first sawmills
in the region, in 1905. Until
the mid-1950s, furniture
was produced by small-scale
carpenters. Then companies
began to develop that could
produce it on a larger scale.
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Wine-making, along with
the furniture industry, have
been the principal industries
in Bento Gonçalves and these
are still the main activities
in the city. This photo dates
from 1927
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Movelsul Brasil, a pioneer event in the country, is considered today the largest
furniture fair in Latin America and always held in even years. It has professional
characteristics, with services aimed at prospecting new business and launching
products. It is considered an appropriate fair for
retailers and importers to get to know trends
and new raw materials.
The fair had five editions between 1977 and
1988, when the Salão Design Award was born.
Firstly, Movelsul was called Mostra do Mobilário, attracting local manufacturers
and taking advantage of the large public visiting Fenavinho – it is worth
remembering that the fair and the wine festival took place simultaneously in its
first editions. During these five editions, the show expanded its reach to exhibiting
companies from other states and organized its own calendar outside the scope
of Fenavinho. Traditionally, the fair takes place in Bento Gonçalves in March in
even-numbered years.
In the most recent edition of the fair, held in 2018, Movelsul Brasil had 246
exhibitors and 30,284 professional visitors from 33 countries. A 40-year history
that, besides enhancing the local furniture industry, has strengthened the national
furniture industry and taken the name of Bento Gonçalves throughout Brazil
and the world. The highlights of the grassroot projects in areas that Sindmóveis
considers essential for the sustainable growth of the sector today are design and
exports. Both projects put the furniture industry face to face with the demands
of the international market, also making them more competitive in the domestic
market and reflecting on the development of the furniture sector as a whole.
This vision of full and sustainable development of the furniture sector was
born through strategic decisions made by Sindmóveis Bento Gonçalves 30 years
earlier. Some side projects developed by the board of the association were crucial
for the development and consolidation of Mostra do Mobiliário and the furniture
industry - the changes implemented in 1988 are considered a turning point for
the sector. In 1988, a year the industry was faced with lots of difficulties, Mostra
do Mobiliário changed its name to Movelsul and consolidated itself as a national
event, with the participation of 108 exhibitors from different parts of Brazil.
Moreover, another very important fact to be remembered from that year is: the
Salão Design Award was born.
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Cutting of the inaugural
ribbon at Movelsul 1988, the
year in which the first edition
of the Salão Design Award
takes place
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SALÃO DESIGN
AWARD
A strategy to
foster innovation
in the furniture
industry
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In 2018, the 21st Movelsul Brasil Fair was held in Bento Gonçalves, using
a very emblematic slogan for the first time in the four decades’ history of the
event: “Design is in our nature”. The communication campaign extolled to the
public the combined tourism and business opportunity that only exists in the
context of Bento Gonçalves’ furniture hub. More than that, it also referred to
the 30th anniversary the Salão Design Award and the entire history of the
Furniture Industry Association of Bento Gonçalves (Sindmóveis) in promoting
design as a competitive tool for the furniture industry.
The goal of a furniture hub characterized by design culture became a
permanent project for Sindmóveis Bento Gonçalves after the award was
established in 1988. Since then, many other initiatives have emerged echoing
through the sector as a whole, surpassing the borders of Serra Gaucha (the
Mountain Range area of the state of Rio Grande do Sul) and also expanding the
sector-based representativeness of the association. This is how Casa Brasil , a
high-end furniture and fittings fair, started in 2007 and, later in 2012, the Raiz
Project. The latter, led by Sindmóveis with support from the Brazilian Export
and Investment Promotion Agency (Apex-Brasil), has been playing a strategic
role in the internationalization process of Brazilian design, with substantial
results in exports and licensing to the US and European markets.
These projects are possible thanks to the initiative undertaken to create the
1st Movelsul Furniture Design Award, which was born as a way to provide new
opportunities to a furniture industry that had been impacted by the market
instability in Brazil, undergoing profound transformation in the second half
of the 1980s. The award was created to encourage design development within
manufacturing companies, integrate designers and manufacturers and reveal
new talents. It was set up as an event in a parallel with Movelsul Brasil in
1988 - intending to offer differentiation subsidies to the national furniture
industry. The seed, however, germinated within furniture companies in the
1970s and during a Furniture Designer course held in Bento Gonçalves in 1982,
which was attended by entrepreneurs and executives who would leave their
names engraved in the history of the Bento Gonçalves furniture hub, working
in companies that would become important for the sector and also jointly
cooperating with Sindmóveis.
It is difficult to pinpoint the exact chronological order of these achievements
- they occurred very close to each other or even in parallel - but there were
three pioneering initiatives undertaken by the furniture industry in Bento
Gonçalves that helped initiate a greater understanding of the role of designers
in the industry. Later, this would be crucial in the process of establishing the
Salão Design Award. These stories involve Todeschini, Pozza and Barzenski
manufacturing companies. Designer and museographer Ivens Fontoura tells
in his book Uma Visão do Design Latino-Americano (An overview of the Latin
American furniture design) that the furniture production in the country
underwent a turnaround due to the novelties implemented by these three
companies, which helped to consolidate not only the role of designers in
the furniture industry, but also the importance of this furniture hub for the
country.
The first milestone was the hiring, by Todeschini, of renowned Brazilian
designers José Carlos Bornancini and Nelson Ivan Petzold, resulting in the
development of colorful modular kitchens, which would become a Brazilian
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icon in the 1970s and 1980s. To this day, it is regarded as a great case of market
innovation. The partnership began in 1966, when the designers were invited by
the then Todeschini accordion factory to evaluate alternatives to face the crisis
in the accordion market - a consequence of the rise of electric instruments.
According to a 2012 article by designers Maria do Carmo Curtis and Gustavo
Cossio, after a long immersion of studies at the company, Bornancini and
Petzold suggested two alternatives to replace the accordion manufacturing,
which was no longer sustainable for Todeschini: a modular kitchen furniture
line or a modular system of fluorescent lamps. The first option, a concept
based primarily on the industrial capacity that the company already had, was
accepted and implemented. The second was sold to another company. This
project, according to Ivens Fontoura, was decisive as it provided the possibility
of disassembly for transportation and storage, facilitating the operations of the
company, which then started supplying the entire country.
The market did not promptly accept the sale of knock-down furniture,
and for some years Todeschini needed to have assembly centers strategically
located in some Brazilian states. After a while, however, the paradigm shift
made perfect sense, and Todeschini led the way with its line of modular,
collapsible cabinetry.
Bornancini and Petzold not only designed modular kitchens using a wood
boards sandwich system, but also created an innovative hinge system that
would meet the innovative thickness of these boards in the market, as well
as almost all of the backing material - including the new brand, promotional
material, assembly manuals and furniture and component packaging. After all,
Todeschini’s blue, yellow and red cabinets have equipped tens of thousands of
homes throughout Brazil.
Another exemplary case, as Ivens Fontoura defines, was the hiring of
designers by Pozza in the mid-1970s, breaking the paradigm that furniture
should be designed only within the company and thereby characterizing the
concept of design consulting. Designers that worked in partnership with the
brand during those years included talian Marco Delvechio, Canadian Maurice
Burki, British Tim Bates and Brazilian Humberto Roman Ross, Giordani
Ravagioli, Gunter Weimer, Renata Rubim and Guilherme Fontanari – who,
years later, would be the creator of the Salão Design Award.
Finally, a very relevant fact in this timeline is the purchase of a complete
line of furniture by Barzenski. The idea of market growth for the furniture
industry through design had been launched.
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Modular kitchens developed
by Bornancini and Petzold
for Todeschini to replace the
production of accordions
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The history of furniture design in Brazil cannot be told without a chapter
dedicated to the Salão Design Award. The history of the award blends together
with the evolution of design throughout Latin
America, revealing talent, rewarding with money,
involving universities, students, professionals and
manufacturing companies. Great names in design
had or still have connection with the Salão Design
Award - either as participants or judges. Some of
them started competing as students and endorsing
internship projects at the Salão Design Award, then building a prodigious career
in the designer furniture segment.
Leading suppliers to the furniture industry, such as board maker Berneck and
the German multinational Interprint, sponsor and support the award as a place for
discussion on materials, innovation and association between the furniture industry
and designers. Born as a side project of the Movelsul Brasil fair, the award has taken
decisive proportions in the Latin American design.
Designer, professor and museographer Ivens Fontoura, a judge in the majority of
the editions of the award and the author of the book Uma Visão do Design Moveleiro
Latino-Americano (An overview of the Latin American furniture design), points out
that the Salão Design Award has contributed to the process of design development
in the country, extending to several countries due to its international character.
Historically, it is an important chapter, but also qualitatively and quantitatively. He
highlights some fantastic records, including more than 700 projects entered for a
single edition. “It is scary. In its history, the award went from a reasonable amount
of competing projects to an almost superhuman number”, he recalls.
When the idea of a prize linked to Movelsul Brasil arose in the second half of the
1980s, company owners had some reservations about design because they associated
design work with an increase in cost. But there was a noticeable change of scenery
with an ever-widening conceptual separation between architecture and design. The
first Brazilian higher education design course, at the Federal University of Paraná,
had already been ongoing for 10 years. Many class groups had already graduated
from the Design course of PUC-Paraná and, while in Rio - São Paulo, there were also
professionals in the market with academic degrees.
At the same time that the Brazilian economy was experiencing a period of extreme
recession in the 1980s, the importance of the furniture industry for the economy of
Bento Gonçalves was growing, while the importance of the furniture industry based
in Bento Gonçalves was growing in the country. Whereas, in the second half of the
1970s, the sector represented 31% of the municipality’s GDP, in 1988 it accounted for
47%. In the center of the country there was a booming market for uncomplicated but
branded design furniture. Although Tok & Stok had been operating since the late
1970s, it only gained market strength in the following decade.
The brand’s first store, in São Paulo, innovated by displaying prices on each
product and having stock stored on site. Products were labeled with individual prices
and were offered within a modular concept - everything could be sold separately,
even though they were part of a set. In 1987, the brand launched the Disform product
collection and opened Lar Center (Home Center) in São Paulo, with the launch of
pieces by designer Philippe Starck and other leading international designers.
In Serra Gaúcha, the idea of a branded furniture competition was presented
by designer Guilherme Fontanari to the president of Movelsul 1988, Dorvalino
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Pozza, who in previous years had hired several designers for his company through
an innovative consultancy system: teaming up with outside studios and paying
royalties for the use of exclusive creations made for Móveis Pozza.
Guilherme Fontanari recalls that Brazilian design already had some profusion
in the 1970s, but it only flowed in the Rio/São Paulo axis. If Serra Gaucha had a
booming furniture fair, why not plant this design seed in the context of Movelsul?
“As a designer and consultant, I already had a consolidated career at the time, but the
collective and sector-based aspects seemed relevant to me in that environment. I do
believe that the Award helped to leverage Brazilian design”, he says.
When the award was established as an attraction in parallel with the fair, the
furniture industry lacked an extra boost more than ever. At the opening of Movelsul
1988, the president of the fair lamented the situation of the companies. “The furniture
industry in Rio Grande do Sul and Brazil has been suffering an uncontrolled bleeding
of its strengths. Today we are operating with an idle capacity of around 50% and
with a 40% drop in average revenues, which brings us back to activity levels lower
than those reported in 1985. Financial costs increase the value of goods by more than
20% each month”, he said in his speech at the time.
It was precisely in 1988 that professionals in the field decided to change the
denomination of drawing to design. These were the days when the activity in Brazil
grasps the international understanding of the occupation and attempts to regulate
the profession began. With different base texts and numerous filings, the bills that
regulate the activity continue to this day, without a conclusion. One of its main
purposes is to protect the work of graphic, product and fashion designers through
Copyright Law and to ensure the qualification of those in the business. Unlike the
Salão Design Award, which has had a history of growth and a space conquered over
the last 30 years, the issue concerning the practice of the profession remains on
hold. The latest news regarding Bill 6808/2017 is that the Board of Directors of the
House of Representatives filed it in January 2019.
The legitimation of design in the context of the furniture sector is what
motivated Sindmóveis Bento Gonçalves and the board of directors of Movelsul
1988 to create the award. Furthermore, the aim of this project was to become the
showcase of the sector, integrating both ends of the chain. “The magic of having a
good jury is the heterogeneity of thought, which can promote a lot of discussion
about the choice process itself. So, because of that, at the beginning of the award,
one of the judges was always an industrialist. It was interesting because there was
the guarantee that configuration, ergonomics, industrial process, systems, raw
material, environmental impact, production viability and commercial perspective
were being discussed”, recalls designer and museographer Ivens Fontoura.
Basically within the same context of the creation of the award, in September 1988,
the Brazilian Design Biennial is born, holding its first exhibition in 1990. That was
also a crucial year for the Salão Design Award, which started regionally, and went
national in 1992, when the Brazilian Design Biennial in Paraná took off. Professor
Ivens Fontoura, who as coordinator of museums in the state of Paraná at the time
and founder of the first design course in southern Brazil at the University of Paraná,
believes that this was the reason why he was invited to be a judge of the award. It was
an alliance that flourished and lasted 25 years.
The professor only left the judging committee in 2018 for health reasons. He was
the judge who most participated in the history of the Salão Design Award. In total, 13
editions: 1992, 1994, 1996, 1998, 2000, 2002, 2006, 2012, 2013, 2014, 2015, 2016, 2017.
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Ivens Fontoura: juror
with more participations in
the judging panel of the Salão
Design Award.
In total, 13 participations.
Photo taken in 2017
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SUNGLASSES
DO NOT
WINK
An article written by Ivens Fontoura
for the 2016 Salão Design Blog

Ivens Fontoura is a designer, art and
design critic and a university professor

While sunglasses are in front of a person’s most beautiful eyes, they don’t
wink at anyone. Just like there are numerous types of armchairs and none of
them hug anyone.
An intentional wink to show strong attraction to someone or to exchange
information in a card game between pairs of players is the sole result of human
cognition and will. Similarly, armchairs only allow the support of the arms of
those who make the decision to sit down. In both cases, no matter how good the
aesthetic level may be, only human beings have the capacity to make a sensory
decision. In other words, sunglasses don’t wink, nor do armchairs hug!
In 1988, Carioca designer Isabella Perrotta published the following article
in the Design & Interiores magazine: “Anthropometric dolls don’t scratch
themselves”. Her main objective was to draw attention of professionals to be
more careful when using anthropometric dolls as a reference in their projects. It
is well known that the articulation of these wooden gadgets is quite limited. Even
in the face of technological evolution of materials and their transformations,
anthropometric dolls will never have the beauty, grace and harmony of
everyone’s movements.
Anthropometric dolls, armchairs and sunglasses are limited to the condition
of objects. On the other hand, it is known that the word object means connection
between subject and predicate, characterizing the most diverse ways and types
of human action. After all, only humans are capable of producing objects, unlike
some animals limited to an exclusive and unique production, such seashells,
honeycombs or spider webs, among many other examples. Objects produced
by human beings go beyond, being characterized as connecting elements,
environment shapers, forms of extension and social mediators.
As a connecting element between a subject and a predicate, the object is what
is learned by knowledge and which, obviously, is not the subject of knowledge.
As a human extension, an object exists to fulfill our desires and needs. As an
environment shaper, an object is the main member of the landscape and as a
social mediator, it is a two-way street capable of and responsible for participating
in the communication process between people. Through all these qualities,
objects are capable of providing strong emotions. However, insufficient to be
called emotional. Let alone, in the condition of Emotional Design. To do so,
simply consult dictionaries, etymologists and psychologists on the issue.
The word emotion, from French émotion, means act of moving; it is a
disturbance or variation of the spirit, arising from different situations,
manifesting itself in the form of joy, anger or sadness, among others.
Psychologically, it is a brief and intense reaction of the human organism to
something unexpected, accompanied by an affective state of pleasant or painful
connotation. It is also a state of mind aroused by aesthetic, religious etc. feelings.
It is for this and other reasons that sunglasses do not wink nor do armchairs
hug. This would mean demanding a lot from objects…
Nevertheless, objects are capable of conveying the most different emotions;
not for their intrinsic qualities, but for the degree of emotion of the designer
and the user. After all, Design is an interface activity. In fact, designers are the
ones who can attribute qualities to objects through their creations, for the same
reason and proportion that the user is able to be moved emotionally by them,
whether they are sunglasses or an armchair.
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In the beginning, the award was regional in character. Then, as you will see in
the next chapter, it gained a national character, with some strategic launch events
in Curitiba, Porto Alegre and São Paulo. Soon, Latin America became aware of the
award and the organizing committee brought its regulation closer to the globally
recognized awards regarding categories, requirements and awards. In 1996, the
Salão Design Award became an international project, but foreign participation
only really started to grow when a new fair was organized by Sindmóveis. It was
called Casa Brasil, a fair dedicated to high quality furniture and accessories, held
for the first time in 2007, in Bento Gonçalves.
Through a survey conducted by Sindmóveis involving opinion makers, architects, designers and businessmen in the sector, a fair format was created to meet
the demand for high-end exhibitions and products and, at the same time, making
it a national and international benchmark for events in this format. A curatorship
was then created which, under the command of journalist Maria Helena Estrada,
aimed to evaluate the products using technical design criteria, high quality standards, contemporary style, materials used, perceived quality and use of the brand.
According to the president of Sindmóveis Bento Gonçalves during those years
of preparation for the debut of Casa Brasil, Volnei Benini, as it was an event with
a totally innovative character in the context of Brazilian furniture design, it was
necessary to count on the participation of companies to make the project become
a reality. “It was a whole new fair and I realized that it would happen either way,
because the industry wanted and needed this new positioning. We closed deals
with some businessmen at a meeting that was attended by names like Ademar de
Gasperi, Henrique Bertolini, Frank Zietolie, Sergio Manfroi and representatives
from other custom-designed furniture companies”, he recalls.
Because there was no fair with this kind of profile on the market at the time,
Casa Brasil emerged as an alternative for adding value through the use of design and technology. It was the first Brazilian experience in a furniture fair with
curatorship, focused on branded products, with parallel content and design
promotion projects. Above all, it was the first to bring together all these factors
mentioned for the promotion of an internationally renowned design award: the
Salão Design Award.
Playing an important role as an incubator of new talent, the Salão Design
Award celebrates its 30th anniversary with the merit of creating an environment
for bringing designers and manufacturing companies together, which has often
resulted in successful new products being placed in the market. There are almost
15,000 stories told through the projects entered in the competition. In addition to
being a showcase of trends and talents, the Salão Design Award has played an important role in shaping the identity of Brazilian and Latin American design.
Over the years it has shown a very strong flow towards the use of Brazilian
elements and techniques - from native wood species to cultural elements from
all over Latin America, including cultural immersion in the creative process and
the transposition of these values into the industrial environment. “The award is
arguably the largest in Latin America – which attracts students and professionals and has become a center of attention. Obviously, to compete for this award,
you have to put your nose to the grindstone. And those who put their noses to the
grindstone, come up with new ideas. So, the great legacy of the Salão Design Award
is the innovation of ideas, shapes, functions, uses of materials and everything that
design has as a controversy”, says Ivens Fontoura.

29

30

1988 - 2018
SALÃO DESIGN
AWARD EDITIONS
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1988
1ST MOVELSUL
FURNITURE
DESIGN AWARD

The Salão Design Award, initially named the 1st Movelsul Furniture Design
Award, was conceived as a project parallel with Mostra do Mobiliário (Furniture
Show ) of Bento Gonçalves (RS), which in 1988 expanded its local exhibition character, changing its name to Movelsul and occupying four pavilions at Parque de Eventos, a venue with 108 exhibitors from the southern region of the country. In its sixth
edition the fair established itself as an event for trade promotion and exhibition of
the new products available in the furniture industry.
Traditionally held in March and every two years, Movelsul began in 1977 with
a community character and still maintained that bias in 1988, being open to the
general public and attracting large numbers of visitors. Musical shows used to be
part of its program, but the great novelty of that edition showed signs of the future
professionalization of the event. It was the premiere of a design award, following a
movement that had begun two years earlier, with the creation of the Museu da Casa
Brasileira award (Museum of the Brazilian Home) of São Paulo. The big conceptual
difference between the two initiatives is that, in Serra Gaucha - RS, the project was
linked to a furniture fair promoted by the furniture industry and for the furniture
industry. The expectation, therefore, was that it would serve as a showcase for the
national furniture industry and, ideally, it would act as a bridge between the designers and manufacturing companies.
That year, other design events were also taking place in southern Brazil, which
would be crucial for the integration of professionals. Designer, museographer, professor and researcher Ivens Fontoura, in his book Uma visão do design moveleiro latinoamericano (An overview of the Latin American furniture design), says that 1988
was the year when Curitiba hosted the 5th National Meeting of Industrial Designers. Two decisions relevant to the category should be highlighted from this event:
professionals in the field decided to change the denomination of the profession of
Drawing to Design and the National Association of Designers (AND) was founded.
By way of context, in 1988 Brazil was redemocratized, through the Federal Constitution, promulgated on October 5 by Ulysses Guimarães, with his historical words:
“I declare the Constitution enacted, the document of freedom, of dignity, of democracy and of social justice in Brazil”. It was the seventh constitution in the history
of Brazil since the independence process; the one that ended 21 years of military
dictatorship in the country and which is still in force today, more than 30 years later.

Director:
Paulo Renato Prati Paes de Barros
Vice-director:
Guilherme Fontanari
Judging Committee:
Antonio Ernesto Ico Pasquali, Guinter Weiner, Joice
Chwartzmann, Marili Brandão and Ricardo Aronovich.
72 entries. 18 finalists. 7 awards
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ABOUT THE EDITION:
The first Movelsul Furniture Design Award held in 1988 offered four categories
to competitors: Office Furniture, Furniture for Social Use, Furniture for Service Use
and Furniture for Residential Use. Only the last three had awarded projects, with no
winner in the office category.
The jury was invited by the organizing committee, whose director was industrialist Paulo Barros and its vice-director was designer Guilherme Fontanari. It turns out that, in that first edition, the budget Movelsul board had for the judgement
process of the entries fell short. Thus, the 72 competing projects were transported
by Fontanari to the jury member’s hometowns. He traveled to Porto Alegre and São
Paulo with all projects in a suitcase, as reported by Ivens Fontoura, to choose the 18
finalist entries on which the jury then deliberated personally in Bento Gonçalves.
The group of award winners showed what would later become a very popular
model: tubular furniture.

HIGHLIGHT OF 1988
Mesa Zero (Zero Table),
designed by Fábio Falange,
Floriano Godoy and
Giorgio Giorgi Júnior,
São Paulo
Mesa Zero stood out in the
first edition of the Salão Design
Award for its lightness and
simplicity, in addition to having
a good aesthetic level. It was a
product considered advanced
for the time, using only a few
components. An outstanding
feature is the subtlety of the upper
curvature of the legs close to the
rim that supports the glass top.
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1990
MOVELSUL
SALÃO
DESIGN

The holding of the Movelsul fair in 1990 and, consequently, of the second
edition of the award, now called Movelsul Design Movelsul, was threatened by
what would later be known in history as the great crisis of the national furniture
industry. At the same time that the trade fair extended its reach to exhibitors from
other states such as Santa Catarina, Paraná, São Paulo and Rio de Janeiro, the
furniture industry faced the repercussion of Plano Collor - which, 15 days before
Movelsul opening, confiscated bank deposits and froze the country’s economy.
It is important to contextualize that, for many years, the Movelsul fair and its
promoting organization, Sindmóveis Bento Gonçalves, had different presidents.
This issue was unified as of 2014, when the association and the event started to
have the same board. The president of the fair that year, João Farina Neto, recalls
that the Plano Collor withheld all the revenue that the fair had, all the money they
had received as payment from exhibitors for their spaces at Movelsul. Without
any funds and with a group of service providers demanding payment, postponing
the fair was considered. “Customers needed to buy, invoice and sell, and so did the
furniture makers. [...] This was the starting point to find new ways to negotiate.
Even so, nobody took an order at the fair”, he said, in a statement to the book
Movelsul, os 15 passos de uma epopeia (the 15 steps of an epic).
Manufacturing companies, representatives, shopkeepers and suppliers
transformed that edition into a great forum for the debate on alternatives to the
sector. At the same time, that year, Argentina, Brazil, Paraguay and Uruguay
formed Mercosur as an economic bloc for its official establishment in March 1991.

Director:
José Eduardo Dado Chies
Vice-director:
Guilherme Fontanari
Judging Committee:
Dorvalino Pozza, Guinter Parshalk, Marili Brandão,
Neori Salton, Paulo Renato Prati Paes de Barros,
Ricardo Aronovich and Tiago da Silva.
125 entries. 15 finalists. 10 awards
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ABOUT THE EDITION:
The second edition of the award embodied the reputation of the fair, which
came to present not only the exhibition of manufacturing companies, but also new
ideas and solutions to the industry. During the planning process of 1990 Movelsul
Salão Design, once again the directors had to travel carrying suitcases with
competing projects to the different hometowns of the jury members. That year,
the judging committee had seven members, including furniture manufacturers
Dorvalino Pozza from Móveis Pozza and Paulo Barros from Mobitec.
For designer, museographer and professor Ivens Fontoura - who would join
the jury in the 1992 edition and would remain on the jury until 2017 - the inclusion
of industrialists in the judging committee was the right decision at that time. “The
magic of having a good jury is the heterogeneity of thought, which can promote a
lot of discussion about the choice process itself. It was interesting because there
was a guarantee that configuration, ergonomics, industrial process, systems,
raw material, environmental impact, production viability and commercial
perspective were being discussed. It would be good if in the future this issue could
be resumed”, he said in a video interview given to Sindmóveis in 2017.
The projects presented that year, according to Fontoura, had a significant
ergonomic aspect and a better production concept, both in upholstery and tubular
furniture. Attributes such as being able to be disassembled and visible wood - in
times of tubular furniture supremacy - were among the winners of this edition.

HIGHLIGHT OF 1990
Monsieur Le Directeur Table,
designed by Wladimir Wauquiez,
São Paulo
It was mentioned as a
visionary project for the time,
created by a Frenchman during an
exchange program in São Paulo.
A tube placed horizontally below
the table top defines the entire
structure of the piece. From there,
V-shaped bars move down to join
the triangular legs, made of steel
bars that are bent at the ends. A
drawer hanging from the tube and
a vertical panel complement the
piece of furniture.
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1992
MOVELSUL
SALÃO
DESIGN

In 1988, the same year that the Salão Design Award debuted, the United Nations Assembly passed a resolution calling for a conference on environmental
issues. Brazil applied to host the meeting, with the hope of becoming an international articulator. The United Nations Conference on Environment and Development took place in 1992 and became a milestone on the global environmental
agenda, being known as Rio 92 or Earth Summit.
The themes that guided the conference stemmed from a document drawn up
20 years earlier - the Stockholm Declaration - ranging from protecting the atmosphere through fighting climate change to protecting the soil through fighting
deforestation, desertification and drought. The 1987 Brundtland Report also inspired the issues raised at Rio 92, addressing the issue of natural resource depletion, due to the model adopted by developed and developing countries.
There were 180 heads of state and government gathered at Riocentro, consolidating the environmental theme as a fundamental pillar for development issues.
These discussions on sustainable development would impact industrial design
and production in subsequent years. Three months earlier, Movelsul 1992 was
held in Bento Gonçalves featuring for the first time foreign exhibitors from Germany, Argentina, Denmark, Italy and the United States.
In a context of overcoming a crisis, the furniture industry was brought together for the fair that already had 226 exhibitors registered in an area of 19 thousand square meters - 48% more than in the previous edition. 60% of exhibitors
consisted of companies from Rio Grande do Sul, 32% from other states and 8%
from foreign companies.

Director:
Guilherme Fontanari
Vice-director:
José Merege
Judging Committee:
Celso Santos, Dorvalino Pozza, Ethel Leon,
Freddy Van Camp, Ivens Fontoura,
Nelson Ivan Petzold and Roberto Werneck Alves.
282 entries. 44 finalists. 18 awards + 1 Grand Prize
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ABOUT THE EDITION:
For the first time, the organizers of Salão Design decided to launch the edition
outside Serra Gaúcha - RS, on two occasions: at Espaço Cultural IBM, in Curitiba,
and at Casa de Cultura Mario Quintana, in Porto Alegre. The event had a retrospective show of the 1988 and 1990 editions and was considered a success by the
award organizers.
The preparations for this third edition of the award, now with designer Paulo
Merege officially supporting Guilherme Fontanari in the planning process, included extensive research into the regulations of the world’s leading design awards as
a way of adapting the requirements of Salão Design to the international context.
Regarding the relevance of the award at the time when the sector was making a comeback, Fontanari pointed out in his speech in the 1992 awards ceremony: “Movelsul Salão Design has the important mission of promoting the use of design in the
furniture industry, since, through professional experience, we feel that this tool
is not used much in the area of product development. After all, today the furniture
industry itself is looking towards foreign markets and design must be interpreted
as an important marketing tool and as a tool for increasing productivity.”
In this edition, in addition to the winners chosen for the four categories, there
was the introduction of a Grand Prize, which was granted to the Sit Down kitchen
and dining chair by designer Dirceu Guarda (Degrau Arquitetura, Porto Alegre).
This piece was highlighted by the jury as being the ‘Brazilian Thonet chair’ for its
dismantling, accommodation and transportation prerogatives - even though it is
made of steel rather than bent wood.
It was an edition that boosted the award. Journalist Ethel Leon, a newcomer to
the jury that year, wrote for issue 29 of Design & Interiores magazine: “The Movelsul Salão Design Award 92 has become one of the most important furniture
design awards in the country.”

HIGHLIGHT OF 1992
Sit Down Kitchen and Dining
Chair, designed by
Dirceu Guarda, Porto Alegre
The jury called it a Brazilian
version of the Thonet Chair - not
for its aesthetic proposal, but for
its dismantling, accommodation
and transportation prerogatives.
Made of steel and plastic
tubes, the chair could easily be
assembled by the user. The round
seat is fits into the structure
through pressure and the
extension of two legs at concave
angles make up the backrest.
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1994
MOVELSUL
SALÃO
DESIGN

By the mid-1990s, the furniture industry in Bento Gonçalves already stood out
in Brazil, with 134 furniture companies, generating 10,300 direct jobs and a 4.5%
share of national furniture production and 25% of state production. In 1994, there
was what would be considered a definitive edition to consecrate Movelsul, with
its expansion to Mercosur and an emblematic official opening with Beethoven’s
9th Symphony performed by the Lima Family.
In 1994, when the Real Plan and Four-time Championship for the Brazilian
Football Team were launched, the furniture industry experienced a great fair
during Movelsul. The fair only featured furniture exhibitors that year due to the
establishment of the International Fair of Machines, Raw Materials and Accessories for the Furniture Industry (FIMMA Brasil), also held in Bento Gonçalves and
which is currently among the five largest world fairs for suppliers to the furniture
industry. Despite this segmentation, the 1994 Movelsul occupied 13,000 square
meters of exhibition space, with 216 exhibitors and an improved exhibitor and
visitor service structure, with a travel agency, banks, infirmary, food court and
magazine store.

Director:
José Merege
Vice-director:
Gilberto Ranzi
Judging Committee:
Celso Santos, Ethel Leon, Freddy Van Camp,
Guilherme Fontanari, Ivens Fontoura, Jorge Gomes Abrams
and Nelson Ivan Petzold
264 entriess. 65 finalists. 15 awards
(12 professionals and 3 students)
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ABOUT THE EDITION:
The organizers of the award orchestrated, in the previous year, a launching
event in Florianópolis, to announce what was going to be new for the 1994 edition.
It was held during the Latin American InterDesign event, promoted by the International Council of Societies of Industrial Design.
The main novelty of the Movelsul Salão Design 94 was the branching out of the
award into two classes, responding to the countless number of projects submitted
by students in the previous edition. There was therefore now an opportunity to
register as a student or a professional. The number of categories had also been
expanded from four to five: Furniture for Residential Areas, Furniture for Social
Areas, Furniture for Dining Areas, Furniture for Service and Leisure Areas and,
finally, Office and Institutional Furniture.
Conceptually, the quality of the products that year - noted by juror Ivens Fontoura in his book Uma Visão do Design Moveleiro Latino-Americano (An overview of the Latin American furniture design) - was great. Nevertheless, there was
little novelty in the disputes and some entries had already been awarded in recent
editions of the Museu da Casa Brasileira, for example.
In this first edition with the Student class, some categories did not correspond
to the excellence expected by the judges so there were no winners. Among the
professionals, however, the dispute was very fierce and there were awards given
to Argentina and Uruguay. The highlight was the presentation of pieces made
of grápia and tauari, woods from Amazonia, as an alternative to mahogany and
cherry wood which had already declined in the preference of the designers. This
evidence of research and application of new woods by designers would drive the
creation, in the subsequent edition, of a special award in partnership with the
Brazilian Forestry Services for Alternative Woods.

HIGHLIGHT OF 1994
Patio Line, designed by
José Roberto Cassab Newmann
This line dictated some
principles of Brazilian style at the
time. It is a rectangular wooden
frame formed by two side crossbars
with opposite curves to form
the seat and back. The sides are
connected by 37 gently curved
slats, 20 for the fixed part that
makes the seat and another 17
for the backrest. The outdoor sun
lounger also has two wheels for
ease of transport.
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1996
MOVELSUL
SALÃO
DESIGN

Director:
Gilberto Ranzi
Vice-director:
Renato Hansen
Judging Committee:
Daniel Vareika Wilf, Eduardo Fernando Naso,
Guinter Parschalk, Ivens Fontoura, José Merege
and Nelson Ivan Petzold
243 entries. 58 finalists. 25 awards
(4 professionals and 21 students)

This was a crucial period for the national furniture industry in terms of technologies, raw materials and approach to design. The approach to the foreign
market and the opening of ports to the cabotage of foreign companies - which
took place between 1996 and 1997 - enabled the furniture industry to remedy their
lack of technology in relation to the European market. Designer and museographer Ivens Fontoura estimates that prior to importing machinery, the Brazilian
furniture industry was operating at least 25 years behind the European industry. Certification processes began to be implemented in the segment and, in 1996,
Dellano was the first in the sector in Latin America to be certified with ISO 9000.
In addition, the market started to operate with a novelty called Medium Density Fiberboard, also called MDF. The use of synthetic resin-bonded fiber boards
would help to rewrite the entire history of the furniture industry, and foster the
profusion, starting in Rio Grande do Sul, of a system of company owned stores
selling custom-designed furniture – a service and business model that would
change Brazilian homes in the following years.
This history of MDF dates back to the establishment of Fimma Brasil and
would be extended to the furniture industry in the following years. In Brazil,
MDF was presented at FIMMA in 1993 as an innovative raw material, but until
1996 it was not widely used in Brazil, as pointed out by business expert and consultant Renato Bernardi. The reasons included the lack of knowledge of the physical and mechanical characteristics of the material; difficulty in obtaining it due
to its price and import conditions; low availability in the market and the existence
of substitutive materials such as solid wood, plywood and particleboard, since the
wood boards were preferably coated with natural wood veneers, decorative plastic laminate (Formica) and later with FF (finish Foil).
However, during this period, Masisa established a commercial office in Bento
Gonçalves, while still operating from its Masisa factory in Argentina. This was
the result of a study on the uses and applications of MDF for the furniture industry in Brazil, conducted by SENAI / CETEMO, currently SENAI Institute of Technology in Wood and Furniture. Renato Bernardi says that the process was developed during 1996 and 1997, with studies and the dissemination of results in the
main furniture hubs in Brazil. “Later, in order to facilitate the commercialization
of MDF in Brazil, Masisa entered into a commercial partnership with the Amex
group in Bento Gonçalves,” says Bernardi.
As pointed out by Renato Bernardi, MDF began to be effectively manufactured
in Brazil in September 1997 by Duratex, in Agudos/SP unit. Subsequently other
companies started operating, including Tafisa (end of 1998), located in Pien/PR,
Masisa unit (beginning of 2001), located in Ponta Grossa/PR and Placas do Paraná
(end of 2001), located in Jaguariaíva/PR.
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ABOUT THE EDITION:
At the same time that the furniture industry became familiar with the
application of MDF, the organizers of the Salão Design Award decided to expand
its eff orts to promote new wood species and forest management. In 1996, the
Movelsul Ibama Alternative Woods Award was born. This special category came
to recognize the use of species recommended by Ibama - a theme that currently
concerns the Brazilian Forestry Institute. Under the analysis of technicians from
the Ministry of the Environment, products that value the enormous diversity of
woods in the country compete for this award. In addition, Latorna and designer
Zanini de Zanine, for the Zina line. As usual, since 1996, all the projects that
entered the Salão Design Award competition have also automatically competed
for the Alternative Woods Award, a special category held in partnership with the
Brazilian Forest Service, which recognizes the work of designers that is made from
species not widely used. The winner of this category was Em2 Design studio, from
Rio de Janeiro, for Nena, a dressing table. The MDF and Jequitibá used on the legs
and drawer provide the piece with structural resistance and a natural rosy shade.
The environmental analyst at the Laboratory of Forest Products, Maria Helena
de Souza, defines forest management as the set of techniques that allow the
efficient use of the forest and is characterized as a planned intervention, with low
impact on vegetation, ensuring the maintenance of biodiversity and the efficiency
in wood production. One of the management premises is the use of the total area
available in installments, to ensure continuous production over the years. “While
one area is active, the extraction site of previous years will be dormant so that
trees can grow and the forest be restored. Per hectare, about 20 cubic meters
of Wood is extracted during each management cycle, which is equivalent to an
average of five trees”, explains the analyst.
Nowadays, the Salão Design Award regulations list 29 species that are
considered widely used by the Brazilian Forestry Service and these do not
compete for the award, including all those in the genus pine and eucalyptus.
For the first time, in this edition, the jury included members from Latin
American countries: Argentinian Eduardo Fernando Naso and Uruguayan Daniel
Vareika Wilf. A launching event was held at the Federation of Industries of the
State of São Paulo (Fiesp). Although there were still few competitors in the Student
class, entries by professionals included many good projects resulting in a draw in
the Office and Institutional Furniture category between the Ebony table and the
Gama line.
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HIGHLIGHT OF 1996
Tray/Table, designed by
Luciana Maria Eliza do Vale,
Belo Horizonte
A useful and versatile piece,
made from laminated wood and
intended for two different uses,
something that was unusual
for the time. The two surfaces
are connected at an angle of 45
degrees by chrome screws and
support is provided by the wheels
in a metallic support. All you need
to do is turn the product over and
decide on its use: table or tray.

1998
MOVELSUL
SALÃO
DESIGN

Director:
Renato Hansen
Vice-director:
Aladir Neno Torrezan
Judging Committee:
Ademar de Gasperi, Alvaro Heinzen Gonzáles,
Eduardo Fernando Naso, Gilberto Barricatti, Ivens Fontoura,
Liliane Rank, Manlio Maria Gobbi, Paulo Farina and
Piero de Martini
492 entries. 81 finalists. 16 awards

Between 1997 and 1998, with the approach of the turn of the millennium, design
was gaining a lot of academic and institutional strength in the country. In Serra
Gaucha - RS, the Design Support Center was set up next to the Senai RS Furniture
Technology Center (Cetemo). In Londrina, Universidade Norte do Paraná (Northern
Paraná University) - Unopar, launched the first postgraduate course in furniture
design in Brazil. The Brazilian Association of Furniture Industries (Abimóvel) and
the National Confederation of Industry (CNI) establish design awards: a national
furniture award and a design management award, respectively.
In part, this reflected a country committed to redirecting its economic policy to
integrate with the competitiveness of the global market, as Guilherme Arruda and
Vera Damian state in the book Movelsul, os 15 passos de uma epopeia (the 15 steps
of an epic). The highlights at that moment included the opening of the economy to
the importation of goods and investments from the global financial market. “In
this context, there was the breakdown of the state monopoly in sectors that were
previously considered strategic, such as communications and energy, and the sale
of large state-owned companies in the field of steel, mining, telecommunications
and electricity production began”, the authors state.
What happens, as a consequence of the artificially valued currency, is the growth
in imports of goods and raw materials such as MDF and inputs. This leads to the
modernization of the national production system, but in contrast, the bankruptcy
of a number of companies unprepared for global competitiveness. In October
1998, the Federal Government started the Brazilian Export Promotion Program
(Promóvel), to increase the Brazilian export base and to begin the introduction of
Brazilian furniture into the international market.
Movelsul’s campaign for that year had the slogan “Welcome to the Last Event of
the Century”. From that moment on the fair began a professionalization process of
its attendees that would be strengthened over the following editions, by restricting
access to those who were not professionals in the sector. Only on the two last days
of Movelsul 1998 the general public – over 14 years of age - was allowed to enter
the show premises. The fair, with its 342 exhibitors, was already considered by
the press as the largest in Latin America and Salão Design, was always mentioned
prominently as a side project of the event.
In the edition of the newspaper Jornal Semanário of March 21, 1998, the
president of Movelsul 1998, Sérgio Dalla Costa, mentions a more mature
relationship between exhibitors and retailers, which would be reflected in an even
better service to the final consumer. In another interview, this time to Jornal do
Comércio from Porto Alegre, the president of show indicates a growing concern
of the fair to broaden design aspects, which could be seen in the exhibition of the
prize to exhibitors. “Within a competitive market, companies must offer quality
products, at affordable prices, and with proper design. Launches should be geared
to consumer tastes and products should have their own personality,” stated Sérgio
Dalla Costa.
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ABOUT THE EDITION:
In the 1998 Movelsul, the press described the Salão Design Award as “the
greatest asset for the industry, which seeks, now more than ever, personalization.”
The president of the fair, Sérgio Dalla Costa, pointed out that this Movelsul showed
in practice the vital importance of this tool for competitiveness, referring to design
and the importance given by the fair to the award. Special categories were created:
International Award and Vanguard Award.
The sixth edition of the award was the first held after the receipt of the
international endorsement, granted in Cuenca, Ecuador, by the assembly of the
Latin American Design Association (Aladi) in 1996. There was already a national
endorsement granted by the National Designers Association (AND Brasil). This was
the first edition that featured an international launch event – a 15-day exhibition of
the Salão Design collection in the Recoleta neighborhood in Buenos Aires.
This was also the first year the award had sponsors. Since then, leading
companies such as Berneck, Cinex, Impress, Interprint and Masisa have sponsored
and supported the award as a place for discussion on materials, innovation and
association between the furniture industry and designers.
As a result of the credibility already gained and the Argentine launch event,
the number of entries almost doubled compared to the previous edition, from 243
to 492. It was a one-way street. From then on, there were years when the award
had more than a thousand projects submitted. Basically, all the award winners
in this edition were light wood furniture: some computer desks, shelves with CD
compartments - furniture that reflected the demands of the new millennium.

HIGHLIGHT OF 1998
Preschool Furniture System,
designed by Giovanna Camarra,
Montevideo
A highly flexible and
adaptable system for different
spatial situations, also providing
a series of accessories that
can complement its use. It is
a set specially designed for
children’s spaces, with a cheerful
combination of colors. The project
is made up of multiple materials.
MDF, metal coated with foam
and plastic.
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2000
MOVELSUL
SALÃO
DESIGN

Director:
Aladir Neno Torrezan
Vice-director:
Odete Formentão
Judging Committee:
Ana Prata Girão, Daniel Dominguez Gabaria,
Eduardo Fernando Naso, Ethel Leon, Ivens Fontoura,
José Eduardo Dado Chies, Nelson Ivan Petzold
and Raul Flores Castro
374 entries. 82 finalists. 12 awards

The 2000s arrived with a great opening wave for the national furniture
industry, a boom in worldwide recognition of Brazilian design and the breaking of
borders for the sector. The Brazilian economy was now integrating a lot more into
the worldwide context with the easing of the real against the dollar, announced
in 1999 - this would have an impact on Brazilian furniture exports thereafter.
This was also considered the Year of Brazilian Design, and the Campana Brothers
gained notoriety with the decisive display of their furniture at the Modern
Museum of Art (MoMA) in New York.
Regarding national furniture production, after the sector was included in the
Promóvel program to increase exports, the prospecting projects developed by
Sindmóveis Bento Gonçalves for new markets come to fruition. Preparations for
Movelsul 2000 - which would add the word Brasil to its name - included promotion
of the fair in potential markets for the national furniture industry, such as Spain,
England, Italy, Germany, France, the United States, Canada, Mexico, and even
China, with the participation of Movelsul in a sector-based fair on the other side
of the globe.
In this scenario of strong international positioning, Movelsul Brasil held the first
edition of its Buyer’s Project in 2000, inviting importers from 41 countries to visit the
fair with paid expenses, and an agenda of business meetings with representatives of
the Brazilian industry. It was a big step for the new stage of the fair and it would
continue in all subsequent editions. “The Buyer’s Project, one of the innovations of
this edition, was a great opportunity for the invited importers to see the quality and
creativity of the products, professionals and technology in the country. This edition
was also attended by Italian designers as exhibitors,” mentioned in the report by
Movelsul Brasil 2000.
In the following years, the international promotion of the fair as a strategy to
attract importers and foreign visitors included events such as China International
Furniture Fair (Guangzhou), ExpoMueble Guadalajara, Expocomer Panama, Facim
Mozambique, Del Mueble International Fair of Valencia, High Point Market - USA
, IFFT 2005 - International Furniture Fair Tokyo, IMM Cologne, Imob Istanbul
Furniture Fair, Index Dubai, Köln Messe Germany, Las Vegas Market, Mebel
Moscow, “The Furniture Show” - Birmingham and Milan Design Week.
The result of this exchange was the increase in the international perception of
the Movelsul Brasil fair and the strengthening of the International Machines, Raw
Materials and Accessories Fair for the Furniture Industry (Fimma Brasil), also held
in Bento Gonçalves and currently among the top five in the world for suppliers to the
furniture industry.
Together with the Salão Design Award, the Buyer’s Project became a permanent
strategy of Sindmóveis Bento Gonçalves to foster the competitiveness of the furniture
industry. The integration with the international market is seen by the association as
essential for the sustainability of its business in its own domestic market, enhancing
global competitiveness and boosting the development of the furniture chain as a
whole - with opportunities for international positioning later on, it is also generated
to the Brazilian manufacturers of machines, raw materials and accessories, and the
service provided by designers. “In addition to gains in competitiveness, companies
increase their resilience and the ability to cope with economic crises such as those
ones Brazil experienced in the 1980s and in 2012. Many companies are able to stay
in the market due to their performance in the foreign market,” says Denise Valduga,
executive manager of Sindmóveis Bento Gonçalves.
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ABOUT THE EDITION:
The internationalization process that permeated Movelsul Brasil 2000 also had
an influence on Salão Design. This seventh edition of the award was also marked by
the introduction of novelties in its format and organization - the main one was the
launch of the Industry Award. Strengthening the participation of manufacturing
companies would become a focal point in the prize from then on, although they
had already participated indirectly with products entered by professionals and that
already had market reach through mass production.
However, the organizing committee of the award, considered the “first edition
of the new millennium”, wanted more involvement from manufacturing companies
in the competition. After all, this was the heart of the project since its inception:
to enhance the furniture industry’s competitiveness in the marketplace through
design attributes. Later, this special award would be transformed into a class for
professionals and students, a configuration that would remain until 2018.
Armed with this novelty in the configurations of the regulation, the organizers
of the award started a very intense and unprecedented promotion in trade fairs and
related events: in Santa Catarina, São Paulo, the United Kingdom, Mexico, Argentina,
Spain, the United States, France, Canada and at Furniture China. Launches were
promoted at the 10th National Meeting of Design Students, in Brasilia; at Unopar, in
Londrina; at the Association of Design Professionals of Rio Grande do Sul, in Porto
Alegre; and in São Paulo, at Fiesp.
Following the successful launch action in Argentina in the previous edition, the
effort to take representatives of Salão Design to neighboring countries was repeated.
The promotion was again held in Argentina, Chile, Mexico and Uruguay. It was an
edition with a balanced participation of professional and students, featuring 374
participants from Brazil, Argentina, Chile, Colombia, Mexico, Peru, Trinidad and
Tobago and Uruguay.

HIGHLIGHT OF 2000
Iracema Chair, designed by
Luciano Deviá
for Móveis Rudnick, São
Bento do Sul (SC)
A piece made for a
manufacturing company whose
aesthetic lightness stands out. The
front legs are straight, while the
back legs have a sharp curvature
that extend to the backrest. The
shape repetition of the curved
edges of the backrest and seat
expresses the elegance of the
design and reinforces its sense
of lightness.
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2002
MOVELSUL
SALÃO
DESIGN

Director:
Odete Formentão
Vice-director:
Sérgio Manfroi Jr
Judging Committee:
Daniel Dominguez Gabaria, Eduardo Fernando Nazo,
Fernanda Bocorny Messias, Ivens Fontoura
and Manuel Usera Tregon
514 entriess. 126 finalists. 13 awards

The attack on the twin towers reverberated throughout the world, including
the international promotional efforts of Movelsul Brasil 2002. The attraction of
foreign visitors continued to be the focus of the fair but the trips to international
events were not fulfilled as expected due to the international tension - as well as
the fear of further attacks.
At that time, Rio Grande do Sul represented 20% of the national furniture
production and Serra Gaucha (the Mountain Range area of the state of Rio Grande do Sul), in turn, was consolidated as the largest furniture hub in the country.
Movelsul Brasil communicated using the trump card of being the largest trade
show for the furniture industry in Latin America, located in a region of great representation for the sector, both in number of companies and revenues. That year,
the fair announced it would bring “excellent opportunities, featuring novelties in
design and use of new raw materials that meet the innovation needs created by
the market.”
Movelsul Brasil 2002 presented a new model of relationship between exhibitors and visitors, by providing personalized badges, creating a service area on the
fair website and developing projects to promote negotiations, such as the Buyer’s
Project and the new Salão Sells Design. This initiative of bringing designers and
manufacturing companies closer consisted in promoting meetings between design offices and furniture companies during Movelsul Brasil 2002, with prescheduled meetings, just like the format used in the Buyer’s Project held in the previous show.
In total, 500 projects were presented at 60 meetings between companies and
designers from Argentina, Brazil, Chile, Mexico and Uruguay. A show called
Showcase of the Future was also promoted, where suppliers to the furniture industry exhibited trends in materials and inputs, right at the entrance of the main
pavilions of the fair. The fair was gigantic, with over 400 exhibitors and a huge
exhibition area occupied by side projects.
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ABOUT THE EDITION:
A combination of Salão Design and the Salão Sells Design project contributed
to a culture of insertion of new production standards in the market at Movelsul
Brasil 2002. The idea was to involve the sector in a development concept integrated
in the fair, and which would complement the generation of business on its own.
In this edition, the three classes that would be part of the regulations until 2018
were made official: Industry, Design Offices/Freelance Professionals and Students.
“Increasingly, the furniture industry needs to keep up with not only the emergence of new materials, but also the latest design trends. The Industry Award, in its second edition, is an acknowledgment to the industry that is stimulating development
and presenting furniture with the best design”, pointed out the Movelsul Brasil 2002
promotional folder.
The edition featured publicity actions in the Brazilian cities of Arapongas,
Curitiba, Linhares, Rio de Janeiro and São Paulo, as well as events in Buenos Aires
and Santiago. It was found that the action of design in the scenario of technological
evolution and the process of economic globalization presented itself as a strategy
of fundamental importance, adding value and creating identity for products, services and companies. “More than just a creative element, design is a decisive differentiation for the competitiveness of manufacturing companies in the domestic
and foreign markets”, justifies the promotional folder of Salão Design 2002.
At the awards ceremony that year, the coordinator of the Brazilian Furniture
Export Promotion Program (Promóvel), Pedro Paulo Pamplona was present. In his
statement, he stressed the importance of the award in encouraging, stimulating
and generating conditions for updating Brazilian furniture. Another illustrious
presence at that event was the managing director of Masisa (which sponsored the
award that year), Ítalo Rossi. He recognized the Salão Design as a showcase. “To
have a work selected is to be in a worldwide showcase, as it is the only way to export not only raw material, but design, knowledge and creativity,” he said, glimpsing at the reach of design competing on the world stage.
In this edition, besides the previously dominant wood, other materials such as
MDF, steel sheets, glass and leather were beginning to appear. The Industry class
had 55 projects entered, against only nine in the previous edition.

HIGHLIGHT OF 2002
Armable Chair, designed by
Maria Alejandra Rumich,
Formosa, Argentina
Dismountable armchair
with rational set up to facilitate
its transport and distribution. It
consists of metal legs, a curved
wooden plane and a large arch for
the base, an EVA disk and rubber
rings with steel pins. This piece
was considered comfortable by
the jury at the time, due to its
proper dimensioning.
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2004
MOVELSUL
SALÃO
DESIGN

The devaluation of the real against the dollar in the early years of the new
decade culminated in a very favorable export situation for Brazil in 2004.
Specifically, this year, the Brazilian economy experienced real growth after a
period of underperformance. While from 2001 to 2003 the average growth of the
Brazilian economy was 1.5%, in 2004 there was an increase of 5.2%. This is data
presented in the book Movelsul, os 15 passos de uma epopeia (the 15 steps of an
epic), pointing to the industrial sector as the driving force behind the vigorous
recovery, with the reactivation of the domestic market demand.
The manufacturing industry, specifically, had an increase of around 8%
and the construction sector began to contribute more strongly to the Brazilian
furniture demands. Movelsul Brasil 2004 sought to surround itself with
grandiose and innovative projects to do justice not only to the industry prospects
but also to the emergence of competing fairs in other furniture hubs. In that year,
the furniture industry in Bento Gonçalves accounted for 56% of the economy of
the municipality, 38% of the Rio Grande do Sul industry and 10% of the national
production.
It was a favorable environment for the strengthening of business promotion
projects at Movelsul Brasil 2004. For example, an international lounge was
created to cater to the flow of foreigners present at the fair. There was also a
remarkable expansion of Salão Design. In 2004, the award exhibition area
increased more than three times in size, from 250 to 900 square meters of
exhibiting space. Outside the fair, a space called Movelsul Castle was opened which housed cultural and gastronomic attractions to be enjoyed at night. In this
space, a Design Seminar was also held over three nights and featured renowned
professionals from Brazil and around the world.

Director:
Sérgio Manfroi Jr
Vice-director:
Alberto Lazzarotto
Judging Committee:
Ademir Bueno, Fernanda Bocorny Messias,
Eduardo Fernando Naso, Freddy Van Camp,
José Korn Bruzzone and Maria Helena Estrada
1,142 entries. 195 finalists. 19 awards
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ABOUT THE EDITION:
The number of entries reached in this edition would never be repeated
again: there were 1,142 competing projects, among students, professionals and
manufacturing companies - 754 from Brazil and 388 from abroad. This was the
reason for the size increase in the exhibition area, reaching 900 square meters
of show. With 195 finalists and the tradition of exhibiting at Movelsul Brasil not
only the award winners, but all the prototypes and finalist products that met the
finishing and safety criteria, the only way to accommodate this large exhibition
would be in a wide traffic area.
Therefore, in that year each of the winners was exhibited in their own
showcase. Journalist and design critic Maria Helena Estrada, a member of the
jury in 2004 and in four subsequent editions, wrote in that year’s catalog of the
award winners that there was indeed design and innovation in almost all of the
projects entered at that the ninth edition of the award. “It was clear, among the
proposals presented, the understanding that design is a testament to time itself,
and design is not a free gesture. The object, the furniture, is always born from a
need, either for consumption or to fulfill an aesthetic, cultural or social function”,
she stated within the context of 2004.

HIGHLIGHT OF 2004
AAnelídeos Garden Lounger,
designed by
Eulália de Souza Anselmo,
Pelotas (RS)
A floating garden lounger
made of EVA rings with
an organic shape, placed
transversely on a tubular
aluminum structure. These rings
are fixed in place by pressing
threaded buttons, also in
aluminum, creating a sequence of
rings. It was conceived as a “large
garden worm”, with a natural and
innovative design proposal for
that moment and was inspired
by organic forms and elements of
nature.
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2006
MOVELSUL
SALÃO
DESIGN

Director:
Gustavo Bertolini
Vice-director:
Cássio Brandelli
Judging Committee:
Adélia Borges, Daniel Domínguez Gabaría, Eduardo Naso,
Ivens Fontoura, José Merege and Paulo de Tarso Silveira Müller
1199 entries. 195 finalists. 5 awards, 8 honorable mentions, 1
Ibama Award, 2 honorable mentions in this category

With over 1,000 entries in each edition, 2004 and 2006 reinforced the importance of the Salão Design Award for the Latin American scenario. After being held
for 18 uninterrupted years, the competition turned its focus toward what was dictated by the Latin American design: creations geared toward the economy, industrial production and export to major consumer centers. This is what the jury registered in the Salão Design Award 2006 catalog - without, however, minimizing
the importance of the vanguard as a means of expression and a development tool.
In 2006, the Movelsul Brasil fair was consolidated as the largest event of its
kind in Latin America. Along with the exhibition of the largest furniture manufacturers in the country, the exhibition of the Salão Design winners stands out,
which is crucial, especially at a time when the Brazilian furniture industry is seeking to open new markets. In the months before the show, Movelsul Brasil had
a booth at 13 events abroad, as detailed in the book Movelsul, os 15 passos de uma
epopeia (the 15 steps of an epic). A differentiation of the fair was the vocation for
innovation presented through the award.
During the fair, the Salão Design Award had an exhibition area of 900 square
meters, including a cafe at the entrance to the booth and a tunnel, connecting the
cafe to the exhibition area, where a timeline of 10 editions showed one award-winning product of each competition. The winners of this year were displayed
in the background, in a large exhibition space that was only accessible by walking
through the historical exhibition and through another corridor showing the finalists of the edition. Spatially, therefore, it was an architectural project that directed the visitor to walk past all the products.
2006 represented the tenth edition of the Salão Design Award. Regarding
the direction of the award, juror and researcher Ivens Fontoura stressed that the
award had been prioritizing an identification with the productive environment.
In other words, according to him, seeking “greater technological adequacy and
commercial potentiality”. The regulation of that edition was reformulated in order to guide competitors to submit more viable projects with regard to usability
and production criteria.
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ABOUT THE EDITION:
The Movelsul Salão Design 2006 admitted the participation of students, professionals and manufacturing companies - the latter with special dedication from
the organizers to increase the number of entries. Great prizes, awards and honorable mentions were awarded to students and professionals; awards and honorable mentions to companies as well as the Ibama/Movelsul Alternative Woods
Award (in addition to two honorable mentions).
This special edition began during its preparations, with a launch lecture given
by designer and juror Nelson Ivan Petzold in Salvador. In addition, during Movelsul Brasil 2006, an exhibition of other award-winning pieces along the history of
the competition was held together with the award-winning products exhibit. The
book “Uma História do Design Latino-americano: Dez edições do Salão Design Movelsul” (A History of Latin American Design: Ten Editions of the Movelsul Design
Award), written by designer, museographer and researcher Ivens Fontoura, which
would remain the only official record of the award until the release of this book.

HIGHLIGHT OF 2006
Cruz Latina Chair, designed
by Martin Javier Favre and Nestor
Bertotto, La Plata, Argentina
A piece that harmoniously
combines wood, steel and leather
and was praised by the judging
commission at the time for its good
form and technological aspect.
A regional identity appears in
this piece, mainly due to the use
of leather with very well-made
seams. It is an appropriate piece for
export, due to its disassembly and
set up capability. Highlighted for
the rational assembly system of the
chair, using a single central screw
placed below the seat.
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2007
SALÃO
DESIGN
AWARD

The 2007 edition was a fresh start for the Salão Design Award. Although it
was the same competition, it also presented a new proposal that was developed
in parallel to the fair and debuted at the furniture hub of Bento Gonçalves that
year: Casa Brasil, a trend and business event, developed by Sindmóveis Bento
Gonçalves to promote and boost design and innovation in the national furniture
chain. The fair promised a robust collection of upscale furniture exhibitors,
encompassing leading brands of furniture, lighting, home décor and accessories
for residential and corporate environments. And it aimed, to the same degree of
intensity, to be a forum for trends, bringing together the leading names in world
design to participate in seminars and cultural exhibitions.
The first Casa Brasil featured speakers such as Tom Dixon, Enrico Morteo
and the Adriano Brothers. The expectation for business generated in this edition
was USD150 million. There were 123 exhibitors in a 53,000 square meter area and
a total of 14,258 visitors, 42% more than expected by the organizers. In all, the
event received visitors from 19 countries.
In a pioneering initiative in the country, Casa Brasil had - since its inception
- a curatorship formed by professionals in the area, which established selection
criteria for exhibitors based on the contemporary nature of the products,
materials employed, originality, product development by a designer and
integrated marketing communication. Casa Brasil was a true strategy for sectorbased development through design.
With the success of the first edition, the exhibitors endorsed the continuity
of the fair. At the beginning of booth marketing for 2009, 50% of the spaces had
already been taken. Of the companies that participated in the first Casa Brasil,
45 immediately confirmed their presence in the second, including Todeschini,
Bertolini, Única/Dell Anno, Riva, Marel, Finger, Estofados Sulandês, Estofados
Grando, Estofaria Vicenza, Criare and Tramontina. In addition, SCA, which did
not attend the first edition, was the first exhibitor to confirm its presence in 2009.
To exhibit at Casa Brasil, companies had to meet the criteria of contemporaneity,
innovation, design, use of high-end components and accessories, and they could
not be “copies of masters”. The curatorship remained active in all four editions of
the fair held in Bento Gonçalves.

Director:
Casa Brasil board
Judging Committee:
Angela Carvalho, Guilherme Fontanari, Marcelo Lima,
Nelson Petzold, Reginaldo Schiavini, Ricardo Blanco.
939 entries. 4 awards, 9 honorable mentions
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ABOUT THE EDITION:
Thanks to its management of the Salão Design Award since 1988 and the
establishment of the Casa Brasil fair in 2007, Sindmóveis Bento Gonçalves was
appointed representative of the Latin American Design Association (Aladi)
in Brazil. The Latin American Design Association, set up in 1980, has the
participation of 16 countries. Since 1997, Aladi has supported the Movelsul Brasil
fair through the Salão Design Award.
The first edition of the Salão Design Award linked to Casa Brasil had a very
expressive judging panel, which included designer Nelson Petzold. In pursuit of
rigorous project appraisal for the debut edition, the jury granted only four awards
in 2007. Among the students, for example, there was a second prize, but not a
winner - the jury decided that the competitors did not reach the expected level.

HIGHLIGHT OF 2007
Carrapixo System, designed
by Paula Fiuza, Augusto Seibel,
Felippe Bicudo, Pedro Nakazato,
Guto Indio da Costa and Felipe
Rangel: Indio da Costa Design,
Rio de Janeiro
The fixing system consists of
semi-spheres made from injected
aluminum, attached to a wall
and connected to the surface of
the furniture by steel cables. The
award, in this case, goes to the
fastening project, which can be
applied to shelves, cabinets or
table tops, for example. It was the
highlight of the first Salão Design
Award held alongside the Casa
Brasil fair.
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2008
MOVELSUL
SALÃO
DESIGN

Director:
Daniel Camera
Vice-director:
Marlene Gugel
Judging Committee:
Ademir Bueno, Gabriele Adriano, Maria Helena Estrada,
Paolo Bergomi, Renato Solio
943 entries. 69 finalists. 7 awards,
6 honorable mentions, 1 Master Teacher Trophy,
1 Alternative Woods Award, 1 Social Merit Award

In the first year after the opening of Casa Brasil, Sindmóveis Bento Gonçalves
took on an even more robust agenda for the furniture industry: when an edition of
Movelsul Brasil was closed, the association automatically undertook research and
preparation efforts for its fair focused on high-end products. At the end of 2008,
Sindmóveis brought to Bento Gonçalves, Casa Cláudia magazine’s core director, Ângelo Derenze, to talk about trends that would make up the “house of the future” regarding architecture, design, sales and industry.
At that time, the furniture market pointed to a growing use of MDF in the production of furniture components made with special machining. A report from Revista
da Madeira (Wood magazine) reproduced in the Sindmóveis news portal highlighted an increase in the production of table legs, kitchen and bathroom cabinets, speakers, front, internal and side furniture components, drawer bottoms and table tops.
The building industry had been using this material to make thin floors, baseboards,
door panels, partitions, machined doors, jambs, balusters and shaped parts.
Several applications of MDF were exhibited at Movelsul Brasil 2008, in the cultural project named “Brazil through the needle hole”, which consisted of a photographic expedition through Brazil, carried out by two Portuguese expeditioners in a
house on wheels, featuring a giant camera with five square meter negatives - about
five thousand times larger than the 35mm format. For this project, SCA - an exhibitor at Movelsul Brasil- fursnished a truck to make full use of its space. After traveling all over the country, the truck was exhibited at the fair.
Preparations for Movelsul Brasil 2008 took a special look at the foreign market.
In the months leading up to the fair, international business courses were promoted
in partnership with Banco do Brasil, aiming to help exhibitors to make the best of
the international business meetings. Since the beginning of the organization of the
tenth Movelsul Brasil, the fair was present in 12 international events to attract foreign buyers. In the end, the fifth Buyer’s Project at Movelsul Brasil brought together
25 importers and over 100 companies in 500 business meetings between exhibitors
at the fair and previously contacted importers.
Movelsul Brasil 2008 expected to generate USD 270 million in business, only
for the furniture industry, but the event also moved thousands of dollars in other
segments. According to the Association of Hotels, Restaurants, Bars and Related
Businesses of the Grape and Wine Region, the bed occupancy rate reached 95% during the week of the fair. Because all these sectors worked together during the fair,
Movelsul Brasil established the Movelsul Excellence project that year, which would
provide various training and motivational events to the fair’s service providers, direct contractors as well as indirectly involved sectors, such as hotel chains, taxi drivers and restaurants.
Local residents could also get involved in the Salão Design Award through the
Community Project, which offered expressive manifestations using the design tool
to elementary and high school students, universities, technical courses, NGOs, artists, artisans in addition to charitable and welfare organizations. The idea was to
integrate the design, the community and the furniture production chain through
works that were exhibited in the city during Movelsul Brasil.
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ABOUT THE EDITION:
In 2008, the organizers of the the Salão Design Award realized that its representativeness was growing, with projects submitted not only from Latin America,
but also from the European Union - Italy, Spain, France. Documents from that time
indicate that the jury used more severe criteria, in order to give the competition an
international character. There was a noticeable division among competitors in regard to products with an industrial character or a design with cultural roots and
handcrafted elements.
The first edition after Casa Brasil did not yet clearly present the thematic division that would be implemented later: in the editions linked to Movelsul Brasil, a
more democratic approach to the award was used; in those linked to Casa Brasil,
campaigns would communicate exclusive, high-end and avant-garde features. Once
again, in 2008, the Social Merit Award was granted.
Judge Maria Helena Estrada pointed out that - more than being fashionable design was a prime necessity for the entire industry, whether large or small, and
even for artisan communities, as a prominent factor in the market. A witness to this
process since its inception, the award celebrated its 20th anniversary in 2008.
The criteria adopted for the selection of the finalists, in the first judging phase and
later during the choice of the winners, included ergonomics, form, functionality,
environmental impact, innovation, market perspective, cost-effectiveness and production feasibility.

HIGHLIGHT OF 2008
Ofício Table, designed by
Luiza Almeida Barroso and
Quentin Vaulot, Florianópolis in
cooperation with France
This table has an MDF top
with a polyurethane enamel
finish featuring a unique series
of small inclined planes at one
end. Under the top, a wire mesh
was inserted into welded steel
rods, functioning as an object
holder. The judging committee
considered it to be a quality
product, with form innovations
and new usage solutions.
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2009
SALÃO
DESIGN
CASA BRASIL

Director:
Alexandre Lazzarotto
Judging Committee:
Ademir Bueno, Bernardo Senna, Maria Helena Estrada, Guto
Indio da Costa, Paolo Bergomi
977 entries. 148 finalists. 9 awards, 12 honorable mentions, 1
Alternative Woods Award, 1 Social Merit Award

Held in August 2009, the second edition of Casa Brasil had over 18,000 visitors and
148 exhibitors, gaining robustness when compared to its debut two years earlier. It
was a relevant moment for Bento Gonçalves’ furniture hub in terms of its value-added
production. Among the exhibiting brands was the Italian company Magis, which for the
first time exhibited its high-end design products at an event held in Brazil.
Much more than just a manufacturer, Magis was already considered to be a true
international design laboratory, bringing together dozens of professionals who
constantly create the most technological and sophisticated products in design. With
the confirmation of Magis, Casa Brasil reaffirmed itself as a benchmark in the furniture
segment throughout Brazil, as it came forward to fill a gap in the sector: a complete
event, bringing together the concepts of decoration, furniture and interior architecture.
Eugenio Perazza, Magis’ CEO, was a lecturer at the International Seminars held during
Casa Brasil 2009.
Other speakers who took part in the International Seminars included Indian designer
Satyendra Pakhale; Italian journalist and design critic Cristina Morozzi; Italian designer
Rodrigo Rodriquez and Brazilian Marcelo Rosenbaum. Actions were also developed
involving the design community, such as the project “Bringing Concepts Closer” and
“Designer Industry: Community Solidarity” and “Designing the Future”.
Bringing Concepts Closer was a pioneering initiative by Sindmóveis that was also
presented as a case at the Boom SP Design - Architecture, Design and Art Forum, in
2009. This project brought design studios closer to the region’s supply chain — raw
material factories, manufacturing companies and points of sale. Its challenge was
to develop an innovative and contemporary product that would meet the company’s
business and market objectives and prove the importance of added value in the national
production. In 2009, the following companies participated in the project Bertolini, with
Italian designers Adriano Brothers; Prima Design, with designer José Marton from São
Paulo; Schuster Móveis & Design, with designer Bernardo Senna from Rio de Janeiro;
and 3X, with designer Guto Índio da Costa from Rio de Janeiro. The launch of the new
products took place at Casa Brasil 2009.
The project “Designer Industry: Community Solidarity”, carried out as part of the Salão
Design Award, proposed joint work between local designers and the NGO Cidadão Atitude
(Citizen Attitude), which assisted young people from underprivileged communities in
the municipality providing professional training, training of artisans and qualification
for the labor market. For this action, each designer suggested drawings and objects to be
manufactured and members of the organization were in charge of producing them, using
raw materials provided by local companies. These products made up a collection of small
decorative objects, such as trays, soap dishes, lamps and CD holders, which were sold at
Casa Brasil and the income from the sales was donated to the NGO.
At the same time, 11 universities from Brazil, Cuba and Uruguay presented their
academic research work on the project “Designing the Future”, a space for reflection and
experimentation on design, based on similar projects developed in Milan and Cologne.
It was a type of competition among the academics to create habitat solutions. The project
had a special booth at Casa Brasil 2009.
Through these initiatives, the Salão Design Award sought strategic performance,
encouraging interaction among the players of the industry. These efforts were intended
to transform Bento Gonçalves into the City of Design in Rio Grande do Sul, thereby
becoming a reference in the interface between market, industry, university and designers,
as director Alexandre Lazzarotto highlighted in the catalog of that edition. “This is one of
our most important roles as a design-related institution,” said Lazzarotto.
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ABOUT THE EDITION:
Held annually together with the two major events of Sindmóveis Bento Gonçalves
- Movelsul and Casa Brasil - the Salão Design Award was a great showcase for the
international market, with around 7,500 projects evaluated between 1988 and 2009.
Each year, the award took on the format of the event to which it was linked. Casa
Brasil, a high-end furniture and accessories fair, was held in odd-numbered years. It
was an edition with 977 entries from 14 countries, resulting in a total of 23 awards and
honorable mentions.
The selection of the judges represented the vision of an innovation-driven design,
while remaining deeply linked to the cultural traits of its origins. In 2009, the award
presented a new format intended to be broader and more inclusive in relation to the raw
material and furniture companies. The results of the awards were the fruit of great rigor
on the part of the judges, as described in the Salão Design 2009 catalog - which intended
to give the award an international quality.

HIGHLIGHT OF 2009
Biel Chair, designed by Luis
Emilio Canestraro Mendonça,
Curitiba
The Biel chair combines a
productive concept that explores
technologies already assimilated
by the industry at the time with
a high-end product. Its functions
are explored creatively, taking
advantage of simple components.
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2010
MOVELSUL
SALÃO
DESIGN

Director:
Alexandre Lazzarotto
Judging Committee:
Ademir Bueno, Bernardo Senna, Giulio Federico Palmitessa,
Mara Gama, Roberto Galisai
793 entries. 105 finalists. 10 awards,
6 honorable mentions, 1 Master Teacher Award,
1 Alternative Woods Award

This was the period that the Bento Gonçalves furniture hub had the greatest
representation in relation to the economy of the city and the furniture segment in
the state and in the country. In 2010, it was responsible for the highest turnover
and employability among the country’s furniture hubs, and it performed positively both domestically and abroad - but especially in domestic sales. Sales grew
17% compared to 2009 and, at that time, the furniture segment accounted for 70%
of the economy of Bento Gonçalves.
The Movelsul Brasil 2010 fair bet on the rise of the middle class in Brazil and
presented as a parallel and interactive action the Consumer in the New Brazil
Project: a low cost house was built within the fair, to the actual size of 50 square meters and following the design of the projects offered by the federal housing
program Minha Casa, Minha Vida - which subsidizes the acquisition of a house
or apartment by families with an income of up to 1,800 reais and facilitates the
conditions of access to the real estate for families with income of up to 9,000 reais.
The house was furnished by companies participating in Movelsul Brasil and
aimed to attest that several exhibiting furniture exhibitors were able to contribute to the existing housing programs in the country. At the same time, it showed
to the industry and its suppliers the importance of design in both the furniture
creation and its exhibition for sale. The house was furnished with products that
could easily be found in retail outlets in 2010, and professional designers made
minor changes to customize the products, accessories and layout.
The idea came from the success of the Minha Casa, Minha Vida program and
was reinforced by the country’s economic growth scenario. The question that
motivated the furniture industry was: why doesn’t furniture have the same importance as that given to the property? The response of the director of the Salão
Design Award, who led the initiative in 2010, was that, especially in small spaces, furniture has even more relevance. “Furniture is important in the context of
small spaces, as it needs to be well planned to contribute to people’s well-being
and to the aesthetics of the environment,” said Alexandre Lazzarotto.
Another initiative of the fair to integrat the real estate segment, which was
growing rapidly in 2010, was the Furniture & Real Estate program, a pioneer project in the country at that time. Through it, business meetings took place between
49 furniture manufacturers exhibiting at Movelsul Brasil and 12 national construction companies. The objective was to bring the furniture industry closer to
the construction industry, which had been growing in performance, especially
after the Federal Government established the Growth Acceleration Program. The
Furniture & Real Estate program offered the opportunity to sell furnished properties at competitive prices and with simplified payment conditions.
At the end of the fair, Movelsul Brasil announced that its next edition, in 2012,
would adopt a segment-based exhibition model. The fair would be divided into
product type and style, facilitating the access of shop owners and importers to the
area corresponding to the products they were interested in. Movelsul surveyed
visitors at the time finding out that there was a need to adopt the format of international events. This segmentation remained it the 2012, 2014 and 2016 editions.
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ABOUT THE EDITION:
In 2010, this edition of the Salão Design Award had an extensive agenda of
national and international promotion prior to the event, with the participation
in design events, universities and conferences in Belo Horizonte, Curitiba,
Porto Alegre, Recife, Rio de Janeiro and São Paulo, as well as in Buenos Aires,
Montevideo, Asuncion and Milan. In addition to this specific effort to promote
the competition, the Salão Design Award also accompanied the whole marketing
campaign scheduled for the Movelsul Brasil 2010 fair at international fairs in
China, Singapore, the United States, England and Mexico.
Competing students, professionals and manufacturing companies could enter
projects into four categories: Home Accessories, Consumer Electronics, Lighting and
Furniture. Also offered were the Alternative Woods and Master Teacher awards. As
a result of all the prior promotion, there was a record of international participation,
with projects submitted from 20 countries. The total value of the awards was 120
thousand reais and, in this year, five Brazilian finalists in the Furniture category
represented the country at the 2nd Design Mercosul Móveis, in Uruguay.
One of the changes implemented in 2010, and which pleased the judges, was
in the industry class. The participation of the designer responsible for the project
became mandatory and a cash prize was awarded to this professional.

HIGHLIGHT OF 2010
Caruaru Line, designed by
Marcelo Rosenbaum, Adriana
Benguela and Ana Teresa Galli
A furniture collection
inspired by the Feira de Caruaru,
Pernambuco - one of the largest
open fairs in the world. Its
design brings back constructive
fundamentals and the shape of
the furniture used in the fair.
Cultivated natural pine wood is its
main material. The pieces can be
painted or have printed woodcuts.
The collection consists of tables,
armchairs, benches, chairs, racks,
bookcases, buffets, closets, coat
racks and lamps.
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2011
SALÃO
DESIGN
AWARD

Director:
Alexandre Lazzarotto
Judging Committee:
Daniel Camera, Eduardo Naso, Leonardo Lattavo,
Maria Helena Estrada, Renata Rubim
1105 entries. 154 finalists. 15 awards, 15 honorable mentions, 1
Alternative Woods Award, 1 Social Merit Award

Investments by the Brazilian furniture industry in the modernization of manufacturing facilities and product design stimulated a scenario of competitiveness
not only in the domestic market, but also to the benefit of exports. The presence of
20,500 visitors from 14 countries at Casa Brasil 2011, a fair focused on high value-added furniture, attested to an increase in the importance of Brazilian production
in the global market.
The president of Sindmóveis Bento Gonçalves in 2011, Glademir Ferrari, pointed
out that the association’s work was no longer done just in specific actions, it had
become a movement to encourage design, as a stimulus to the Brazilian furniture
industry and a strong support for the development of national design in the sector.
At that time, in addition to the Salão Design Award – which began in 1988 - and the
Casa Brasil fair, which was in its third edition, Sindmóveis intensified its investments in research, participation in events and support to conferences and other
discussion forums on the subject.
Preparations for Casa Brasil 2011 and the Salão Design Award included participation in design and fashion events that year. The fair took part in the Design Week
in Milan as a sponsor of the Brazil S/A show, the Brazilian design and decoration
lounge. Casa Brasil was also invited by the Brazilian Textile and Apparel Industry
Association (ABIT) and the Brazilian Association of Fashion Designers (Abest) to set
up a lounge at the São Paulo Fashion Week. During the fashion show season, products
made by companies exhibiting at the fair furnished the fashion show backstage.
Following up on these positioning actions, the fair invested in research. To guide
the structuring of Casa Brasil 2011, Sindmóveis Bento Gonçalves hired a BOX1824
study on the present and future of the design universe. The research company specializing in consumer and behavior trends was hired to help understand what the
attendees expected from Casa Brasil, which sought to be the largest design and decoration fair in Latin America. The four pillars resulting from the research began to
support the fair’s actions: innovation, knowledge, experience and business.
The research conducted with designers, retailers and architects pointed out that
they seek to experience the fair in its essence, feel the materials used in the projects
and acquire knowledge. Based on these results, Sindmóveis expanded the number of
side projects at Casa Brasil, aiming to make the visit to the event even more impressive and unforgettable. There were 10 projects, including the Salão Design Award.
Bringing concepts closer from the Casa Brasil fair and the Salão Design Award,
one of these initiatives created was the community Design Experience project.
Through this initiative, students from public schools in Bento Gonçalves participated in workshops coordinated by designer Carlos Alcantarino from Pará, creating
furniture and objects from materials discarded by the local furniture industry. There
were 180 students from the 5th and 6th grades, having as monitors design students
from Universidade de Caxias Do Sul (University of Caxias Do Sul) - UCS. The activities took place at the same time as the Salão Design Award winners were being chosen, which provided the students with the opportunity to have guided tours of the
finalist products exhibit.
A challenge was also proposed to designers, visual artists and architects from all
over Brazil to disseminate the creative essence of Casa Brasil throughout the country.
It was the debut of the “Bench of Ideas” project, which was also continued in the next
edition with the World Cup theme. Weel-known names in Brazil were invited to transform rustic benches into pieces with design and personality. After the customization
of the benches, they were exhibited in universities, shopping malls, tourist sites in
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Bento Gonçalves (RS) and throughout the country, as well as during Casa Brasil.
The Casa Brasil 2011 International Seminar presented, as speakers, industrial designer Konstantin Grcic; Swiss designer and architect Riccardo Blumer; and Brazilians Fred Gelli and Renato Imbroisi. This edition of Casa Brasil strengthened the
idea of a major design fair in Latin America. The five-day event had 180 exhibitors
and 20,500 visitors from 14 countries. The great attraction at the entrance of the fair
was an installation by the Campana Brothers, who attended the fair to receive the
Designers of the Decade Award, a tribute from Sindmóveis Bento Gonçalves in recognition of Brazilian professionals who stand out for their innovative work.
Designers Fernando and Humberto Campana used 10,000 recycled PET bottles
with the support of housewives and the cleaning staff of Shopping L’América in the
pre-production of the work. For a few months, the local community gather to collect
plastic bottles. The installation consisted of thousands of PET bottle rings that formed a large web in the Casa Brasil entrance hall, stretching from the ceiling to the
floor of the pavilion.

ABOUT THE EDITION:
With all the side projects and shows that Casa Brasil was able to manage in line
with that year’s Salão Design Award, the competition was no longer an isolated
initiative, but a set of actions. The director of the award, Alexandre Lazzarotto,
stressed that this was the objective for many: to help visitors understand all the
faces and stages in which design interacts. “We brought together [...] material technologies, companies, professionals, students and universities, introduced crafts
and conceptual art, engaged the local community,” he reported in the 2011 Salão
Design Award catalog.
In 2011, the Salão Design Award had 1,105 competing projects from 18 countries. The entries competed in the following categories: Home Accessories, Lighting, Home Furniture, Institutional Furniture and in the thematic category called
Surface Design Applied to Furniture. The Alternative Woods Award and a special
award called Social Merit were also offered to competitors who presented initiatives that made products from recyclable or natural raw material and included the
participation of charities.
The jury president that year, Maria Helena Estrada (in memoriam), pointed out
at the time that the great surprise of the edition had been the absolute non-predominance of wood, which gave way to acrylic and metal. She added in her analysis: “From
a technology standpoint no major breakthroughs have appeared, “low, low-tech” has
predominated.” In Leonardo Lattavo’s view, there was an effort by some designers to
look for alternative materials - and it was precisely these that caught the attention of
the jury. “Students showed more concerned than professionals about getting out of
the conventional trinomial seat-table-table utensil,” said the judge.
From the 2011 edition onwards, the winners would receive an official Salão Design Award seal which they could then use on their products. The seal certifies that
these are award-winning creations that comply with requirements such as adequacy to the target public, concept, form and function, degree of formal and technological innovation, quality and safety and sustainability.
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HIGHLIGHT OF 2011
Clips Line,
designed by Ilse Lang
A product designed based
on a simple and smart fitting
system, creating a line of products
with strong form identity,
which allows for different
combinations and uses. Structure
and top in stainless steel or with
electrostatic painting.

2012
SALÃO
DESIGN
AWARD

Director:
Alexandre Lazzarotto
Judging Committee:
Ademir Bueno, Gabriel Simón Sol, Ivens Fontoura,
Pedro Moog, Tiago Zanotto
408 entries. 75 finalists. 11 awards, 7 honorable mentions, 1
Master Teacher Award, 1 Alternative Woods Award

As a result of strong political negitiations of Sindmóveis in partnership with
Movergs (Furniture Industry Association of the State of Rio Grande do Sul), the
furniture industry made some important strategic advances in 2012. While the
Brazilian industrial production in general ended the year on a low, the furniture
segment grew, especially in Rio Grande do Sul. In addition, the furniture
companies in Rio Grande do Sul had been presenting some of Fiergs’ highest
industrial development rate, growth in job creation and increased payroll.
The nominal revenue of the furniture industry in Bento Gonçalves grew by 7.5%
in 2012, compared to the previous year. It was a lower than the rate forecasted for
the period, of 10%, also lower than the growth of the Rio Grande do Sul furniture
industry as a whole, which was 13.5%. Still, it was quite positive considering that
the IPI (Tax on Industrialized Products) exemption on furniture, effective as of
March 2012, had an impact on the final index, since the tax was one of those that
made up the calculation of revenues.
In the foreign market, the sector expanded its participation in different
ways. The export value of furniture grew by 4.4% in the furniture hub, while the
companies participating in the Orchestra Brasil Project for export incentive for suppliers to the furniture industry - exported 15.5% more in 2012 compared
to the previous year. Manufacturers of inputs, accessories, components and
technologies for the furniture industry are part of the initiative - in addition to the
design service, which had been included since 2012 and which, as of 2014, would
become a new branch of the partnership between Sindmóveis and Apex-Brasil:
The Raiz Project, specifically focused on the internationalization of Brazilian
design, whether through product exports or licensing partnerships.
Movelsul Brasil celebrated its 35th anniversary and, in the 2012 edition, two
changes promoted by its organizers had a great impact: the segmentation of
exhibitors by product type and the its positioning as the first furniture fair for
the consumer market of the new Brazilian middle class. The process of directing
the fair to the new Brazilian middle class began by hiring of the Data Popular
Institute, a company that specializes in research and consultancy on middle
class behavior. The change in the distribution of the booths met the need for the
reinvention of the Movelsul Brasil fair, aligning it with the model followed by the
largest furniture fairs in the world until then.
For the second time, the interactive project New Brazil Consumer House
brought into the fair a 60 m² full-size apartment, furnished by 15 exhibiting
companies, within the parameters of the target audience. The apartment was
built to accommodate tone of the supposed new Brazilian middle class families
consisting of two parents, two children and their paternal grandfather. The needs
of these occupants inspired the projects presented for the creation of this home.
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ABOUT THE EDITION:
Following the profile of Movelsul Brasil 2012, focused on the new Brazilian
middle class, Salão Design changed its categories in relation to Casa Brasil, in
2011. The categories for accessories were removed and the ones for furniture were
expanded, and divided as follows: Furniture for Bedrooms, Furniture for Dining
and Living Rooms, Furniture for Kitchens, Laundry Rooms and Bathrooms and
Knocked-down Furniture for the International Market (the latter in partnership
with the Brazilian Export and Investment Promotion Agency, Apex-Brasil).
With the theme The New Brazil Wants Your Design, the competition prioritized
affordable products, appropriate measures for the housing of these new customers,
functionality, sustainability and, of course, design. Creations in the Student,
Industry and Professional classes were awarded, as well as the Alternative Woods
Award, which encourages the sustainable management of native forests, and Master
Teacher trophy, to the professor named in the registration of the awarded students.
In a statement published in the 2012 award catalog, the director of the Salão Design
Award that year, Alexandre Lazzarotto, said it was impossible to talk about design
without talking about business, just as it is impossible to develop design without
creativity, innovation, technology and, especially, experimentation. According to
him, design is a combination of elements that strengthen the creative economy and
develops an industry focused on doing more with less. And it goes further: it contributes
to the education for conscious consumption of the right products, generating less
impact on the planet. “The Salão Design competition is a unique opportunity to focus
the perceptions of creative professionals on a desire for evolution,” he said, adding:
“Design, as an activity, enables the evolution of a responsible industry and conscious
consumption through developed products and objects.”

HIGHLIGHT OF 2012
Layer, designed by Reni
Delazzeri and Rodrigo Delazzeri
for Punto Móbile, Garibaldi
The piece is structured from
a reforested wooden platform
with the possibility of making
different configurations. These
are armchairs that can be grouped
with the base to form a larger sofa.
A playful and versatile project,
ideal for environments used for
relaxing among friends.
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2013
SALÃO
DESIGN
AWARD

Director:
Cristiano Gallina
Judging Committee:
Gabriel Simón Sol, Ilse Lang, Ivens Fontoura, Leonardo
Lattavo and Maria Helena Estrada
776 entries. 108 finalists. 17 awards;
1 Alternative Woods award; 1 Eco-design award,
2 Master Teacher Awards and 8 honorable mentions

2013 was the last in a positive series for the furniture industry in Bento Gonçalves and the sector as a whole. From 2014 onwards, the furniture industry would
suffer declines in the level of production, sales and jobs that would continue over
the next five years. However, until that moment, there was a high degree of confidence in the consumption rates of the so-called new Brazilian middle class, which
encompassed more than half of the population at that time.
In June 2013, the Federal Government announced an incentive program for the
purchase of furniture and appliances for the beneficiaries of the Minha Casa, Minha
Vida real estate financing program. It was a credit line called Minha Casa Melhor,
operated by Caixa Econômica Federal and Banco do Brasil. This was a vindication
of the furniture industry that had originated three years earlier, during Movelsul
Brasil 2010, when Caixa Econômica representatives were given a pre-project to include furniture in the financing of housing program. After that, other initiatives
were carried out including Cred Móveis Caixa and Móveis Card program.
It was a favorable result for the sector at that time, considering that the furniture industry was part of the Brasil Maior program to stimulate industrial production. Although it benefited low cost furniture producing centers - which is
not the case of Bento Gonçalves - the measure stimulated the consumption of
furniture in general.
As it was an odd-numbered year, the fourth Casa Brasil fair was held, a sector-based development strategy created by Sindmóveis Bento Gonçalves for the high-end furniture segment, in order to enhance design as a tool for competitiveness
and differentiation in the market. This was the last of the four editions of the show
were held in Serra Gaucha - RS. After that, the association established a partnership that would take the concept of the fair to São Paulo.
Held in August 2013, the 4th Casa Brasil featured high-end furniture, lighting,
accessories and decoration items. With a commercial and cultural program, the
event praised the quality of its exhibitors and the diversity of the side projects. Visitors to the fair included businessmen, architects, decorators, designers, importers
and shopkeepers. In all, 19,950 people from 17 countries came to Parque de Eventos
during the four days of Casa Brasil 2013.
In a pioneering initiative in the country, Casa Brasil counted, during its four
editions, on the work of a curatorship made up of professionals who established
selection criteria of exhibitors based on the contemporaneity of the products; materials used, originality, product development by a designer as well as integrated
marketing communication. The curatorship was made up of journalist and design
critic Maria Helena Estrada, by architects and designers Tina and Lui from RS, and
consultants Ana Cristina Schneider and Renato Bernardi.
Casa Brasil’s projects and concurrent exhibitions boosted business generation
at the fair by further qualifying the visiting public. In all, there were 10 special projects, including the Salão Design Award, with a show of its finalists and winners in
addition to the award ceremony.
In addition, there were international seminars, a design exhibits from Mercosur countries, a showcase of Brazilian designers who were exporting, a library of
innovative materials, special exhibition spaces for independent studios, and the
Bench of Ideas project for customization and the entertainment of visitors, with a
World Cup theme.
An emblematic opportunity for visitors to Casa Brasil was the Sergio Rodrigues
+ Fernando Mendes exhibition, which brought to Bento Gonçalves the presence of
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the master of design, with his cousin and disciple, in addition to a selection of 15
pieces. Novelties such as sideboards, armchairs and benches were exhibited.
Furthermore, the Cantina Benta Project was praised, as it made it possible to
bring back and enhance the typically Italian handicraft for the creation of pieces
with aggregate design. Curated by architects Tina and Lui and designer Renato Imbroisi from Rio de Janeiro, the project involved the rural communities and artisans
from Bento Gonçalves, who were the great artists of this initiative.
With new uses and designs applied to references of local affective memory,
the project encouraged the revamping of techniques such as embroidery, crochet,
macramé, painting, biscuit and basketry, contemporizing and adding value to
crafts. The initiative resulted in the launch of a collection of decorative objects
linked to the theme of enogastronomy. The project continued for about two years
after Casa Brasil 2013.

ABOUT THE EDITION:
At the time, the Salão Design Award completed 25 years of history, with a thorough
evaluation process of the entries, respecting the dedication and talent of each competitor, as pointed out by the president of Sindmóveis in 2013, Cátia Scarton. “We are
totally committed to Salão Design and the result is a scenario where everyone wins and
ideas are buzzing,” she stated to that year’s award catalog.
Living with two fairs for opposite markets, the award took on the profile of the
event to which it was linked each year. In 2012, the proposal was the creation of products aimed at the new Brazilian middle class, the theme of Movelsul. Linked to Casa
Brasil 2013, the Salão Design Award stimulated the creation of high-end contemporary
products in seven categories: Furniture for Bedrooms, Furniture for Dining and Living
Rooms, Furniture for Kitchens, Laundry Rooms and Bathrooms; Outdoor furniture;
Office and Home Office Furniture (including furniture for commercial and public spaces); Household Accessories; and Lighting.
Form, function, materials and technology guided the choice of the winners. 776
projects from 15 countries participated. The use of traditional production processes
and the presence of products with smart devices brought up the discussion regarding
technologies. Casa Brasil curator and jury member Maria Helena Estrada said at the
time that the great merit of the award was to stimulate the implementation of viable
ideas for consumption in a country with low technological development such as Brazil.
Network production, in which the brand has suppliers specialized in the manufacture of different furniture components, was one of the aspects discussed by
the judging committee. As stated by Ivens Fontoura, during the evaluation of the
entries in 2013, companies that choose to manufacture all the elements of the furniture themselves are losing competitiveness in the face of the global market and the
demands of efficiency and price.
Similarly, the director of the 2013 Salão Design Award, Cristiano Gallina, argued that design with creative solutions was being seen by companies and consumers as one of the key elements for new product development and business
success. “It is the union between creativity and technology - or rather, the union
between designer and industry - that fosters the growth of communities, municipalities and our country,” he told the Salão Design Award 2013 catalog, adding that
Salão Design, in turn, is the showcase of design.
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HIGHLIGHT OF 2013
Arara Nômade, designed by
Ricardo Freisleben Lacerda and
André Pedrini, Florianópolis
A product designed for
young, contemporary and highly
mobile individuals. It can be
disassembled and its packaging
can be used as the furniture
structure. It was considered by the
judges as a piece that innovates
in the functional area, catering to
contemporary needs and with a
design oriented by use.

2014
SALÃO
DESIGN
AWARD

Director:
Cristiano Gallina
Judging Committee:
Ilse Lang, Isabela Vecci, Ivens Fontoura, Pedro Moog,
Peter Marigold
585 entries. 93 finalists. 14 awards,
8 honorable mentions, 2 Master Teacher Awards,
1 Alternative Woods Award

The euphoria in the market, caused by the wave of the new Brazilian middle
class, shared space with the falling numbers in the furniture industry. In 2014, the
industry began a downward trend in production, sales and employment that would
continue in the following years, at least until 2018 - the last year with data consolidation before the printing of this book.
The economic scenario, according to news published by Sindmóveis at that
time, indicated a slowdown and increased uncertainties, which would result in a
drop in production and employment in the industry. As a reference, according to
IBGE data, the production of the Brazilian manufacturing industry had fallen by
4.3%. The fall in the furniture industry was even more severe, with a drop of 7.4%.
Simultaneously, for the first time, furniture and home products had entered the
list of most wanted items in online stores. According to data released at the time by
Navegg, which monitors retail websites, the category was the third most searched
for on the internet.
The difficulties of the year were accentuated by uncertainties regarding elections and the World Cup. Domestic furniture manufacturing started 2014 after four
consecutive years of growth following the 2009 crisis - an average of 5.2% per year
until 2013. However, throughout 2014, the numbers got worse. The revenues of the
furniture industry based in Bento Gonçalves fell by 2% compared to 2013. Similarly, the reduction in jobs was the worst for the industry since 2007, when this kind of
data began to be released by the Ministry of Labor and Employment (MTE).
In the furniture hub of Bento Gonçalves, exports fell by 13.4% compared to 2013.
That was the biggest drop in exports since 2009, the peak of the previous international crisis, when the value had dropped by 35%. When comparing 2013 and 2014,
the negative performance occurred in 33 of the 57 countries to which local companies exported at that time.
Overall, Brazilian furniture exports had halved between 2003 and 2013. At Movelsul Brasil 2014, Apex-Brasil project manager Emanuel Teixeira Figueira Júnior
stated that while domestic demand was still sufficient for companies, the Brazilian market would probably not grow in the coming years. Therefore, the industry
would again need to focus its attention on the foreign market. He was right, and he
pointed out that the industry’s main challenge was its competition with China. “We
already know that competing with the Chinese industry in regards to price is unthinkable, but we are able to compete through differentiation, genuinely Brazilian
design, sustainability and innovation - everything that the Brazilian way translates into,” he said.
Movelsul Brasil 2014 consolidated its focus on the new Brazilian middle class,
focusing on increasing the purchasing power of this target consumer. To support
this decision, the fair hired a study by the Data Popular Institute regarding consumption profile, intention to purchase furniture that year and demographic concentration. This strategy had already been strengthened since its previous edition
in 2012. Sindmóveis understood that this was an inevitable strategy, since “in 2013,
manufacturers of low cost furniture were the fastest growing companies in the
sector, while custom-designed furniture manufacturers faced difficulties not to
end the year in the red”, according to news published by Sindmóveis in 2014, just
before Movelsul Brasil.
During that edition of the fair, a survey taken with 100 exhibitors was commissioned to better understand the impact of this new middle class on furniture production. Interviews pointed out that about 70% of companies sell furniture to the
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middle class, although only 20% of them defined their target as class C. Some
exhibitors said they had specific lines to attend to this market niche and to meet
the demands of the new middle-class market, while manufacturing companies
were investing mainly on machinery and technology. The hiring of surveys and
design offices was also listed as some of the steps taken by the industry to address this reality.

ABOUT THE EDITION:
After Brazil, Uruguay was the country with the largest number of participants
in this edition of the Salão Design Award. In an effort to strengthen Uruguayan
design and increase its visibility in Mercosur, studios from that country teamed
up to submit as many projects as possible. There were 22 entries, 12 projects selected for the second phase and four awards. The other winners came from Brazil naturally - Argentina and Colombia. In all, there were 14 winners and 8 honorable
mentions, in addition to 2 Master Teacher awards and 1 Alternative Woods award,
totaling BRL 175,000 in prizes.
In line with the Brazilian scenario and the profile of Movelsul Brasil, the 2014
Salão Design Award was directed to the theme of the new Brazilian middle class,
which also addressed other special Movelsul Brasil projects and the communication of the fair as a whole. The judging committee sought to reward the products
that best expressed the concept of democratic design - in terms of clear language
that was accessible and easily understood by all.
In that year’s catalog of winners, the jury’s manifesto stated that the reading
of all competing objects was in accordance with the concept of democratic design proposed by the organizers of the award. Regarding this matter, the jurors
emphasized the existence of some objects that stood out from the others because
they provided different modes of use and allowed for access to different types of
public. “Such factors widen the universe of usage options, making them as democratic as possible, regardless of their cost and the financial resources of consumers. Finally, the jury considered the foundations and principles of contemporary design in line with what is done in the country and internationally,” the
general analysis of the jury pointed out.
At that time, the increased purchasing power of the new middle class included millions of Brazilians into spheres of consumption not previously affordable,
including furniture and decor. The director of the Salão Design Award that year,
Cristiano Gallina, stressed that design was undoubtedly largely responsible for
captivating, attracting and exceeding the expectations of these consumers. He
pointed out that the award sought to encourage ideas, innovations and solutions
focused on democratic design, which were not limited to affordability, and took
into consideration a clear and accessible understanding of all languages.
For Gallina, more than just rewarding talent, the competition shows the capacity and potential of the association union design and industry. “This union will
be indispensable when facing competition and it will also be one of the greatest
assets to overcome negative scenarios. There is no doubt that if industrial capacity is directly linked to creativity, we will become a major economic and creative
potential and our difficulties will be minimized.”
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HIGHLIGHT OF 2014
Birdcage Rack, designed by
Carlo Nicola, Agustín Menini and
Silvana Nallem for Punto Móbile,
Garibaldi (RS)
Featured in the Salão Design
Award in 2014, the Birdcage Rack
integrates a line that also includes
two tables. The collection is
inspired by old garden furniture,
but designed with a contemporary
look, like open cages that store
and display. It is a piece of
furniture with a poetic language
and a good visual and structural
result, according to the judging
commission of that year.

2015
SALÃO
DESIGN
AWARD

Director:
Cristiane Silveira
Judging Committee:
Glaucia Binda, Ilse Lang, Isabela Vecci,
Ivens Fontoura, Leonardo Lattavo
830 entries. 105 finalists. 15 awards;
1 Alternative Woods award; 1 Master Teacher Award
and 2 honorable mentions

The industrial confidence caused by the wave of the new Brazilian middle class
was now in the past. Along with the confidence, the positive performance figures
were also left behind. 2015 confirmed the onset of an economic crisis in Brazil,
which had already strongly affected the furniture industry since the previous year.
The end of the year would bring a significant drop of 13.4% in revenues for
the furniture industry in Bento Gonçalves, compared to the previous year. In Rio
Grande do Sul, the situation was not very different. The drop for the same type of
comparison was 10.2%. When analyzing these data together with the bad figures
from the previous year and the loss of almost 1,200 direct jobs during the year in
Bento Gonçalves, Sindmóveis claimed that this was the worst performance in the
sector in 20 years.
At each opportunity in 2015, the then president of Sindmóveis, Henrique
Tecchio, stressed the latent need for the increase of competitiveness of companies
- which could come from government packages, actions of the association
and changes in the management of the companies themselves. Through its
International Committee, Sindmóveis had been seeking new opportunities in the
foreign market.
In addition, the dissemination of the Salão Design Award was expanded as an
opportunity for manufacturing companies to integrate creativity and technological innovation with furniture through design. “We believe that greater competitiveness can be achieved through strategies that involve design and focus on consumers, as well as the constant pursuit of market diversification and technological
innovations,” said Tecchio.
Crucial action in this regard came from the Federal Government in 2015, with
the announcement of the 2015-2018 National Export Plan, aimed at strengthening
foreign trade and establishing five pillars to ensure predictability, the systemic
approach to foreign trade and regional development through exports. For the
furniture industry in Bento Gonçalves, exports would expand from there on, reaching a rising curve from 2018 onwards.
After four biennial editions promoted in Bento Gonçalves, 2015 was the first
year when Casa Brasil fair did not take place in the city. The event, which aimed
to bring together big names in the furniture, lighting, decoration and high-end
accessories segments, would now take on new directions. A strategic partnership
was announced in March of that year to take the concept of Casa Brasil to São
Paulo: Sindmóveis Bento Gonçalves joined the British Informa Group, one of the
world’s leading organizers of fairs, conferences and training courses, and Summit
Promo, the company that devised DW! – São Paulo Design Weekend.
The idea came to life in the following year, with the debut of the High Design
Home & Office Expo. During this time of transition, the official launch of the new
fair took place at an event held at the Jockey Club São Paulo. With a significant
participation at DW! in 2015, Sindmóveis had a space of 500 square meters, where
the International Seminar A Forma Segue a Matéria (The Form Follows the Material) was held, curated by design critic Maria Helena Estrada and a showcase of
products from designers participating in the Raiz Project to promote the export of
services of Brazilian designers. This exhibition was accompanied by international
business meetings to which importers of copyrighted furniture from the United
States and Europe were especially invited. These actions that were aimed at the
international positioning of Brazilian design were supported by the Brazilian Export and Investment Promotion Agency (Apex-Brasil).
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The star of the space at the Jockey Club, however, was the Salão Design Award,
with its first show of winners and finalists outside Serra Gaucha in the state of Rio
Grande do Sul. At the center of the main Brazilian events focused on decoration,
design and business, the award, which was already considered the largest of its
kind in Latin America, sought to increase its notoriety. The exhibition featured 64
products and also focused on the 2015 awards ceremony.

ABOUT THE EDITION:
The Salão Design Award had 830 entries in 2015, originating from 15 countries.
The largest foreign participation originated from Uruguay, Cuba, Argentina and
Colombia. There were seven categories available, with a total of BRL 205,000.00
in prizes: Furniture for Bedrooms, Furniture for Dining and Living Rooms, Furniture for Kitchens, Laundry Rooms and Bathrooms; Outdoor furniture; Office
and Home Office Furniture; and Household Accessories.
In 2015, the DW! São Paulo Design Weekend had more than 140 architecture, art and design events spread throughout the state capital. The Salão Design
Award, in its debut outside Rio Grande do Sul, was set up in a 500 square meter
space with exhibitions, lectures and business meetings promoted by Sindmóveis
Bento Gonçalves at the São Paulo Jockey Club, in a space called Art Design Village.
More than 10,000 people circulated the Jockey Club event, which included, in
addition to the actions of Sindmóveis, art exhibition revelation designers. It was
a window to the award in the center of the country and an edition with multiple
celebrations. The 20th edition of the award and the 20th anniversary of the Alternative Woods award were being celebrated there. As part of the partnership with
the award, the Brazilian Forestry Service began to offer, from that year on, in addition to the special trophy, an expedition through the timber diversity in Brazil.
That year’s winner Ricardo Graham Filho took part in a trip starting in Brasilia, at the Forest Products Laboratory and at the Brazilian Forestry Service. He
then headed to Itapuã D ‘Oeste, Rondônia, to learn more about the forest management and wood processing areas of two companies. This special award continued
to be offered in the following years until the publication of this book.
Since 1996, the Salão Design Award has been granting the Alternative Woods
Award to the best design of the edition, made from species that the Brazilian Forestry Service considers to be “not widely used”. Under the analysis of technicians
from the Ministry of the Environment, products that value the enormous diversity of woods in the country compete for this award. In addition, the initiative
encourages sustainable management of forests while absorbing their production,
making them economically and ecologically viable.

69

HIGHLIGHT OF 2015
Arco lamp, designed by
Fernanda Couto Anjos,
Rio de Janeiro
The piece, created by a
student at PUC Rio, was the
highlight that year for presenting
a formal synthesis that allows
for different configurations. The
judges described it as a distinct
product. The generating concept
of this project was to build a lamp
which the user could define its
shape and the direction of the
light, being at the same time a key
piece of decoration. The piece can
be manipulated to be hung on the
wall or placed on tables.

2016
SALÃO
DESIGN
AWARD

Director:
Cristiane Silveira
Judging Committee:
Angela Carvalho, Glaucia Binda, Gustavo Bertolini,
Ivens Fontoura and Paulo Biacchi.
750 entries. 138 finalists. 15 awards,
8 honorable mentions, 2 Master Teacher Awards,
1 Alternative Woods Award

The context for the furniture industry in 2016 was one of great difficulty,
reflecting the serious economic crisis of the country at that time. In relation to
the furniture hub of Bento Gonçalves, for example, there was a 20.8% drop in
nominal revenue in the first quarter. This index would soon be softened over the
course of the year, but even so, 2016 would end with a 17.7% drop for the industry.
Widespread negative performance also severely affected jobs in the sector.
Although the confidence in the furniture industry was low at the time, the
companies bet on Movelsul Brasil 2016. Since 1977, the fair had been promoting
the strengthening of the furniture industry in Bento Gonçalves, Rio Grande do Sul
and the country - keeping in mind that, around a manufacturing company and its
production, society develops. For the celebrations of the 20th edition of the fair, in
2016, Sindmóveis developed actions, reinforcing the importance of the furniture
industry of Bento Gonçalves.
With a project called Somos Móveis (We are Furniture) developed that year,
Sindmóveis proposed to involve the local community in projects that integrated
the memory of the fair and interventions in the city - always considering the
importance of design as an added value for the furniture industry. In addition to
an online Movelsul Brasil memory portal and some traveling events, Sindmóveis
left a legacy for the community from a design perspective.
This legacy included the refurbishment of the playground toys at Achyles
Mincarone park, in Bento Gonçalves. To make the action viable, Sindmóveis invited
some design studios Bria Design, Eduardo Nuncio, Intervento Design, Studio
Marta Manente, Design 3 and UNT Design to create new and exclusive pieces for
the playground. The project followed the current manufacturing standards and
was supported by the architect in charge, Bernardo Gehlen. The manufacture of
toys was handled by Sindmóveis and the inauguration marked the beginning of
the celebrations of the 20 editions of Movelsul Brasil.
Across the country, the furniture and decoration industry was mobilizing
itself to cope with the difficult economic time based on experiences of creative
economy. Five months after Movelsul Brasil was held in Bento Gonçalves, the High
Design Home & Office Expo debuted in São Paulo. With the purpose of becoming
the main international furniture design event in Latin America, High Design
emerged from the experience of Casa Brasil, which was held for four editions in
Bento Gonçalves and is now being held in São Paulo as an anchor event of DW!
São Paulo Design Weekend.
The High Design Expo was designed following an international trend of major
world design festivals, being anchored by trade fairs, fostering exchanges between
them, as happens at Fuorisalone and Salone del Mobile. Promoted by the British
event giant Informa Group and designed by Summit Promo, the High Design Home
& Office Expo carried the credibility and representativeness of its predecessor,
Casa Brasil. The event carried the seal of Sindmóveis Bento Gonçalves, which
signed as the advisory curatorship of the new project.
As an anchor event for São Paulo’s design week, the fair was designed for
architects, interior designers, builders, upscale retailers, international buyers and
investors from all over the country. Business, networking, content and connections
made up the concept of High Design Home & Office Expo, which has since its first
edition also reserved ample space for the Salão Design Award.
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ABOUT THE EDITION:
Tattoos were the symbol of the communication campaign of the Salão Design
Award in 2016, marking the skin with some emblematic pieces from the 20 editions
held so far. Not only did they illustrate that year’s advertisements, but they were
also distributed to guests at the awards ceremony - in temporary versions - during
Movelsul Brazil 2016. The concept “Salão Design, for those who have design under
their skin” stressed that the award was intended for those who really see design as
an essential form of expression and a tool to show the world their style.
This edition distributed BRL 205 thousand in Student, Professional and
Industry awards. Just like recent editions, competitors were able to submit
projects in seven categories: Furniture for Bedrooms, Furniture for Dining and
Living Rooms, Furniture for Kitchens, Laundry Rooms and Bathrooms; Outdoor
furniture; Office and Home Office Furniture (including furniture for commercial
and public spaces); Household Accessories; and Lighting.
The Award director at the time, Cristiane Silveira, reinforced the respect shown
by the Salão Design Award to the different aesthetic and cultural references, which
certainly diversifies and further enriches the design of the product. “No wonder,
we have an increase in the involvement of foreign participants, because this is
not an award for Brazilians, but an award for designers.” In 2016, there were 750
projects evaluated from 13 countries. Argentina, Brazil, Chile, Colombia, Cuba,
Ecuador, Spain, France, Guatemala, Mexico, Paraguay, Uruguay and Venezuela.
It was a truly commemorative edition for the Salão Design Award: for the first
time, those selected for the second phase and the winners participated in two
product shows: in March 2016, during the 20th edition of Movelsul, and in August,
at the High Design - Home & Office Expo, in São Paulo. This edition also marked
the 20th anniversary of the Alternative Woods trophy, which stimulates the use
of Brazil’s timber diversity and has since 2015 granted a special award given by
the Brazilian Forestry Service: an expedition to its headquarters in Brasilia and
forestry management and wood processing areas in Rondônia. The winner of the
Alternative Woods Award in this special award in 2016 was designer Paulo Alves,
for his Mahogany Sideboard.
In her statement, the director of Salão Design, Cristiane Silveira, pointed out
that the award had accompanied the development of several designers today
known nationally and internationally, who began their careers at the award as
students, evolving into professionals, and currently some of them already have
their names linked to the furniture industry. “When these links are created, we
get the feeling that we are on the right track, as it reinforces the visibility that the
awards can provide to its participants,” she says.
Designer, professor, museologist and art and design critic Ivens Fontoura was
surprised by a tribute from the Salão Design Award to him for his 12 participations
as a juror. As a university professor, Ivens Fontoura created and coordinated the
first postgraduate course in Furniture Design in Brazil (UNOPAR, Londrina-PR).
He chaired the National Designers Association and the Latin American Design
Association. He also writes about Design, teaches Design Theory and chairs the
ABCD - Brazilian Association of Design Critics.
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HIGHLIGHT OF 2016
Entree Passe Table Lamp,
designed by André Diniz Ferri,
Belo Horizonte
It consists of two pieces of
turned Freijó wood and two
interspersed metal pieces,
featuring built-in LED lighting in
the metal part. The lamp creates
an irreverent atmosphere and
its assembly is an invitation to
the user to relive a moment of
creation. The judging committee
also praised the product
packaging as an intelligent
solution, protecting the product
in a delicate, ecological and
organized way.

2017
SALÃO
DESIGN
AWARD

Director:
Eduardo Nuncio
Judging Committee:
Brunno Jahara, Glaucia Binda, Ivens Fontoura,
Nicole Tomazi and Paulo Biacchi
776 entries. 130 finalists. 11 awards,
9 honorable mentions, 3 Master Teacher Awards,
1 Alternative Woods Award

In 2017, the Furniture Industries Association of Bento Gonçalves (Sindmóveis)
- promoter of the Salão Design Award - completed 40 years of history, as well as
the Movelsul Brasil fair, the umbrella under which the award was created. This is a
milestone for the furniture industry in Rio Grande do Sul and Brazil, considering
that the consolidation of Bento Gonçalves as a furniture hub is closely connected
to the history and performance of the association.
From the 1970s onwards, the association and the furniture industry grew side
by side, with Movelsul Brasil as a commercial driving force, always adding new
projects along the way, such as the Salão Design Award, the projects aimed at
exports - Orchestra Brasil and Raiz Project, and, finally, the high-end Casa Brasil
fair (which would later become High Design Home & Office Expo). In 2017, Bento
Gonçalves’ furniture hub represented 31% of the furniture industry in Rio Grande
do Sul and had a 45% share of the city’s industry revenues, totaling approximately
300 manufacturing companies.
This was, in particular, a difficult year for the national furniture industry,
which was one of the most affected by the worsening economic crisis of the
previous two years. The average level of production during in that period was
more than 30% lower than in 2013, while in the local furniture industry, 2017
ended with a 2.9% drop in sales, however with the expectation of improvements
in the sector as of the following year.
It was a period when Sindmóveis severely stressed the need for measures to
improve macroeconomic management and to modernize Brazil, with increased
efficiency in public spending, reduction of bureaucracy and investments in
infrastructure. When it comes to private management, Sindmóveis advocated
that companies improve their business management with consolidated
internationalization strategies, as well as using design and branding as strategic
tools for business growth.
Considering that Movelsul Brasil is held only in even-numbered years, the 21st
edition of the Salão Design Award expands its borders. Although the process for
selection and choice of the winners was centered in Bento Gonçalves that year,
the award ceremony and product exhibits took place in São Paulo, at the High
Design Home & Office Expo, giving the winners greater visibility and positioning
the initiative as one of the most important design awards today.
In addition to the awards and exhibitions of the finalists and winners at the
High Design Home & Office Expo, Sindmóveis Bento Gonçalves also promoted
a set of business meetings between the Raiz Project participating designers and
guest importers. The initiative was approved by the participating studios for the
opportunity to present the unique features that permeate the Brazilian desinger
furniture, the initiative of the Raiz Project for the internationalization of the
Brazilian design service - a partnership between Sindmóveis Bento Gonçalves
and Apex-Brasil.
There were about 60 meetings with agents from the United States, Canada
and England, who also got to know the products while they were visiting studios
in São Paulo as well as at the High Design Home & Office Expo, as several of the
designers had spaces at the fair. It was the year when the award strengthened its
presence in the center of the country.
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ABOUT THE EDITION:
At the same time as the sector was facing a severe crisis, the rise of e-commerce
for the furniture and accessories sector also began to guide the positioning of the
furniture industry and the Salão Design Award. With large players being well
positioned in furniture e-commerce, such as Oppa, Tok & Stok, Meu Móvel de
Madeira and Madeira Madeira, the award paid close attention to the opportunity
to stimulate the creation of products aimed at selling them online.
This bet on the growth of the e-commerce market was reflected in the creation
of new categories for the award, including one especially focused on E-Commerce.
The new category that year stimulated the creation of products designed for this
type of consumption - which impacts on packaging design, weight and assembly.
In addition to this, the award had four other categories: Social spaces; Private
spaces; Work spaces; and Innovation in Materials and Surfaces.
On the occasion, the director of Salão Design Award, Eduardo Nuncio,
highlighted the award’s readiness to adapt to new productive realities since its
creation in 1988. An example of this was the creation of the Alternative Woods
Award in 1994, and the Industry class in 2001. At the time, the new categorization
aimed to offer even more possibilities for competitors to participate. “The
e-commerce category shows that the design concept can be aligned with the fastchanging consumer market,” explained Eduardo Nuncio.
It was a year when, in general, the competing pieces expressed a new way of
looking at and living in the world, much more internalized and collaborative.
Regarding the role of design and designers during this moment of transformation
in consumer relations, juror Glaucia Binda stressed that it was no longer just about
creating new objects, but about confirming concepts, establishing new behaviors
and recreating moments and sensations.
According to her, the Salão Design Award 2017 confirmed all of this, showing
the immense ability of participants in their transformation tasks - and of the
judges to make a critical cut for the interpretations of these products. “Design
must indeed transform the world in some way, through its changing dynamics in
creating and following macroeconomic and social flows,” she said in the catalog
of that edition.

HIGHLIGHT OF 2017
Split Easel, designed by Mara
Louisa Köber for Oppa, São Paulo
A product with an innovative
proposition and a rational use
of steel tubes. The piece, created
by the Austrian designer for
Oppa, is made only from a
laser cut piece of tube and two
bending processes: one to make
its “U” shape; another to split the
tube, creating two stable legs.
The judges considered that the
product had great manufacturing
potential.
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2018
SALÃO
DESIGN
AWARD

Director:
Eduardo Nuncio
Judging Committee:
Brunno Jahara, Bruno Faucz, Letícia Grisa,
Nicole Tomazi and Salvatore Figliuzzi
629 entries. 58 finalists. 12 awards;
1 Alternative Woods award; 1 Master Teacher Award
and 3 honorable mentions

During it 30 years of history, the Salão Design Award has gathered a
multitude of Brazilians and foreigners: students, teachers, designers, judges,
sponsors, suppliers, press and professionals involved in its promotion. In terms
of participation alone, there have been almost 15,000 projects registered, which
tell a story about the evolution of design from 1988 to the present day. The Salão
Design Award witnessed the resumption of democracy in Brazil, the commercial
opening for the importation of technologies and raw materials and the internet
revolution, changing itself, the same way in which all these landmarks have
changed the thinking and making of design.
In the first edition of the award, the heavy folders with the competing projects
traveled to São Paulo in the luggage of one of its directors to be able to reach the
jury. Years later, the Furniture Industry Association of Bento Gonçalves - the
promoting entity - was able to bring the whole jury to the Rio Grande do Sul
mountain range area for the judging days, from all over Brazil and other countries
in the various editions with foreign jurors. Presently, the first major filtering of
entries, involving between 700 and 800 competitors, is done online by each juror.
Only for the final phase and for the definition of the winners, does the judging
committee meet in Bento Gonçalves.
The Salão Design Award was born in the Rio Grande do Sul mountain range
areas, due to the impulse of a furniture industry that felt the need for innovation.
From Bento Gonçalves, this need reaches the rest of the country, its Latin
American neighbors and the borders of the world. Over the years it has shown a
very strong flow towards the use of local elements and techniques - from native
wood species to cultural elements from all over Latin America, including cultural
immersion in the creative process and the transposition of these values into the
industrial environment.
In 2018, the Salão Design Award received a dedicated section on Boobam, the
country’s premier online platform for selling designer pieces. The special tab for
the award on the site now has a collection of pieces that have been awarded over
the years and are available for sale.
Thomaz Trindade Vidal, co-founder and one of Boobam’s partners, points
out that there is a natural identification of the platform with the award, as many
designers selling through Boobam have a history of awards received from Salão
Design. “For us, Boobam can also be seen as an extension of the Salão Design
Award. We trust in the reputation of the award and in the choices of judges. It
is a pleasure, as a platform, to give a space to the winners as this also meets our
value proposition, which is precisely to put designers in touch with the market,”
he points out.
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ABOUT THE EDITION:
In 2018, the organizers of the award decided to cut the traditional categories
available for entry (bedroom furniture, outdoor furniture, etc.) and replaced
them with first, second and third place awards for students, professionals and
manufacturing companies.
Three super prizes were also awarded for the best products of the edition.
These designers received extra cash prizes and a prominent show space at the
exhibitions held at Movelsul Brasil 2018 and at the year’s High Design Home &
Office Expo. The winners of the super awards were designer André Ferri, for the
Costureira lamp; Argentine studio Enbruto, for the Latorna Library; and designer
Zanini de Zanine, for the Zina line.
As usual, since 1996, all projects entered in the Salão Design Award
automatically competed for the Alternative Woods Award, a special category in
partnership with the Brazilian Forestry Service, which recognizes the work of
designers who use species not widely used. The winner of this category was the
studio emDoisdesign, from Rio de Janeiro, for the Nena dressing table. The piece
has MDF and Jequitibá (Cariniana) feet and cabinet, providing the piece with
structural strength and a natural rosy tone.
For this project, the studio received a special trophy and a five-day expedition
through the SFB Forest Products Laboratory facilities and sustainable wood
management and processing areas in the Amazon. The purpose of this special
award is to publicize the enormous diversity of woods in the country. In addition,
the initiative encourages sustainable management of forests while absorbing
their production, making them economically and ecologically viable.
For all these reasons, the Salão Design Award is said to have witnessed the
movement of materials, shapes, cultural references and technologies. Over the last
30 years, so much has changed, but the purpose of reveling new talents, bringing
the designer closer to the industry and rewarding good ideas has never changed.
HIGHLIGHT OF 2018
Latorna Book Rack, designed
by Marcela Coppari and Agustín
Barrionuevo, Cordoba, Argentina
An intelligent construction
system, easy to understand
and use by the user. The piece
offers lightness through the use
of wood and current colors. Its
construction and assembly were
conceived based on the logic
of simplicity, using a unique
technique - turned wood - that
solved all vertical elements and
fittings issues.
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30 years of the
Salão Design Award:
the winners celebrate at
Movelsul Brasil 2018

76

RAIZ PROJECT
Brazilian design
gains support for its
internationalization
PROJETO RAIZ
O design brasileiro
ganha apoio para sua
internacionalização
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The promotion of Brazilian designers abroad is, above all, a sector-based
strategy of Sindmóveis Bento Gonçalves to increase the perception of value of
Brazilian furniture in the foreign market. The Raiz Project, which Sindmóveis
Bento Gonçalves has been promoting with the support of the Brazilian Export
and Investment Promotion Agency (Apex-Brasil) since 2015, has structured and
sustained new efforts directed to the international market, starting with the United
States and, later, the United Kingdom. For Sindmóveis, however, the focus on design
as a competitive edge for the national furniture sector began over 30 years ago initially with efforts at the Movelsul Brasil fair and later materializing, in March
1988, at the first edition of the Salão Design Award, which has been held in parallel
to the fair since then.
Once consolidated, the furniture design award paved the way for the association
to create a new fair in Bento Gonçalves, this time an event with the exhibition of
high-end furniture and accessories and with the purpose of launching trends and
starting debates regarding design. It was Casa Brasil, which debuted in 2007 and
had four editions in Serra Gaucha (the Mountain Range area of the state of Rio
Grande do Sul) in the odd-numbered years. After this, the fair moved to São Paulo
and became an anchor event for DW! São Paulo Design Weekend, when its name
changed to High Design Home & Office Expo.
The Orchestra Brasil Project, established in 2006 to promote the exports of
suppliers to the furniture industry, has always focused on design, supporting the
innovation and internationalization of the chain that surrounds the furniture
industry. The association has always considered that suppliers to the furniture
industry are the major driving forces of innovation in the sector, including the
manufacturers of technologies, inputs or accessories. This link is critical to
increase the competitiveness of the industry as a whole. In a survey conducted
in partnership with Unisinos, it was estimated that inputs and the intermediate
consumption of the sector account for 70% of furniture production costs. Of the
total furniture production, 46.7% are components.
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A promoção do designer brasileiro no exterior é, antes de tudo, uma estratégia
setorial do Sindmóveis Bento Gonçalves para aumentar a percepção de valor do
mobiliário brasileiro no mercado externo. O Projeto Raiz, que o Sindmóveis Bento
Gonçalves promove com apoio da Agência Brasileira de Promoção de Exportações
e Investimentos (Apex-Brasil) desde 2015, estruturou e perenizou novos esforços
direcionados ao mercado internacional, iniciando pelos Estados Unidos e, posteriormente, o Reino Unido. Para o Sindmóveis, entretanto, a aposta no design como
diferencial competitivo para o setor moveleiro nacional começou há mais de 30
anos – inicialmente com esforços na feira Movelsul Brasil e depois se materializando, em março de 1988, na primeira edição do Prêmio Salão Design, que ocorre
desde então, paralelamente à feira.
Consolidada, a premiação de design de mobiliário abriu caminhos para que a
entidade criasse uma nova feira em Bento Gonçalves, dessa vez um evento com
exposição de móveis e complementos de alto padrão e tendo como propósito o
lançamento de tendências e o debate em torno do design. Foi a Casa Brasil, que
estreou em 2007 e teve quatro edições na Serra Gaúcha, sempre nos anos ímpares.
Depois disso, a feira migrou para São Paulo e passou a ser realizada como evento
âncora do DW! São Paulo Design Weekend, passando a ser chamada de High Design Home & Office Expo.
O próprio Projeto Orchestra Brasil, que nasce em 2006 para promover as exportações de fornecedores da indústria moveleira, sempre tangenciou o design,
ao apoiar a inovação e a internacionalização da cadeia que circunda a indústria
moveleira. A entidade considera que os fornecedores da indústria moveleira são
os grandes indutores de inovação ao setor – seja o fabricante de tecnologias, insumos ou acessórios. Esse elo é fundamental para aumentar a competitividade da
indústria como um todo. Em pesquisa realizada em parceria com a Unisinos, estimou-se que 70% do valor da produção de móveis passa pelos insumos e consumo
intermediário do setor. Do total da produção de móveis, 46,7% são componentes.
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It is in this context that, already supporting suppliers’ exports since 2006,
Apex-Brasil expanded its partnership with Sindmóveis to structure the
internationalization of the Brazilian designer
service. This started in 2012, with the admission of
design studios to the scope of the Orchestra Brasil
Project. The project included Brazilian companies
that made accessories, components, tools, machines,
layout software and raw materials for furniture. The
admission of the design studios represented the chance taken by the promoters in
relation to service exports.
In the first three years, from 2012 to 2014, designers participated in events,
business meetings and prospecting missions as part of the Orchestra Brasil
Project. The first action aimed at promoting Brazilian design services abroad
was the Metro Cúbico exhibition, held at the Pallazo Giureconsulti, within the
Brazil S.A exhibition, which Apex-Brasil promotes annually in Milan, as part of
the Fuorisalone program. The selection of the designer furniture was curated by
design critic, journalist and editor of the ARC Design magazine, Maria Helena
Estrada, who selected 11 products. There were also 11 sector-based entities
supported by Apex-Brasil in the Brazil S.A show - all linked to the fashion, home
and building segments (ceramics, furniture and furniture components, nonferrous metals and plastics).
Also in 2012, the creativity of Brazilian furniture was presented at Design
Miami. Pieces from 16 studios were on display for a week at the Art Center South
Florida gallery, located at 800 Lincoln Road, one of Miami’s busiest avenues. In
addition to this show, pieces from some studios were featured at Saccaro store in
Miami’s design district.
During the first year of the initiative, the supported studios also participated,
in partnership with fashion segment entities, in events such as São Paulo Fashion
Week, Fashion Rio and Minas Trend Preview. By the end of 2012, 26 designers from
across the country had already joined the initiative, seeking export qualification,
trade promotion, opportunities to participate in fairs and events around the world
and access to credit and financing lines.
The initiative gained momentum during the following seasons and, in 2013, the
number of actions increased. In Milan, 15 Brazilian designers were able to present
their pieces in a show with the theme Reflections, which proposed a multisensory
experience, involving attendees and exhibitors in a narrative context of Brazilian
cultural and emotional reference. The pieces of furniture that participated in the
exhibition, held once again at Palazzo Giuresconsulti, were selected by the curator
of the Casa Brasil 2013 fair.
After Milan and the Brazilian Design Biennale in Belo Horizonte, designers
focused on exports and also participated in the last edition of Casa Brasil held in
Bento Gonçalves, in 2013. The Bem-estar, Bem Viver show had pieces from by 20
studios on display. After Casa Brasil, the pieces went to Miami, where they were
exhibited during Art Basel Miami Beach, Design Miami and the new Brazil ArtFair.
In 2014, the project was launched in New York, with a robust business plan for
the competitive introduction of Brazilian design in the North American market,
which began by bringing three consultants from the United States to Brazil - Serra
Gaucha, Rio de Janeiro and São Paulo. The objective was to study the best strategies
for the good acceptance of products in that country. The action plan devised for the
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É nesse contexto que, já apoiando as exportações dos fornecedores desde 2006,
a Apex-Brasil amplia a parceria com o Sindmóveis para estruturar a internacionalização do serviço do designer brasileiro. Isso se deu a partir de
2012, com a admissão de estúdios de design no escopo do Projeto
Orchestra Brasil. Já faziam parte do projeto empresas brasileiras
fabricantes de acessórios, componentes, ferramentas, máquinas,
software para layout e matérias-primas para móveis. A admissão
dos estúdios de design representou uma aposta das entidades promotoras em relação às exportações de serviços.
Nos três primeiros anos, de 2012 a 2014, os designers participaram de eventos, rodadas de negócios e missões de prospecção no
âmbito do Projeto Orchestra Brasil. A primeira ação voltada à promoção do serviço de design brasileiro no exterior foi a mostra Metro Cúbico, realizada no Pallazo Giureconsulti, dentro da exposição Brazil S.A, que
a Apex-Brasil promove anualmente em Milão, como programação do Fuorisalone.
Essa seleção de móveis assinados teve curadoria da crítica de design, jornalista e
editora da revista ARC Design, Maria Helena Estrada, que selecionou 11 produtos.
Também 11 foi o número de entidades setoriais apoiadas pela Apex-Brasil na mostra Brazil S.A – todas ligadas aos segmentos de moda, casa e construção civil (cerâmica , móveis e componentes para móveis, metais não ferrosos e plásticos).
Ainda em 2012, a criatividade do mobiliário brasileira foi apresentada na Design Miami. Peças de 16 estúdios ficaram expostas por uma semana na galeria Art
Center South Florida, localizada na 800 Lincoln Road, uma das avenidas mais
movimentadas de Miami. Além dessa mostra, peças de alguns estúdios ganharam
destaque na loja da Saccaro no design district de Miami.
Nesse primeiro ano da iniciativa, os estúdios apoiados também participaram,
em parceria com entidades do segmento de moda, de eventos como São Paulo
Fashion Week, Fashion Rio e Minas Trend Preview. Ao final de 2012, 26 designers
de todo o país já haviam aderido à iniciativa, buscando qualificação para as exportações, promoção comercial, oportunidades de participação em feiras e eventos
pelo mundo e acesso a linhas de crédito e financiamento.
A iniciativa ganhou corpo nas temporadas seguintes e, em 2013, o número de
ações ampliou-se. Em Milão, 15 designers brasileiros puderam apresentar suas
peças numa mostra com o tema Reflexos, que propunha uma experiência multissensorial, envolvendo público e expositores num contexto narrativo de referência
cultural e emocional brasileira. Os móveis que participaram da mostra, realizada
novamente no Palazzo Giuresconsulti, foram selecionados pela curadoria da feira
Casa Brasil 2013.
Depois de Milão e da Bienal Brasileira de Design, em Belo Horizonte, os designers com foco em exportações também participaram da última edição da Casa
Brasil realizada em Bento Gonçalves, em 2013. A mostra Bem-estar, Bem Viver
teve peças assinadas por 20 estúdios. Depois da Casa Brasil, as peças seguiram
para Miami, onde ficaram expostas durante a Art Basel Miami Beach, a Design
Miami e a estreante Brazil ArtFair.
O ano de 2014 marcou a entrada do projeto em Nova York, com um plano de
negócios robusto de inserção competitiva do design brasileiro no mercado norte-americano, que iniciou trazendo ao Brasil – Serra Gaúcha, Rio de Janeiro e São
Paulo –três consultores dos Estados Unidos. O objetivo era estudar as melhores
estratégias para a boa aceitação dos produtos naquele país. A ação com os estúdios
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Orchestra Brasil Project studios also included defining a special product line for
the United States.
This guideline was the result of a prospective mission undertaken by the
Orchestra Brasil Project during the New York Design Week in May 2014. At the time,
there were good opportunities for Brazilian products, which was directly related
to project planning for the 2015/2016 biennium: increasing the competitiveness
of the Brazilian industry with investments aimed at adding value to the national
products through design, continuous innovation and sustainability.
In general, in those years, Apex-Brasil had been encouraging investment by
Brazilian companies in design, innovation and sustainability in all projects it
supported - which permeated 81 sectors of the Brazilian economy.
This allowed, in 2015, for the promotion of design to be officially
transformed into a new vertical of the Orchestra Brasil Project:
the Raiz Project.
Considering the know-how of Sindmóveis Bento Gonçalves in
the management and promotion of the Orchestra Brasil Project,
the main furniture fair in Latin America - Movelsul Brasil - and the Salão Design
Award, as well as recognizing the service of Brazilian designers as a good segment
for exports in the universe of Brazilian industry suppliers, the association
formalized the creation of the vertical destined especially for the service of
Brazilian designers: the Raiz Project. The break-up was a request from ApexBrasil, which continued to support the two projects for the furniture industry
suppliers of products and services.
Recognizing that the sum of the cultures nourished national creativity and
nurtured a unique personality, the Raiz Project was born to elevate Brazilian
furniture designers and their work internationally, which is influenced by the
surrounding culture. The fist focus of the Raiz Project was the US market, with
prospective missions, participation in fairs in Miami, New York and Milan – for its
relevance in the world design market – in addition to market positioning studies
and the recruitment of local agents.
Both export projects in partnership with Apex-Brasil - the Orchestra Brasil
Project and the Raiz Project - translate into competitiveness for the national
furniture industry and its perceived value. The Raiz Project consultant, Ana Cristina
Schneider, considers that Brazil has been seeking a very particular identity in
design, inspired by the culture and the typical local production of various regions.
According to her, in the last decade, Brazilian work has been distinguishing itself
in the world, precisely through the absorption of elements that are unique - from
native wood species to cultural elements such as northeastern lace and southern
wool, including cultural immersion in the creative process. It is precisely this
plurality that defines us and which is brought to the global market by the industry.
The Raiz Project has no product curatorship because it is understood that this
process is made by the market. The project analyzes the commercial capacity of
internationalization and the strategic vision for the global market.
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do Projeto Orchestra Brasil também incluiu a definição de uma linha especial de
produtos destinada aos Estados Unidos.
Esse direcionamento foi resultado de uma missão prospectiva realizada pelo
Projeto Orchestra Brasil na Semana de Design de New York, em maio de 2014.
Na ocasião, verificaram-se boas oportunidades para produtos brasileiros, o
que estava diretamente relacionado ao planejamento do projeto para o biênio
2015/2016: aumentar a competitividade da indústria brasileira com investimentos que visam a agregar valor ao produto nacional por meio do design, da inovação contínua e da sustentabilidade.
De forma geral, naqueles anos, a Apex-Brasil vinha incentivando o investimento das empresas brasileiras em design, inovação e sustentabilidade em todos
os projetos por ela apoiados – que permeavam 81 setores da economia brasileira. Isso permitiu que, em 2015, a promoção do design
fosse oficialmente transformada numa nova vertical do Projeto
Orchestra Brasil: o Projeto Raiz.
Considerando o know-how do Sindmóveis Bento Gonçalves na
gestão e promoção do Projeto Orchestra Brasil, da principal feira de
Móveis da América Latina – a Movelsul Brasil – e do Prêmio Salão
Design, e ainda, reconhecendo o serviço do designer brasileiro como um segmento apto para as exportações no universo dos fornecedores da indústria brasileira,
a entidade formalizou a criação da vertical destinada especialmente ao serviço
do designer brasileiro: o Projeto Raiz. O desmembramento foi uma solicitação da
própria Apex-Brasil, que seguiu apoiando os dois projetos mutuamente para os
fornecedores da indústria moveleira de produtos e serviços.
Reconhecendo que a soma de culturas alimenta a criatividade nacional e nutre
uma personalidade única, o Projeto Raiz nasce para elevar internacionalmente os
designers brasileiros de mobiliário e o seu trabalho, que é influenciado por toda
a cultura que o cerca. O primeiro foco do Projeto Raiz foi o mercado dos Estados
Unidos, com a realização de missões prospectivas, participação em feiras de Miami, Milão e Nova York, estudos de posicionamento de mercado e a contratação de
agentes locais.
Ambos os projetos de exportações em parceria com a Apex-Brasil – Projeto
Orchestra Brasil e Projeto Raiz – traduzem-se em competitividade para a indústria moveleira nacional e percepção de valor. A consultora do Projeto Raiz, Ana
Cristina Schneider, considera que o Brasil vem buscando uma identidade muito
particular no design, inspirada na cultura e no fazer típico de várias regiões. Segundo ela, na última década, o trabalho brasileiro vem se diferenciando no mundo
justamente pela absorção de elementos que são próprios daqui – desde espécies de
madeira nativa até elementos culturais como a renda nordestina e a lã do Sul, incluindo imersão cultural no processo criativo. É exatamente essa pluralidade que
nos define e que é levada ao mercado global pela indústria. O Projeto Raiz não tem
curadoria de produto, pois entende que ela é feita pelo mercado. O projeto analisa,
sim, a capacidade comercial de internacionalização e a visão estratégica para com
o mercado global.
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The idea of having their own project focused on exports of design services,
which had become official in 2015, arouse in the previous year, with a challenge
proposed to the studios supported by Sindmóveis and
Apex-Brasil for them to design an exclusive collection
of furniture for the United States. This collection
was intended to introduce the diversity of Brazilian
furniture designers to the New York market. Called
the Design Challenge, this positioning action was
supported by three North American consultants,
resulting in a collection of 44 products from 18 designers.
The purpose of the initiative was to provide designers with experience
in developing and selecting products that are suited to American consumer
preferences but also capable of expressing Brazilian design. The dynamics were
similar to a competition, to which the Orchestra Brasil Project designers signed
up and had a deadline to present furniture projects with design furniture. The
consultants hired to follow the action and select the finalists were specialized in
international strategy, product development and market relevance.
Although the project’s efforts were focused on the American market, in 2015,
the designers were included in the global Salone del Mobile action in Milan, with
a business agenda that encompassed meetings with shopkeepers and furniture
manufacturers demanding design services. In addition, three product shows had
pieces presented by Brazilian studios: Brazil S/A, MADE | Mercado, Arte, Design
and Rio+Design.
Participation at the International Contemporary Furniture Fair (ICFF) was
also robust, with seminars by the Fahrer Brothers and Guto Indio da Costa at
ICFF Talks, which is the fair’s major panel discussion, where internationally
recognized industry leaders share their expertise on topics that range from
material innovation to new color and style design approaches for use in luxury
residential, hospitality, corporate and retail environments. The Brazilian trend
panel was moderated by important names related to Brazilian design, such as
Carlos Junqueira, from Espasso in New York.
From the results of the Design Challenge, actions aimed at designers gained their
own identity and a name. Now formally launched, the Raiz Project broadened its
strategy of positioning the Brazilian furniture design production in the international
market and thereby repositioning the Brazilian furniture industry as a whole above
its current level. The aim of the project is to boost the positioning of Brazilian branded
furniture abroad, together with partnering companies, in addition to stimulating
the export of design services through manufacturing and distribution licensing,
positioning Brazil as a worldwide intellectual property creator and a player in the
service sector, generating income and adding value to their products.
The Raiz Project is expressed by the sum of cultures that nurture the national
creativity and nourish the plural personality of Brazilians. Its entire identity was
created to show the multiple characteristics that are the basis of furniture design in
Brazil, influenced by the surrounding culture. The first initiative named the Raiz
Project was a special edition of the Buyer’s Project - business meetings with foreign
buyers - during DW! São Paulo Design Weekend, as well as a show resulting from
the Design Challenge. Just like the set of pieces, the project itself expresses, from the
beginning, the continentalism of Brazil through colors, materials and functional and
aesthetic references.
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A ideia de um projeto próprio voltado às exportações do serviço de design, que se
oficializara em 2015, surgiu no ano anterior, com um desafio que propôs aos estúdios
apoiados pelo Sindmóveis e Apex-Brasil a definição de uma coleção exclusiva de mobiliário para os Estados Unidos. Essa coleção intencionou
apresentar ao mercado de Nova York a diversidade dos designers de móveis brasileiros. Denominada Design Challenge, essa ação de posicionamento contou com o suporte de três consultores norte-americanos,
resultando em uma coleção composta por 44 produtos de 18 designers.
O objetivo da ação foi proporcionar experiência aos designers no
desenvolvimento e seleção de produtos adequados às preferências do
consumidor dos Estados Unidos, mas capazes de expressar o design brasileiro. A dinâmica foi semelhante a um concurso, em que os designers
integrantes do Projeto Orchestra Brasil inscreveram-se e tiveram prazo para apresentar projetos de mobiliário com design contemporâneo. Os consultores
contratados para acompanhar a ação e selecionar os finalistas eram especializados em
estratégia internacional, desenvolvimento de produtos e adequação ao mercado.
Ainda que os esforços do projeto estivessem voltados ao mercado dos Estados Unidos, em 2015, foi incluída a participação dos designers na ação global Salone del Mobile,
em Milão, com uma agenda de negócios que englobava encontros com lojistas e indústrias moveleiras demandantes de serviço de design. Além disso, três mostras de produtos tiveram peças assinadas por estúdios brasileiros: Brazil S/A, MADE | Mercado, Arte,
Design e Rio+Design.
A participação na International Contemporary Furniture Fair (ICFF), também foi
robusta, com palestras dos Irmãos Fahrer e Guto Indio da Costa na ICFF Talks, o grande
painel de discussão da feira, onde líderes da indústria internacionalmente reconhecidos
partilham seus conhecimentos sobre temas, que vão desde a inovação em materiais até
novas abordagens de design quanto à cor e estilo para o uso em ambiente residencial,
de hospitalidade, empresarial e no varejo de luxo. O painel de tendências brasileiras foi
moderado por importantes nomes ligados ao design brasileiro, como Carlos Junqueira,
da Espasso em Nova York.
A partir dos resultados do Design Challenge, as ações voltadas aos designers ganharam identidade própria e um nome. Formalmente lançado, o Projeto Raiz ampliou a estratégia de posicionar diferencialmente a produção de design de mobiliário brasileiro
no mercado internacional e, por meio dela, reposicionar a indústria moveleira brasileira como um todo em um patamar acima do atual. O cerne do projeto é impulsionar a
colocação do móvel autoral brasileiro no exterior, levando consigo indústrias parceiras,
além de estimular a exportação dos serviços de design por meio de licenciamentos de
fabricação e distribuição, posicionando o Brasil também como criador de propriedade
intelectual e player mundial no setor de serviços, gerando renda e agregando valor aos
seus produtos.
O Projeto Raiz é expressado pela soma de culturas que alimenta a criatividade nacional e nutre a personalidade plural do brasileiro. Toda sua identidade foi criada para
mostrar as múltiplas características, que são a base do design de móveis no Brasil, influenciado por toda a cultura que o cerca. A primeira iniciativa com o nome Projeto Raiz
foi uma edição especial de Projeto Comprador – rodadas de negócios com compradores
estrangeiros – durante o DW! São Paulo Design Weekend, além de uma mostra resultante do Design Challenge. Assim como o conjunto de peças, o projeto em si expressa,
desde o princípio, a continentalidade do Brasil por meio de cores, materiais e referências funcionais e estéticas.
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Everything in Brazil is a mixture: accents, climates, ideologies, landscapes. With
an idea laboratory that is as vast as our demographic limits, Brazilian furniture
creations reflect the country’s identity: its diversity.
Recognizing that the sum of cultures nourishes the
national creativity and nurture a unique personality,
the Raiz Project amplified the work that was being
built by the Orchestra Brasil Project, promoting
the Brazilian furniture designers and their work
internationally.
In 2016, Sindmóveis participated, for the first time, at Salone Del Mobile
Milan with a booth inside the fair. They had two 50m² spaces in pavilion 12, with
products created by nine studios: Bruno Faucz, estudiobola, Guto Indio da Costa,
Jader Almeida, Juliana Llussá, Marta Manente, Paulo Alves, Ronald Scliar Sasson
and Sérgio Fahrer. The Raiz Project also had a relationship space at Brazil S.A.
After that, the project went to the two main events in the United States aimed at
retailers and architects: the Maison&Objet Miami show and the International
Contemporary Furniture Fair (ICFF) NYC. At these events, the partnership between
Sindmóveis Bento Gonçalves and Apex-Brasil supported 10 studios individually.
At ICFF 2017, the Raiz Project further expanded the number of supported
designers - this time with individual booths. There were 13 Brazilian studios that
presented, individually, what was most conceptual in their creations. For this
participation, the project management evaluated the competence of each one to
meet the demands of local consumers, in addition to providing individual and
personalized services to professionals who wished to foster commercial contact
in the region. In the offline aspect of retail, strategic intelligence starts with the
growing introduction of designers into the licensing and distribution chains and
the search for their own market niches through process and product innovation,
which enables the negotiation of special projects and the assignment of product
patents. For online retail, a hot site was launched during the fair as the basis for a
B2C platform aimed at the American market.
In 2018, the participation in Milan was done through the exhibition “O Sentar
do Brasileiro” (The Brazilian Art of Sitting), once again as part of the Brasil S.A
show, in which 25 studios participated.
At the exhibition, the great miscegenation of the country and the culture resulting
from various origins were translated into pieces that explored the Brazilian art of
sitting, either through celebration, work, religion or rest. A panorama outlined the
historical importance of this position for the green and yellow nation, under the
eyes of Ethel Leon, a journalist and professor of design history.
Between 2017 and 2018, the project participated in the main national and
international fairs of the sector. In Europe, in addition to the traditional Milan
Design Week, a traveling exhibition circulated the Brazilian Embassies in Europe.
With regard to the American market and surrounding areas, in addition to ICFF,
the Raiz Project designers opened a pop-up showroom in Orlando, and participated
in industry prospecting actions at the High Point Fair in North Carolina. In Brazil,
the actions started during the High Design Home & Office Expo attended by
businessmen, importers and journalists interested in the Brazilian product and the
promotion of business meetings.
Gradually gaining more visibility, in 2018, the Raiz Project was invited to
participate in the 10º Congreso Internacional de Diseño en el Mobiliario +MOB
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Tudo no Brasil é mistura: sotaques, climas, ideologias, paisagens. Com um
laboratório de ideias tão vasto quanto nossos limites demográficos, as criações
brasileiras de mobiliário transparecem a identidade do país: a diversidade. Reconhecendo que a soma de culturas alimenta a criatividade nacional e nutre uma personalidade única, o projeto Raiz
amplificou o trabalho que vinha sendo construído pelo Projeto
Orchestra Brasil, promovendo internacionalmente os designers
brasileiros de móveis e seu trabalho.
Em 2016, o Sindmóveis participou pela primeira vez do Salone
Del Mobile m.Milano com estande dentro da feira. Foram dois espaços de 50 metros quadrados no pavilhão 12, com produtos assinados por nove estúdios: Bruno Faucz, estudiobola, Guto Indio da
Costa, Jader Almeida, Juliana Llussá, Marta Manente, Paulo Alves, Ronald Scliar
Sasson e Sérgio Fahrer. O Projeto Raiz teve, ainda, um espaço de relacionamento
na mostra Brazil S.A. Depois disso, o projeto partiu para os dois principais eventos nos Estados Unidos voltados a lojistas e arquitetos: as feiras Maison&Objet
Miami e a International Contemporary Furniture Fair (ICFF) NYC. Nesses eventos, a parceria entre Sindmóveis Bento Gonçalves e a Apex-Brasil apoiou individualmente 10 estúdios.
Na ICFF de 2017, o Projeto Raiz ampliou ainda mais o número de designers
apoiados – dessa vez com estandes individuais. Foram 13 estúdios brasileiros que
apresentaram, individualmente, o que havia de mais conceitual em suas criações.
Para essa participação, a direção do projeto avaliou a competência de cada um
para atender às exigências do consumidor local, além de disponibilizar atendimento individual e personalizado aos profissionais que desejam fomentar o contato comercial na região. Na vertente offline do varejo, a inteligência estratégica
parte para a crescente inserção dos designers às cadeias de licenciamento e distribuição e a busca de nichos próprios de mercado por meio da inovação em processos e produtos, fato que possibilita a negociação de projetos especiais e cessões
de patentes. Para o varejo online, um hotsite foi lançado no período da feira como
base para uma plataforma B2C voltada ao mercado dos Estados Unidos.
Em 2018, a participação em Milão foi com a exposição “O Sentar do brasileiro”,
mais uma vez dentro da mostra Brasil S.A, da qual participaram 25 estúdios.
Na exposição, a grande miscigenação do país e a decorrente cultura de origens
variadas foram traduzidas em peças que exploram o ato de sentar do brasileiro,
seja por vias de celebração, trabalho, religião ou repouso. Um panorama traçou
a importância histórica desta posição para a nação verde amarela, sob o olhar de
Ethel Leon, jornalista e professora de História do Design.
Entre os anos de 2017 e 2018, o projeto participou das principais feiras nacionais e internacionais do setor. Na Europa, além da tradicional Semana de Design
de Milão, uma exposição itinerante circulou por Embaixadas do Brasil na Europa.
No que diz respeito ao mercado americano e adjacências, além da ICFF, os designers que integram o Projeto Raiz inauguraram um showroom poup-up em Orlando, e participaram de prospecção com indústrias na feira High Point na Carolina
do Norte. No Brasil, as ações começaram durante a High Design Home & Office
Expo com a vinda de empresários, importadores e jornalistas interessados no
produto brasileiro e a promoção de rodadas de negócios.
Ganhando, aos poucos, mais visibilidade, em 2018 o Projeto Raiz foi convidado
a participar do 10º Congreso Internacional de Diseño en el Mobiliario +MOB.
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(10th International Congress of Furniture Design + MOB). A small participation had
taken place in 2015, when the project took Lattoog Design to speak about their work.
This time, a panel about Brazilian design and industry was presented at the event
by the project management and another panel was led by Raiz designer Paulo Alves.
The space of branded design in manufacturing companies and the differentiation
and competitiveness strategies were the themes presented, as well as the creative
vein of Brazilian design, the variety of raw materials and the productive process.
In addition to the United States, between 2018 and 2019, the Raiz Project also
included the United Kingdom as its target market. The partnership aims to position
the Brazilian furniture production chain internationally,
increasing the value perceived by the global market and its
competitiveness. In other words, by promoting Brazilian
design abroad, a multiplier effect is expected throughout
the national Home & Decoration production chain.
In 2018, with 46 studios registered with the Raiz Project, there were a total of 344
products for sale on the international market - during the period prior to the project
there were only 189. In addition, around 80% of the project member companies exported
more than once between 2016 and 2018. While 48% of companies members of the Raiz
project stated that they had continued their exports during the three mentioned years.
According to information from the Commercial Intelligence department of
Sindmóveis Bento Gonçalves, most companies with licensing agreements abroad
specified up to two licensing contracts per year, representing 34% of the total companies
in the Raiz project. In addition, 8% of the project member companies have more than
three international licensing agreements.
The international licensing agreements of the Raiz Project member companies
are mainly concentrated in North America and Europe. The main destination of
international licensing for companies in the Raiz Project is Italy, followed by the
United States.
The manager of the sector-based projects at Apex-Brasil, Emanuel Figueira,
reflects on the important advances in the wood and furniture sector during these
15 years of partnership between the agency and Sindmóveis Bento Gonçalves.
According to him, in the last 10 years, exports from the sector have been increasing
and, compared to companies that do not participate in the project, the increase
amounts to approximately 20%. Figueira points out that, especially since 2013,
with the creation of the vertical Raiz Project aimed at design, there has been a
change of perception about Brazilian furniture and this benefits the entire home
and construction export segment. “From the agency’s point of view, the project
is very strategic and has a significant multiplier effect. It is a long-term strategy
that Sindmóveis has been implementing with a great deal of professionalism and
competence”, he said in an article published on the Sindmóveis portal.
Participation at the 2019 Milan Design Week was an exhibition of selected products
curated by Apex-Brasil from the BeBrasil show as well as from independent events and
exhibitions. There were 28 studios participating in Milan and 19 in the most recent
edition of ICFF in May 2019. It was the fourth consecutive year that the project was
present at the US fair, with the aim of positioning Brazilian designers. This was the
largest participation of Brazilian designers at the event, in a 350 square meter booth.
At the same time, some other events sought to bring content filled with history and
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Uma pequena participação havia ocorrido em 2015, quando o projeto tinha levado
a Lattoog Design para contar sobre seu trabalho. Dessa vez, um painel sobre o
design e a indústria brasileira foi apresentado no evento pela gestão do projeto e
ainda outro painel foi conduzido pelo designer do Raiz – Paulo Alves. O espaço
do desenho autoral nas indústrias, a estratégia de diferenciação e competitividade
foram temas apresentados, além da veia criativa do design brasileiro, a variedade
de matérias-primas e o processo produtivo.
Além dos Estados Unidos, entre 2018 e 2019, o Programa Raiz incluiu como
mercado-alvo de sua atuação também o Reino Unido. A parceria pretende posicionar internacionalmente a cadeia produtiva de mobiliário brasileira, elevando a percepção de valor percebido pelo mercado global
e sua competitividade. Ou seja, ao se promover o design brasileiro
no exterior, é esperado um efeito multiplicador em toda a cadeia
produtiva de Casa & Decoração nacionais.
Em 2018, com 46 estúdios associados ao Projeto Raiz, teve-se
um total de 344 produtos à venda no mercado internacional – no
período anterior ao projeto eram 189. Além disso, em torno de
80% das empresas do projeto exportaram mais de uma vez entre
2016 e 2018. Ademais, 48% das empresas pertencentes ao projeto
Raiz especificaram continuidade nas exportações nesses três anos mencionados.
Conforme informações do setor de Inteligência Comercial do Sindmóveis Bento Gonçalves, a maioria das empresas com licenciamento no exterior especificou
até dois contratos de licenciamento ao ano, refletindo uma participação de 34%
no total das empresas do projeto Raiz. Além disso, 8% das empresas do projeto
evidenciam mais de três contratos de licenciamentos internacionais.
A distribuição geográfica dos contratos de licenciamento internacionais das
empresas do projeto Raiz concentra-se na América do Norte e na Europa. O principal destino das licenças internacionais das empresas do projeto Raiz é a Itália,
seguido pelo mercado estadunidense.
O Gestor de Projetos Setoriais de Serviços da Apex-Brasil, Emanuel Figueira,
reflete sobre avanços importantes no setor de madeira e móveis nesses 15 anos
de parceria entre a agência e o Sindmóveis Bento Gonçalves. Segundo ele, nos últimos 10 anos, as exportações do setor têm sido crescentes e, comparativamente
às empresas que não participam do projeto, o incremento é de aproximadamente
20%. Figueira pontua que, especialmente desde 2013, com a criação da vertical
volta ao design que é o Projeto Raiz, tem havido uma mudança de percepção sobre
o móvel brasileiro que beneficia todo o segmento exportador de casa e construção.
“Sob o ponto de vista da agência, o projeto é bastante estratégico e tem um efeito multiplicador significativo. É uma estratégia de longo prazo que o Sindmóveis
vem exercendo com bastante profissionalismo e competência”, declarou, em notícia publicada no portal do Sindmóveis.
A participação na Semana de Design de Milão de 2019 foi uma exposição de
produtos selecionados com a curadoria da Apex-Brasil na mostra BeBrasil e, também, em eventos e exposições independentes. Foram 28 estúdios participando em
Milão e 19 na edição mais recente da ICFF, em maio de 2019. Foi o quarto ano consecutivo do projeto presente na feira dos EUA, com a missão de posicionar profissionais do design brasileiro. Aquela foi a maior atuação de designers brasileiros

89

information about Brazilian design to the public, such as a talk with designers conducted
in partnership with Natura, also held in 2018.

Initiatives that kept the project’s agenda moving were the traveling exhibitions
of designer furniture, supported by the Raiz Project which took place at Brazilian
embassies across Europe. As of 2017, these itinerant show
cycles were held in major European design events and
reference countries. The exhibits are part of the prospect
of change in the international perception of Brazilian
furniture products. The first cycle started in Milan in April
2017; then went on to the Embassy in Rome, then Paris, and finally Stockholm. The
second cycle started in Milan in 2018, then went on to London and Barcelona and then
finally ended in Berlin.
One of the main objectives of the show is to raise the level of the entire Brazilian
furniture industry by positioning and disseminating the image of the furniture
designers. The exhibition featured pieces by 23 designers and, as it is a collective
show, under the theme “O sentar do brasileiro” (The Brazilian Art of Sitting) written
by researcher Ethel Leon, it is configured as a positioning and image creation action,
since it communicates the diversity and multiculturalism of Brazil, but does not
specifically present the DNA of the collection of any of the individual professionals,
which is a condition for direct business actions.
Another key aim of these exhibitions at the embassies is to create positioning and
image, since the reference is still very related to the Campana Brothers, or, when there
is a broader perception, there is knowledge about classics such as Sergio Rodrigues,
for example. The intention of the Raiz Project is that the sum of the exhibits will
strengthen the Brazil brand and relate to furniture created by qualified designers.
Another recent initiative worth mentioning was the iclusion of brand design in
Movelsul Brasil 2018, with a showcase of products designed by Brazilian studios and
business meetings with international buyers who were invited to the event. These
agents from the United States and the United Kingdom - the project’s target markets
- were chosen because their profiles matched the needs of the Raiz Project designers.
After seven years of these strategic projects working towards the export of national
furniture design, we can highlight plurality as the main quality of the Brazilian
approach in furniture design, whether it comes from origins, culture, accents,
landscapes, climates, materials or colors. The highlights are the attributes linked to
sustainability and innovation, with the creation of original and significant products,
whose sensitivity is derived from classical and European roots and all their cultural
influences. The appeal to different species of wood, for example, is a competitive edge
in markets such as the United States and Europe, for example.
Sustainability and the search for permeability of design in social projects are
part of the expertise of Brazilian designers. High quality pieces combine sustainable
materials such as recycled aluminum, reforestwed wood, natural fibers and dyes as
well as raw materials which have a low impact on the environment. In the social area,
several campaigns promote the integration of artisanal handicrafts in the creative
processes of these professionals, enhancing the Brazilian identity in each piece,
promoting NGOs and associations that value the various regional profiles.
In June 2019, the Raiz Project had approximately 70 Brazilian design studios.
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no evento, num estande com 350 metros quadrados. Ao mesmo tempo, alguns
eventos extras buscaram levar ao público conteúdo recheado de história e informação sobre o design brasileiro, a exemplo de um talk com designers, realizado
em parceria com a Natura, o que ocorreu também em 2018.
Iniciativas que mantiveram a agenda do projeto sempre em movimento foram
as mostras itinerantes de mobiliário autoral de designers apoiados pelo Projeto
Raiz em embaixadas brasileiras pela Europa. A partir de 2017,
iniciaram-se esses ciclos de mostras itinerantes nos principais
países e eventos de referência de design europeus. As mostras
inserem-se dentro da perspectiva de mudança na percepção internacional do produto de mobiliário brasileiro. O primeiro ciclo
partiu de Milão em abril de 2017; foi para a Embaixada de Roma, depois Paris e,
por fim, Estocolmo. O segundo ciclo iniciou em Milão 2018, esteve em Londres, em
Barcelona e se encerrou em Berlim.
O objetivo principal da mostra é elevar o patamar de todo setor de móveis brasileiro, por meio do posicionamento e divulgação da imagem dos designers do
mobiliário. A mostra apresentou peças de 23 designers e, por se tratar de mostra
coletiva, sob o tema “O sentar do brasileiro” escrito pela pesquisadora Ethel Leon,
configura-se como ação de posicionamento e imagem, uma vez que comunica a diversidade e a multicultura brasileira, mas não traz especificamente o DNA da coleção de nenhum dos profissionais, o que é condição para ações diretas de negócios.
O objetivo central dessa mostra nas embaixadas é de posicionamento e imagem,
já que a referência ainda é muito relacionada a Irmãos Campana, ou, quando existe
a percepção mais ampliada, há o conhecimento sobre clássicos como Sergio Rodrigues, por exemplo. A intenção do Projeto Raiz é que o somatório das mostras fortaleça a marca Brasil e se relacione com móveis assinados por designers qualificados.
Outra iniciativa recente a ser mencionada foi a inserção do design autoral na
Movelsul Brasil 2018, com mostra de produtos assinados por estúdios brasileiros
e rodadas de negócios com compradores internacionais convidados. Esses agentes
dos Estados Unidos e Reino Unido – mercados-alvo do projeto – foram escolhidos
pelo perfil aderente aos designers do Projeto Raiz.
Passados sete anos desses projetos estratégicos para as exportações do design
de mobiliário nacional, pode-se destacar a pluralidade como principal qualidade da abordagem brasileira no design de mobiliário, seja de origens, cultura, sotaques, paisagens, climas, materiais e cores. O ponto alto são atributos ligados
à sustentabilidade e inovação, com a criação de produtos originais e significativos, cuja sensibilidade deriva de raízes clássicas e europeias e toda sua influência
cultural. O apelo a diferentes espécies de madeira, por exemplo, é um diferencial
competitivo em mercados como dos Estados Unidos e Europa, por exemplo.
A sustentabilidade e a busca pela permeabilidade do design em projetos sociais fazem parte da expertise de designers brasileiros. Peças de alta qualidade
combinam materiais sustentáveis, como alumínio reciclado, madeira de reflorestamento, fibras e corantes naturais, matérias-primas com baixo impacto no meio
ambiente. Na área social, diversas campanhas promovem a integração do artesanato
nos processos criativos desses profissionais, destacando a identidade brasileira em
cada peça, promovendo ONGs e associações que valorizam diversos perfis regionais.
Em junho de 2019, o Projeto Raiz tinha cerca de 70 estúdios brasileiros de design.
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RAIZ PROJECT’S
DESIGNERS
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ADOLINI AND SIMONINI
Daniel Simonini is one of those designers born from
childhood doodles. From an early age, he found himself
amidst inventions and papers, which he then later
developed in depth at a Waldorf school. This creative
energy led to industrial design, studying in Milan to a
Master’s level (IED and Scuola Politecnica di Design). At
that time, he worked for five major studios, including
Piero Lissoni, Ferruccio Laviani, Palomba Serafini and
Rodolfo Dordoni. It was during this last experience
that he met his partner Niccolò Adolini, with whom he
founded, in 2012, the studio that now works in both São
Paulo and Milan.
Working together, they create a connection
between both nations, broadening their experiences
in a profusion of styles. The pieces that carry the brand
Adolini Simonini are minimalist, but with many
details: essential without monotony. New materials
always appear in their projects, which are intended to
learn from the unknown. The expected result is always
a design that balances style and functionality, products
that have a practical reason to exist.
With its proposals, the studio seeks to encourage the
industry to walk down unexplored routes and to explore
mutually challenging themes. They believe their work
is technical and detailed, in a continuous pursuit for
perfection, which always conveys the desire to improve
and perfect objects.

Amarcord lamp
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ALESSANDRA
DELGADO DESIGN
An architect with 20 years of experience, Alessandra Delgado is dedicated to furniture design and
product development directly on the shop floor. Her
passion for modernist art and architecture is the
inspiration for her 100% branded creations, which
reproduce the experience of timeless traits, always
combining beauty and functionality. In 2017, she celebrated her journey with a new collection, which
consolidated the launch of her own brand: Alessandra Delgado Design.
For her, each creation must be designed to have its
own personality, to be striking and overcome fads,
crossing time in a unique way. Alessandra seeks to
design pieces that combine beauty and functionality,
seeing her creations being used by people who want
something special, but who are real people, with real
needs and real homes. She is a wood lover - so much
so that she has had a wood furniture factory for more
than 15 years. However, metal is where Alessandra
finds most possibilities for the light and feminine trait
that is striking in her creations. Also, a researcher of
alternative woods, her work reflects her great concern
about using only certified wood.
Her creations are designed to have a commercial
result - not to be works of art - but to be desired for
their beauty and utility at the same time.

Bruna chair
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ANDREA MACRUZ
Designer Andrea Macruz’s work invokes the
connection between man and nature. Her architecture,
interior and product design studio, founded in 2010,
is dedicated to the study of nature and advanced
computer systems. By combining these antagonistic
variables, she is able to come up with creations that
materialize natural forms and patterns which are
familiar to people, bringing organic elements to the
private environments of homes. This is developed
with the use of new technologies, which then makes
Andrea’s projects more organic and complex. She is
inspired by organic forms that defy balance, create
tension and generate complex volumetry.
Andrea Macruz’s training as an architect is
completed by the master’s degree she took in
Barcelona, in the area of Bio-digital Architecture or
Genetics. This specialization proposes, above all, the
study of advances in Biology and the Genome Project,
combined with new digital media. This approach
goes along with her work as a designer, by dedicating
herself especially to the design of furniture and
accessories. Technology is present in Andrea’s design
or production - sometimes present in both stages. But
there is harmony between digital design and manual
production or vice versa in her pieces, as well as a
preference for materials that are less aggressive to
the environment.
By adding powerful meaning to her products,
Andrea believes she contributes to increasing the
sector’s competitiveness. For her, products do not only
have a functional or aesthetic expression, but they
revise the relationship of people with the environment
and society: by seeing the design process as a whole,
and not only considering the product.

F.ly lamp
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ANDRÉ POLI
Born in São Paulo, André Poli currently lives
between Miami and the city of São Paulo. A multimedia artist, he works in several areas: visual arts,
graphic design, photography, sculpture, scenography and industrial design.
In his creations, the artist moves with ease between
the figurative and the abstract, creating a unique
artistic language, which comes from his training as
a painter. Intense and impactful, his works present a
profusion of colors and geometries.
André Poli has participated in several exhibitions in cities such as Paris, Barcelona, Madrid, São
Paulo, Miami and New York. In 2005, he started to
bring together art, architecture and design, working
in collaboration with some of the most important
international companies, including C&A, Makro
and McDonalds.
The artist also works as a design curator for Maison
& Objet for Latin America. In 2016, during Maison &
Objet America, held in Miami, he launched StudioPoli,
his own conceptual design brand.

Equilibrium Collection
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ARISTEU PIRES
A designer with origins in Computer Science, Aristeu
Pires is the mind that conceives solutions in design,
influenced by Information Technology tools. Drawing
began as an escape for his own reasons, like a portable
guitar that he made to accompany him on business trips,
even while working in a multinational company, during
his original training. Years later, he designed a dining
table and chairs for his home and his story continues
with an award-winning career in design and furniture.
Aristeu Pires seeks to escape from excess, trying to
extract beauty in the simplest ways. He is not concerned
with trends, but continues to draw as if it were for
himself - which does not invalidate the possibility of
discovering and assimilating new shapes, nuances and
materials that are pleasing to look at and become part of
the personal taste of the designer.
For him, the challenge of organic forms is intriguing,
where a small curve or inclination can make all the
difference, however imperceptible it may be. Solid wood
fascinates the designer, as it is a living material, unique
and the most environmentally friendly as possible for
mass production. A few geometric pieces are part of his
repertoire, but he especially admires the Art Nouveau
style. In his work, he longs to create products that can
be passed from parent to child: those that people always
want to have by their side. To do so, the design has to be
timeless and the construction has to be sturdy.

Angela chair
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ARTHUR GUIMARÃES
Architect and urban designer, Arthur Guimarães
has developed research in several institutions of international renown, such as Architectural Association School of Architecture (London), Eidgenössische Technische Hochschule Zürich ETH (Zürich) and
Southern California Institute of Architecture Sci-Arc
(Los Angeles). He investigates topics related to Biomimetics and Parametricism; Modern Art and its relation to constructed environments; Generative modeling and digital manufacture of complex forms.
As a designer, he works at the intersection between sustainability and technology. He employs sustainable exotic materials and combines them with a
digital design process and the expertise of craft production. Each year, he exhibits his creations at the
market’s most relevant international fairs, such as
Salone Del Mobile, Maison et Objet Paris, ICFF New
York and Ambiente Fair Frankfurt. His projects and
products have been hailed in the international press,
earning recognition like the A’ Design Award, IF Design Award and Hunter Douglas Archiprix Award.
Arthur Guimarães holds a bachelor’s degree in
Architecture and Urban Design from the Pontifical
Catholic University of Minas Gerais (Belo Horizonte,
Brazil); a master’s degree in Architecture and Urban
Design from Architectural Association School of Architecture (London, United Kingdom); he is a Specialist in Digital Architecture and Parametric Projects
from University Center of Fine Arts of São Paulo (São
Paulo, Brazil); a Specialist in Creative Economy Management from University Center of Fine Arts of São
Paulo (São Paulo, Brazil); and is currently part of Real
Estate Economics and Finances at the London School
of Economics and Political Sciences.

Float Tray
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AUGUSTO CRESPI
Augusto Crespi’s career in design began early,
working with drawings, interior design and constructive
technical issues. In the beginning, he was very close to
the interior design universe, understanding everything
about decoration, colors and compositions. In his design
studies at the University of Caxias do Sul, he was able
to further understand and exercise his creativity,
developing a creative style. In his training, he gained
experience with popular mass production of furniture,
handles, hardware, wire fixtures, metal fittings, display
cabinets, upscale furniture and upholstery.
His style is very focused on the productive area and
manufacturing processes. At the same time, he seeks
to develop pieces with unique aesthetic differentiators,
often referencing them as being minimalistic. Crespi
intends to design what is desired from the user’s point
of view and what is the practicable in its transformation
into a product. As an aesthetic sense, his work is based
on wood, especially when he has the freedom of creation
and specification of different typologies and species.
In addition, he always seeks to integrate the furniture
design with materials and devices from different
segments including fashion, metallurgy, furniture, and
civil construction.

Fivela armchair
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BRIA DESIGN
Bria Design brings together experiences and training in all areas of design, such as architecture, interior
design, product design, graphic design and marketing.
It is a multidisciplinary studio, with complementary
qualities and whose purpose is to join all the creative
areas. Especially in the furniture segment, Bria encourages partner companies to experiment with design as
a practical and management tool, valuing their positioning in the market.
For these challenges, the studio adopts unique
methodologies built on the 13 years of history, providing
services to companies from the creation stage to the
point of sale, through the market strategies. Bria’s work
is considered organic, contemporary and always looking
for the most innovative and creative way to attend to
any product creation and production needs. The edges
of design and architecture are covered in depth in any
team project, which is stimulated by a constant look at
everyday objects, with shapes and functions that can be
improved and recreated.
Bria Design explores the beauty, sustainability and
balance of each material. Its structure and characteristics
are maximized and, in addition, the team seeks to use
other elements of emotional and affective nature in
their work. From their architectural backgrounds, the
greatest source of inspiration for Bria’s projects lies
in architecture, which accompanies its geometric and
linear features in pure forms, but with the freedom of
winding and organic lines that can be explored with
timeless materials such as leather, wood, metal, stone
and new composites.
Rationality in timeless and durable products is
one of the values that accompanies the studio’s work always with the vision of meeting the wishes, cultures
and values of its users, in contrast to the business,
market and management needs. Its main purpose is the
understanding of the industry by human beings, having
design as a transformative agent. Bria’s role in this path
is to be an industry co-creator, dealing with people’s
quality of life, reducing costs, updating processes and
increasing sales performance with products that meet
the needs and wants of its users.

Oscar
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CAROL GAY

Marcos Cimardi

From an early age, Carol Gay had enjoyed changing
and questioning the order of things, flipping through
art books, drawing and creating. For example, she
used medicine packaging as a base to create furniture
for her dolls. When she had to choose a profession,
she thought of architecture, where she would be able
to create freely. At the end of the course, in 1999, she
enrolled in a workshop on “The Construction of the
Object” by the Campana brothers, at MuBE, where
she was able to look at the design and the use of
everyday objects and their transgression of function
as a concept of work.
It was then that she decided to travel around
Europe, researching universities, going to museums
and exhibitions, talking to many people and getting
to know new places. When she returned, she worked
for two years as a designer at Tok&Stok and, in the
meantime, she started to use glass for the first time
as a raw material.
Her current work seeks to combine manual
work, aesthetics, cultural references, sustainability
and affective memory. The experimentation of new
materials and the creation process are the bases
for the development of her projects. Carol Gay
prefers to work with long lasting materials, always
thinking about the longevity of the products. The
experimentation with forms and materials, allied
with affective memory, is the main characteristic
of her work. As a designer, she hopes to reveal new
meanings through products that combine design,
emotion, durability and functionality.

Onda amplifier

102

CARVALHO LEITE
STUDIO DESIGN
Rejane Carvalho Leite is from Porto Alegre, she
graduated in Architecture and Urbanism. Seduced by
product design, she went on to design for manufacturing companies in 2002. Her path in the pursuit
of knowledge in this sector led her into factories,
making prototypes and testing materials and techniques. She worked in partnership with an office in
Florence/Italy, in addition to taking extension courses at the Polytechnic University of Milan. Today,
besides her studio in Porto Alegre, she is part of the
Plataforma4 collective, where each of the four member designers apply their skills and contribute to the
creative process.
In the creative process, the first hand strokes
show her concern for the conscious use of materials and productivity. It is in architecture, nature,
textures, music, poetry, fine arts, cinema and other
countless daily life situations that she renews her
sources of inspiration. Wood, metal, acrylic, fiber,
aluminum, leather, fabric and cardboard are on the
list of raw materials used by Rejane in the production
of new pieces, attentive to the fine details of linking
technology to the perception of manual work in the
smallest detail, as an added value. Today she designs for a select group of companies. Her work unites
rationalism and aesthetic intuition, using the latest
technologies to produce a timeless product.

Grão chair
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CLAUDIA ISSA
When Claudia was little, she didn’t play with dolls,
she would rather be drawing all the time. Her mother
has kept the drawings and notes to this day. Claudia
was born this way and she can’t imagine not working
in the universe of creation, drawing and, more recently,
sculpture. Her 20-year career path has involved art
direction, graphic design and fashion editorials. That
was fantastic, but the desire for new challenges made her
go in search of something new. It was then that Claudia
discovered how to use her bare hands in a new way.
Being a ceramist expanded Claudia’s creative profile:
she began to use her hands to enter another dimension,
the dimension of the object. Nowadays she works with
clay, porcelain and glass. Her studio Konsepta started
in 2017 with a singular conception in the unique and
creative language of the pieces and a plural conception
in the possibilities of use and decor. Her proposal
is artistic and not commercial; Her production is
handmade and not industrial and is present in design
stores all over Brazil.
In her work, Claudia allows ideas to emerge from life’s
experiences and perceptions. Of course, imperfection is
a theme that constantly inspires her. The “Disforma”
series serves as the perfect example, where the ceramist
seeks to break the expectations of proportions or
results and incorporates “failure”, “imperfection” and
“dishonesty” throughout the concept. Claudia thinks
it’s beautiful that something imperfect can stubbornly
turn out as it is, imposing its own beauty that is out of
standard in its purest form.

Pião vase
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CRISTIANA BERTOLUCCI
Inspiring and the poetic traits transit in the light
design projects created by Cristiana Bertolucci. Nature’s
elements feed the creativity of the designer, and from
there, she seeks variations and interference that result in
slim and delicate lamps. There is a purpose in rescuing
lost production techniques - such as wrought iron and
hammered brass. Cristiana’s work enters the market on
a small scale and is quite artisan in character.
Cristiana Bertolucci’s studio has been in business
for 10 years, but her connection with lighting design
began in the first half of the 1980s, when she joined
the family business Bertolucci as a designer. Over
the last 25 years, she has worked in the development
of decorative lighting products as well as with all the
creation and art direction. Nowadays, her brand is
linked to the creation of products that come from the
heart and without filters, bringing emotion, beauty
and solutions to the world.
Cristiana uses mainly natural materials, solid
wood, brass, copper, cast bronze and fabrics. In her
point view, it is these inputs that best converse with
design, considering that the material is part of the
language of her design. For example, when wood is
used, it brings imperfections that make each product
unique, just like the imperfections of bronze castings,
which are desired and valued.

Muddy pendant lamp
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DANIELA ZIEGLER
Daniela Ziegler’s style is contemporary, minimalist
and sophisticated. She does not overdo it, although
she prioritizes diversity in the choice of materials.
She develops projects with a commercial focus for
manufacturing companies from her studio in Serra
Gaúcha in the state of Rio Grande do Sul, where she
seeks to express a clear identity and research the
Brazilian culture. Attracted by the curved lines,
Daniela bets on projects that use wood, leather
and metal, while also trying to include sustainable
materials or even local labor.
The designer, who has a natural aptitude for
drawing, brings from her childhood an expression
through drawing, painting, clipping and knitting. Her
background in Industrial Design is the continuation
of a vocation that was born with her. In Serra Gaúcha,
RS, she worked for four years in a design studio, until
she opened her own office and sought an exchange at
an Italian design office in Verona and spent a study
season in London.
Learning through the creation of her projects
is the driving force of Daniela’s work. For her, it is
exciting to leave her comfort zone and meet new
partners where new work models can be introduced.

Agreste table
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DANILO COSTILLAS
From an early age, designer Danilo Costillas has
worked with handicrafts, inspired by his great-uncle
Adolfo Sorelli, a talented carver who shared small pieces
of wood with him so he could carve beside him. With
branded work, he focuses on the development of smallscale furniture and lamps - unique pieces and special
orders, always aligned with the concept of woodworking
and exploring the variety of Brazilian woods in their
colors, textures and densities, producing lasting pieces.
This concept begins with the choice of wood, then
moving on to design, structure, and even its finishing.
Danilo Castillas’ creative axis brings references
from the past, rescuing constructive techniques and
solutions and bringing them to a contemporary design.
His inspiration comes from Brazilian customs and
roots, where he proposes, besides functional and simple
projects, conscious and rational consumption. The idea
is that the pieces can arouse a sense of warmth with
simplicity, from the rescue of affective memories.
A graduated architect, he discovered a passion
for woodwork while renovating his own house and,
at the age of 40, began to follow in the footsteps of his
great-grandfather Nicácio Costillas, a reference in Art
Nouveau and Luis XV style woodwork in the early 20th
century, in Santos (SP). Wood is, in fact, the main raw
material of his work, but there is a mixture with new
materials such as brass, copper, steel, glass, leather and
stones. They are always handcrafted and with minimal
production impact, either in the construction process
or in the finishing used. Another source of materials
recently introduced in Danilo Castillas’s work is reused
materials, such as reclaimed wood, industrial or natural
waste, among other forms of collection.
This is Danilo Costillas’ main contribution to the
industry: the attempt to minimize environmental impacts, through artisanal, manual and conscious creations, always with the introduction of new technologies
that help to lower production impact.

Grampo lamp
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DOMINGOS TÓTORA
Established in 2005, Domingos Tótora Art and
Design Studio is a large and modern space where light
is a palpable matter, taking the form of the surfaces
of the pieces and sculptures. The studio could be in
any major center of the world, but the landscape that
passes through the glass panes is from the countryside
of Minas Gerais. All the work in the studio began
when Domingos taught art classes to children.
The cardboard mass it develops is of incredible
plasticity and, 14 years ago, when this work began,
little was said about sustainability. For Domingos,
sustainability is what you do, not what you say - and,
moreover, he considers that there are no borders between art and design. Domingos’ work is curious, experimenting with and taking advantage of mistakes.
He creates objects and sculptures where beauty is inseparable from function, giving a sense of art to ordinary everyday objects.
In his work with cardboard recycling, Domingos
does not only think about recycling issues. The raw
material and all that it involves really thrills him.
With each new work, Domingos Tótora establishes a
dialogue with the mass.

Solo bench
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ESTUDIOBOLA
Branded design, formal simplicity and elegance at
all costs. This is the backbone of the work developed
by architects Flavio Borsato and Mauricio Lamosa at
estudiobola. What they seek is to build a structured
bridge toward the balance of three pillars: design,
industry and market. For 17 years they have worked
around this concept, creating products with personality
and simplicity studied to exhaustion.
Their work is free from fads and trends, requiring
rigorous research on proportions and finishes to give
the creations timeless results that extend the life of
the pieces, making them pleasing to the eye for years
to come. This concept is applied to all estudiobola
productions, from the creation of a chair to lighting
projects. Their intention is always to come up with
unusual objects and ideas that includ design, raw
material, product category, market or industry.
They have won some design awards along the
way, such as the Museu da Casa Brasiliera Award,
which helped to highlight the work of the duo who are
recognized in the furniture industry for the excellence
of their designs and for always linking their work to
the pursuit of striking commercial results, building
relationships with the companies that produce and
resell their creations.
Their internal structure has grown over the years,
without losing the competitive edge that helped them
get here: objective, sincere and professional service. The
figure of the creative duo has given way to a competent
team of professionals who help put the company and its
products in the best and most reputable furniture and
decoration stores in the country, as well as constantly
participating in renowned national and international
publications of the segment.
Nowadays, estudiobola looks towards other horizons and challenges and shares all its design expertise
with consumers in their own workplace. A shed of an
old factory houses the store with indoor and outdoor furniture, lamps, photographs and coatings with
unique and different design: a space in the city of São
Paulo that is worth visiting for its industrial concept
of exhibition, but mainly, to talk to the designers and
to encounter all this history that has been applied to
their products.
Gilda chair
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FABIO MATIOLLI
Fabio Matiolli graduated in Architecture and Urbanism in 2000 from the University of Fine Arts of São
Paulo. He worked for two years at Tok&Stok as a designer and creator of new products. This experience
was fundamental to form a practical basis and gain
factory knowledge that would be used later in in his
career. In 2001, he moved to Milan in search of an old
dream: to work with design in the Italian market.
Early in 2002, he began collaborating with architect
and designer Ferruccio Laviani, Kartell’s artistic director.
This collaboration eventually matured over the years,
until early 2010, when he left the office. In the eight years
that he worked with Laviani, he had the opportunity to
coordinate and take part in interior and scenography
projects for clients such as: Kartell, Flos, Barovier&Toso,
Foscarini, DePadova, Moroso and Cassina. But it was
with the projects for the company Dolce & Gabbana
that there was exponential growth within the office.
For the Italian fashion duo Domenico Dolce and Stefano
Gabbana, he designed and developed commercial spaces
(Boutiques, “Shop in Shop stores” and “corners”) in the
most important capitals of the world.
In 2010, he decided to take a chance on the birth
of a new Italian design brand, advising Matteo De
Ponti and Laura Macagno since the start of the project,
following and directing the launch of Colé Itália at
the 2011 Furniture Show. For the brand (Colé Itália) he
developed two furniture collections that were presented
at the Furniture Show in Milan in 2011 and 2012. While
in Brazil, in 2014, Fabio followed the birth and also the
end of TOG (All Creators Together), a project of some
Brazilian design brands that had the goal to offer the
world three production lines. The idea came from a
partnership between French designer Philippe Starck
and the Brazilian group Grendene.
Fabio’s work is very detailed, always very attentive
to the possibilities of the client, the industry and its
processes and the materials with which it is working. He
believes that a good designer can see where a company
can be in 10 or 15 years, and develop projects that are
challenging enough to take the necessary steps annually
to reach their full potential.

Take lamp
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FABIO MELO
His roots in Pernambuco interior and the vernacular culture are sources of great inspirations for Fabio
Melo. A designer and artist, he searches his childhood
experiences in Caruaru and the objects of the traditional local fairs for elements to add to the pieces that
he creates. References of the northeastern backlands
and the rescue of the aesthetics of cangaço and the
Armorial Movement - which emerged in the 70s with
writer Ariano Suassuna - permeate his creations.
Mestre Vitalino, Mestre Eudócio, Mestre Galdino,
Expedito Seleiro and other popular artists that transit between dualities - simple and creative, branded
and imaginary, caatinga and backlands - are great references for Fabio. In addition, Ariano Suassuna and
Francisco Brennand – university professors of the
designer - and J. Borges are also part of the artist’s
DNA. Moreover, international names like Michelangelo, with “The Creation of Adam,” Chanel with her
suit, and neo-impressionist Basquiat complement
the inventive universe of the professional.
Graduated in Industrial Design from the Federal
University of Pernambuco (UFPE), he has been passionate about chairs, objects and labels since childhood.
He studied Art and Advertising Design at Atelier Blaise Rossetti in Paris, and managed a design and advertising agency in Recife for years. But it was in Goiânia,
where he currently lives, that he decided to devote
himself effectively to product design. He launched
his first collection, through an invitation from Zanatta Casa, a consecrated Brazilian stoneware brand.
A collector of design and art, Fabio also graduated in
gastronomy, he lives on a small farm in Senador Canedo, 15 km from Goiânia, and his favorite places are
his living room, the kitchen and the studio, which are
used as a stage for his productions.

Fred bench
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Graduated in Fine Arts from FAAP - SP, Fábio
Zogaib began his career dedicating himself to twodimensional works, until the establishment of his
art studio that provided services to the advertising
market in the creation of annual reports, catalogs,
magazines, tabloids and three-dimensional pieces
such as totems for facades. At the time he was the
director of a decor magazine, he developed his first
furniture and lighting projects, especially the PIPA
line of lamps, which won prizes and were sold in
some stores in Avenida Gabriel Monteiro, in São
Paulo. Nowadays, his work continues to focus on
the development of projects for the furniture and
lighting industry.
His creations are based on the use of wood, glass,
metal and leather - in order to bring design solutions
with technology, versatility and boldness.

Izzy chair
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FAHRER DESIGN
Fahrer is a furniture design studio that develops
residential and corporate projects for both indoor
and outdoor environments. Its creative expression is
formed by the combination of the vision, challenging
and complementary ideas, and the precise and
fluid traces of designers Sergio Fahrer and Jack
Fahrer. The result is authentic pieces that interact
with their context, tell stories and move between
the conceptual, inspirational and interpretative
narratives of their production.
Developing its own products, Fahrer masters the art
of manufacturing and values handmade work, human
relations and Brazilian production. The pillars of the
brand include respecting the cycle of raw materials,
prioritizing sustainable materials and constantly
reinventing itself through experimentation with new
techniques and possibilities.
The expertise of a company that has been in the
Brazilian design market for 20 years, combined with
a passion for innovation, research, art and culture,
is shown in pieces that are the most perfect balance
between form and function. Using ergonomic features
as its premise, Fahrer furniture provides surprising
sensory experiences, for life.

Chaise Paso Doble
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FARO DESIGN
Faro Design started with architecture in Porto
Alegre, having design as a complementary activity.
Over time and with the encouragement of awards,
Faro Design was set up. Architect Ilse Lang and her
son Conrado, work with design in the launching of
an idea, but materialization only takes place with
the development of a prototype. In general, the duo
works with metal structures, complementing them
with wood and other materials. Faro believes in
simplification as a design quality and adheres to the
principle that shape follows function.

Tribo bench
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FERNANDO SÁ MOTTA
Fernando Sá Motta was born in Belo Horizonte,
state capital of Minas Gerais. Self-taught in design
and sculpture, he often states his career began as a
child, as he says he “was born drawing and creating”.
He holds a degree in industrial design from the
School of Design of the State University of Minas
Gerais, in 2000. Since then, he has been participating
in national and international publications and
expositions. He has also been recognized with a
series of awards, such as Prêmio Samsung de Design,
Prêmio Artefacto de Design, Brasil Design Awards
and Anglogold Auditions. He is involved in several
branches of product design, with an expressive
presence in the high-end furniture market.

Nid swing
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FURF DESIGN STUDIO
Furf Design Studio was founded in 2011 in Curitiba
by Mauricio Noronha and Rodrigo Brenner - both on
the Forbes UNDER30 list. It is an internationally awarded studio that builds its global reputation through
high quality products seasoned with generous doses of
intelligence, humor, sustainability and social responsibility. They are the youngest to win the Best of the
Best award at the acclaimed German Red Dot awards.
Furthermore, it was the first Brazilian company to receive the Cannes Lion in Product Design and it also has
the iF 2018 on its list. With these three achievements,
Furf Design Studio writes history for having designed
a single product that has won the world’s top three design awards. They currently have more than twenty
prominent national and international recognitions.
Furf Design Studio unites poetry with the business
world to make a positive impact on people’s lives.
With experience in different areas besides furniture,
Furf Design Studio has great knowledge in industrial
and artisanal production. It works with traditional,
industrial, sustainable, unusual and new materials.
The studio is not limited to just one style, as it has a
global feel with a hint of local identity. The studio not
only intends to do something new, but also to create
relevant objects that enhance existence, and within
reach of as many people as possible.
With projects present in more than fifteen countries in various areas, Furf Design Studio collaborates
to create new and greater business opportunities for
startups, family businesses and multinationals.

Bloom Collection
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GALHO STUDIO
Galho studio, formed by Klivisson Campelo and
Edson Martone, is fruit of a fusion between the regional
roots of Northeastern Brazil, located in João Pessoa,
Paraíba. The goal of this work is to appreciate and explore
regionalism and the cultural wealth of Brazil.
Minimalist and authentic design, highlighting the
semantic dimension of objects and their interaction with
the user, is an integral part of Estúdio Galho, which, like
the budding of leaves, flowers and fruits, are concentrated
into products that carry with them a sense of simplicity
and beauty, while triggering memories.
Participation in design contests was decisive in
getting the studio started, especially the Prêmio Salão
Design during the academic formation of the duo in
Industrial design, and the Museu da Casa Brasileira, once
already having gone professional. The Estúdio Galho
brand was formally established in 2018 and, in addition to
in company products, the duo is also developing products
for partner industries.
Besides the functional aspects, the studio’s work
prioritizes pieces that add something extra in terms of
meaning. Product with a semantic character draw the
attention of the designer and, in a way inspire their work.

Seleiro bench
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GIACOMO TOMAZZI
Besides being an architect, Giacomo Tomazzi used
to develop small pieces of furniture and participate in
competitions, as a design exercise, without any major
intensions. After getting deeper in the subject, he
gradually gained repertoire and knowledge. It is a journey
that began 10 years ago and has been enriched with
partnerships with other designers for special projects.
Giacomo Tomazzi is currently a design studio based
in São Paulo offering a line of furniture, lighting and
objects, blending artisanal and industrial production.
They develop branded projects for the furniture industry
as well as limited edition or single pieces. The brand is
dedicated to using Brazilian soul manufacturing, which
incorporates beauty, quality and style.
The studio has a neomodern style, mixing materials,
alternating geometric and organic shapes, but without
excesses. Some pieces have a vintage look and every
element in the furniture needs to have a reason, an
intention, a story to tell. Tomazzi’s guiding values
include lightness, flexibility, identity and function,
without attaching himself to a specific material. All of
his pieces tell a story, whether through material, concept
or production process, and sometimes he revisits shapes,
proportions and uses of furniture from the past. It is a
look at the past and the future at the same time.
Tomazzi is always attentive to new ways of living,
different lifestyles and what people look for to be happier.
His challenge is to create more humanized projects that
take into consideration these new movements and that
value the Brazilian culture.

Bo black armchair
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GISELA SIMAS
With over 20 years of career experience, Gisela
Simas blends design innovation and precise production techniques which are expressed by bold design.
Suggestive shapes combine extreme elegance with
fluid movements, creating a very personal style. The
designer runs studios in London - where she lived for
10 years - and Rio de Janeiro.
Gisela began her professional career at 16,
designing clothes. Later, she switched from fashion
to interior design and that’s when she designed her
first pieces of furniture for customers. In 2009, she
moved to London and did a specialization course
in product design and furniture joinery at Central
Saint Martins, one of the world’s leading design
schools. Her inspiration is people and shapes.

Dora table
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GUGA RODRIGUES
Guga Rodrigues is an industrial designer majored
from FAAP. Prior to his work as a designer, he worked
in the woodworking workshop at FAAP’s School of
Fine Arts. These experiences sparked his passion for
furniture design. The architecture and vernacular
design found in the far east regions of São Paulo,
where he spent his childhood and adolescence, are the
main influences that can be observed in his projects.
Contemporary Brazilian design, for Guga, is in the
simplicity of lines, timeless design and rational use of
raw materials. The perception of the Brazilian identity
comes from a mixture of materials, handcrafts and
improvisation. The pieces of his brand reflect the
cultural and regional diversity of Brazil, which
culminate in a unique formal and aesthetic aspect. In
general, he uses wood, various fabrics and metal.
Expressing a human-centered design, Guga Rodrigues’ furniture has the premises of being ergonomically correct, comfortable, functional and sustainable.
Aesthetics is also paramount for the product to be a
complete design piece, and thus achieve its role in society. For Guga, Brazilian design occupies a prominent
place on the world scene due to its distinctive features,
materials and finishes. For this panorama to expand,
his work comes to aggregate and perpetuate everything that was built by previous designers and studios.

Bancô
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GUILHERME WENTZ
The constant research of shapes and materials
and the commitment to concepts that start from a
particular vision of Brazilianness, combined with
a universal design language, form the creative and
unique work of Guilherme Wentz. He is a product
designer, graduated from the University of Caxias
do Sul, and worked for the Riva object brand before
starting his own studio. On its debut, he received the
IDEA Brazil Award, the Brazil Design Award and the
international iF Design Award.
With a studio in São Paulo since 2014, the designer
works in partnership with big names in the national
industry, in addition to his work as Art Director of the
Decameron and Carbono brands. More recently, he was
named “Rising Talent” by Maison & Objet Americas
2016 and won the iF Design Award and the Brazilian
Museu da Casa Brasleira Award by Luminária UM,
developed in partnership with Lumini.
Founded in 2016, his brand WENTZ, in partnership
with businessman Rafael Gehrke, operates in the
production and distribution of designer pieces with
a collection of furniture, lamps and objects. Titled
Capítulo 1, the first collection explores the simplistic
and delicate views of the designer, who seeks concepts
and shapes in nature for a better life in the future.
Far beyond minimalist traits and fine materials, the
collection seeks a purist and slower way of relating to
the objects and environments in which we live.

Folha table
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GUSTAVO MARTINI
His creations communicate something beyond
matter, generating a question and then proposing new
approaches to design. Gustavo Martini designs with
the aim to change traditional ways of designing and
promoting a change in customer habits through the
use of his products. For him, to make a well-done product is not enough. We must work on a subjective value
in our values and be objective in our communication.
The work of the designer has a strong focus on the concept and, as a support for this, the designer uses simple but elegant forms, where he studies the volumes
represented by lines or monochromatic solids.
Born in Rio de Janeiro, Gustavo Martini was
awarded the “Next Generation Designer of The Year
2017” award by Wallpaper and by Officine Panerai.
His interest in the arts began at a young age with
drawings, paintings and construction toys that,
then naturally, became his profession. During his
graduation, he won the Idea Brasil Award and then
continued to receive media attention as a young
Brazilian author. In his first year of having a studio,
he was invited to exhibit at Miami Art and took part
in international exhibitions.
Having spent most of his life in Rio, Martini
has a strong sense of connection with the city that
he believes combines two contrasting worlds. This
includes the metropolis with all its chaos and gray
and vertical landscape, along with the surrounding
rainforest and hidden waterfalls. Martini currently
lives in Milan, after completing a master’s degree
at the Istituto Marangoni, where he became an I’M
Ambassador. Working with a strong identity, he is
known for his ability to produce industrial products
or art installations around the world.
His greatest passion is to create, with complete
freedom of expression. Martini often spends his days
exploring concepts, shapes, and volume to create a
stripped-down experimental language that creates a
unique style that can be easily recognized. Gustavo
Martini’s design delimits spaces, whether they are
filled or empty. In response to this desire, he often
uses metal profiles to create lines and to create the
solid part, using complementary materials such as
marble, wood or even metal.
Joá chair
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GUTO INDIO DA COSTA
Born in Rio de Janeiro and graduated in Industrial Design from the Art Center College of Design,
Guto Indio da Costa today coordinates Indio da Costa AUDT’s design and transportation centers, responsible for dozens of projects, many of which have
been very successful and have received several international awards.
The company has over 40 years of experience
and develops high impact projects for Architecture, Urbanism, Design and Transportation. It is a
multidisciplinary strategic-creative hub, made up
of designers, architects and planners supported by
various specialists.
A member of the Rio de Janeiro State Design Advisory Council since 2006, he was a director and
former vice president of Abedesign, as well as co-founder of the Brazilian Center for Industrial Design (CBDI), and a promoter of several exhibitions
and design events. He was also a member of the jury
of several national and international awards, including L’Observeur du Design (France), D&amp; AD
(England), Red Dot (Germany) and Compasso D’Oro
(Italy), he is also a contributor to Arc Design Magazine, where he writes articles regularly.

Ava armchair
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HOLARIA
Holaria is a brand of porcelain design products,
founded in 2006 by designers Aleverson Ecker and
Luiz Pellanda in the city of Curitiba. In 2011, it joined
the Germer Group, the 2nd largest porcelain producer
in Brazil. The origin of its name is a combination
of concepts: Holos in Greek means “all” and Olaria,
in Portuguese, is the place or activity of making
ceramics. These two concepts define the company’s
DNA: a brand that uses porcelain as its raw material
and support for its creations, and which seeks to tell
stories through objects.
Holaria’s creative production is a dialogue between several references, ranging from the history of
design, architecture, fashion, cinema, music, literature, comics, among other things. There is also a very
strong natural inspiration, as nature is full of extraordinary shapes, colors and textures. What Holaria does
is to establish a narrative between the references with
which the creative duo has an affinity and that also
communicates something to the audience. They are
concerned with technical feasibility, but they try not
to stick to just one idea and be open to error.
Holaria’s effort consists in developing products
that establish differentiated relationships with consumers, through fantastic forms, unexpected details
or evoking affective memories, thus creating empathy, delight, while stimulating curiosity and emotion. Today, they are much more a design lab than a
manufacturing company. And the material of their
inventions is simple: porcelain and imagination.

Gramofone
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IURI TALIULI DESIGN
Working alongside major names in the Espírito
Santo and São Paulo architectural scene, Iuri Taliuli
developed a passion for design. Having recently moved
to Italy, he hopes to enhance his vision as a professional
and introduce more Brazilian design abroad. He
holds a degree in architecture and is a great admirer
of design and art. His pieces are molded through a
symbiosis of these three passions. To Iuri, the role of
his studio is to view the world and relationships from
a new perspective.
Being a relatively young studio, Iuri Taliuli Design
fosters this youthfulness in a quest to discover a fresh
point of view and new ways of conceiving design. As
a manifesto, he reiterates the “Brazilianness” of each
piece from his collections, though without restricting
himself to a style or time. The studio strives to be
timeless and constantly instigate curiosity.
Brazil is represented by the diversity of its biomes,
its people and its cultures and this is key to his
creations. The materiality of natural stone, steel, wood,
Northeastern straw, clay and all the other components
are singular figures in this design.

Vogue table
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JADER ALMEIDA
Jader Almeida was born in 1981 in the state of Santa Catarina, in southern Brazil. At 16, he had his first
contact with the furniture industry, starting his involvement in the entire production process. He worked
for the company LinBrasil, as an editor of the furniture
collection created by renowned architects and designers, an experience that allowed him to have a great
understanding of drawings and production techniques.
Since 2004, he has developed exclusive products
for manufacturing companies, having as his main
partner the SOLLOS brand, from Santa Catarina. In
2013, he joined the team of designers from the German
brand ClassiCon. Graduated in architecture, and with
awarded pieces in major national and international
design competitions, Jader Almeida has gained
increasing prominence and continues to improve his
work by participating in fairs, exhibitions, technical
visits and courses in various countries.
He also works on architectural projects, developed
in his office in Florianópolis, Santa Catarina. His work
seeks rationality, simple geometry, in pure forms with
timeless aesthetics. His pieces are intended to have
lasting values, addressing the legacy of the masters, but
looking ahead, thinking that today’s choices will be the
reflection of tomorrow.

Mia chair
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JULIANA DESCONSI
Designer Juliana Desconsi brings her personal motto
to her work, which is to simplify, to make life purer and
imbued with meaning. This gives the routine of her
projects and the result of her products a more practical
and flexible character. She always has the intent of a
fluid, elegant and feminine trait that makes the most
of the potential of the material being employed. For
Juliana, there is a warm, inviting human aspect to the
winding forms, and she feels more comfortable moving
within this more organic and timeless style.
Curious and inventive, Juliana had a childhood based
on developing objects for every kind of game she played.
She has a creative vocation. Juliana is very enthusiastic
about developing projects that contribute to people’s
lives and the world around us. Through her projects,
she always seeks solutions that match the needs of the
user, industry, market and the environment, which is
then translated into a product project.
Juliana’s office, Intervento Design, specializes in
solutions that, through design, modifies the user’s
relationship with products. Located in the furniture
hub of Bento Gonçalves, the main one in Brazil, Juliana
and her team have been consolidated by assertive work
and have been able to monetize positive results for
their partners. During the eight years of operation,
more than 600 projects have been developed for the
furniture, metallurgical and wine industry.
For Juliana, design is a process that turns a need into
a product solution for the market. With this broadened
view, she prioritizes involvement in different stages
of the production process, such as concern with the
daily applicability of products, for example. In her
work in the market, the desirable, the viable and the
practicable aspects go hand in hand. The point of view
of users and the market, the business intentions of the
partner company and the assessment of technological
conditions are taken into account in a project focused
on innovation.

Estaiada armchair
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JULIANA SEDÓ
The originality and the creative culture are the
bases for the development of Juliana Sedó’s collections from Estudio Vallvé. Since product design to
100% handmade production, symmetry, harmony
and balance, between form and function.
Juliana believes in timelessness of good design,
which stands the time and directly influences the
good living. For her, the new luxury is presented in
the form of a lifestyle, in which the disposable gives
way to the perennial, in which the object gives way
to affection.

Cuore washbasin
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KATIA AND MORGANA MORAES
Estúdio Kátia e Morgana Moraes was born from
the dream of the sisters Kátia Moraes and Morgana
Moraes to combine well-being, sophistication and
aesthetics to design environments. The main feature
of the pieces created by the duo is the timeless design
that conveys sophistication, elegance and beauty. The
search to combine fine arts with furniture to furnish
spaces is another striking point of the pieces.
Aware of the interference role that the production
of furniture plays in the environment, the Studio only
works with certified and reforested woods, planted
in Brazil. Quality, durability and sustainability are
prerequisites for the production of pieces.
The pieces also feature a timeless design, using
straight, geometric and asymmetrical lines, all with
lightness and elegance. In addition to inspiration
drawn from works of art and architecture, Estúdio
Kátia e Morgana Moraes also draws inspiration
from Brazilian nature and iconic pieces of Brazilian
furniture to define the traits that will be used in the
design of the pieces. The pieces created by Estúdio
Kátia e Morgana Moraes have great potential to
show the world the main characteristics that define
Brazilian design, such as multiculturalism, diversity of
raw materials and sustainable production techniques.
And it is precisely because sustainability is the
basis of the entire manufacturing process, that
Estúdio Kátia e Morgana Moraes reinforces the
world trend to value and give more competitiveness
to the pieces that are produced, with the concern of
minimizing environmental impacts. It is also because
of this concern for sustainability that Estúdio Kátia e
Morgana Moraes seeks greater interaction with the
producers, in order to guide production, to outline
strategies that will reduce the impact of their work on
the environment.

Athos table
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KRAV DESIGN
GREGORY KRAVCHENKO
A Master in Production Engineering and a Strategic Design specialist, Gregory Kravchenko works
as a production consultant and operates in various
areas of design for product, technology and process
development. He manages Krav Design, a space that
integrates nature with the creative creation and production studio, research laboratory and the presentation of the pieces produced.
Krav is a studio that specializes in creating and manufacturing unique and limited-edition pieces of furniture and branded objects. It is located on a farm in Goiânia-GO, a space that integrates nature with production,
research and design. He owns a factory to work with
solid wood, metals, glass, natural or synthetic polymers in addition to providing technical and scientific
support to enable production in any other material to
meet the creative needs of the partner designers.
Krav’s creative laboratory develops projects for
various areas of design, it conducts strategic research
with market and target audience mapping, seeking
to create successful cases. By uniting design with
research and production, KRAV enables and carries
out projects and products in a unique way, ensuring
the best quality in the final result.

FDT bench
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LARISSA BATISTA
Larissa Batista has been a furniture designer at
Know How studio in Porto Alegre for over 10 years.
She has been recognized for creating pieces such as
the Milan pool table, which has won over the high-end interior and decoration market for its refined
style, bringing luxury to the gaming tables. Her
works are part of the main projects of renowned architects and decorators, as well as in residential projects of several famous Brazilians.
For her, working with design is synthesizing human needs and using the available tools to transform
spaces. The many shapes and colors that are part of
Brazilian daily life are an endless source of inspiration for Larissa’s trained eye. In this environment,
Larissa found the perfect balance between the traditional and the contemporary in her work, always in
tune with the latest trends.
Following in the footsteps of Sergio Rodrigues
and others of the modern Brazilian movement,
Larissa has used traditional materials such as native
Brazilian wood, leather and linen. Larissa’s works
appreciate and respect these ecosystems, consciously
choosing materials and sustainably applying finishes
in order to respect natural sources. In her work, she
uses selected wood from reforested plantations,
and in all her projects she always considers using
materials in a way to avoid waste. Thus, Larissa
hopes to show that it is possible to offer a product of
excellent quality while respecting the resources.
Larissa always designs thinking about the production process and implementing solutions that can
guarantee the sustainability of operations. She seeks
through her designs to reduce the idleness of machinery available in each factory, aiming at productivity
and competitiveness.

Wave chaise
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LATTOOG
Lattoog is a studio in Rio de Janeiro, founded by
architect and urban planner Leonardo Lattavo and
self-taught designer Pedro Moog ,15 years ago. The
Lattoog brand, more than just the fusion of the names of the partners and friends, is the proposal of an
experience in furniture design that seeks to combine
the rationalism of cutting-edge technologies with the
intuition, poetics and subjectivity of art objects. All
this without giving up the inherent functionalism of
objects and furniture. Its inspirations undoubtedly
come from the carioca culture, Brazilian architecture, miscegenation, syncretism and the mixture of
temporalities.
Lattoog’s pieces are loaded with a strong conceptual-cultural narrative, regardless of their visual characteristics. This is an attribute that the partners call
the “Fourth Dimension of the Object.” From the very
beginning, Lattoog has set out to work with a variety
of materials and the challenges that each one of them
poses. The team also provides design services to manufacturers - in these cases, the “project discussion”
takes into consideration each customer’s manufacturing capabilities, and the reinterpretation and expansion of the language already developed by them.
As a purpose, Lattoog seeks to contribute to the
affirmation of a national design of excellence that fosters an important sector of our economy, generating
added value to materials, creating jobs and perennial
cultural content.

Astral Lounge Chair
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LEANDRO GARCIA
In opposition to a large-scale production and
homogenization, designer Leandro Garcia seeks to
develop singular and exclusive projects. His creative
process is based on rational and functional solutions
that explore the essence of forms in the conception
of objects or spaces. He seeks to develop a timeless
aesthetic, which translates into discarding any excess and the exploration of fundamental spatial issues such as proportion, light and shadow, materials
and textures.
Leandro Garcia’s work in his studio covers various fields of architecture - residential, commercial, institutional and interior design – in addition to
furniture design. For all these typologies, detailing
is considered essential, and is directly linked to the
project design. Creating projects with identity, with
customer inspired solutions based on simplicity and
sophistication, is the purpose of the designer.
The Leandro Garcia’s pieces is developed through exploration and enhancement, through design, of
Brazilian raw materials and their relationships. Industrial and artisanal processes and techniques are
combined, resulting in pieces that have the local in
tune with what is global features.

Toco table
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LEBROCK STUDIO
Born and raised in Santa Catarina, Brazil,
Leandro Brock has always had a talent for creating
and building since he was very young. By the age of
12, he was already honing his carpentry skills and has
worked in Industrial Design for over 20 years. Brock
is currently focusing on his own creations in Lebrock
Studio, creating innovative furniture centered
around the conservation, reuse, and inspiration of
Mother Nature herself.
Eccentric designs and the use of rare woods are
evident in his works. The studio owns a 200,000 square meter area dedicated to reforestation with species
native to South Brazil, such as Guajuvira, Louro-Pardo, Cabreúva, Cinnamon, Angico, and Brazilian Pine,
among others, and the Studio’s projects come alive
using traditional and artisan carpentry techniques.
Quality, beauty, and history are essential factors
present in his pieces, along with commitment to sustainability, aimed at the maximum use of materials
and new possibilities while promoting the goal of minimizing the impact on the environment.

Plexxus Dining Table
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LEO ROMANO
Leo Romano has a background of almost 25 years
in architecture and, over the years, while designing
specific pieces for clients, he received an invitation
to launch a complete line. From this work, which was
the Chuva Collection, others were developed, so that
today, design has become a “working branch” of Leo
Romano’s office.
Leo Romano’s contemporary style captures an
interpretation of everyday life, especially nature,
bringing it into furniture design. Wood is a prominent
material in his repertoire, which maintains a focus
on valuing artisanal work, so that each piece becomes
unique and the interference of the human hand that
carved it is also engraved in it.
Leo Romano’s purpose in design is to bring a little
poetry and joy into people’s lives through the objects he
designs - increasing the furniture industry’s market,
both from the point of view of material consumption
and the increase of labor and service generation.

Para ser feliz bench
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LEONARDO VANETTI
By inheriting a century-old farm, designer Leonardo
Vanetti was enchanted by the different shades of the
various types of wood. Many in their raw state, others
already processed by the old local lumberjacks. In
the pasture fields there were still some stumps of the
huge rare trees that had been felled long ago. Further
along, in the virgin forest that has been conserved for
generations, there are large natural structures. With
this abundance of raw material, the designer developed
some pieces of furniture.
The idea of his contemporary design pieces is to
convey a sense of closeness to nature, enhancing the
interaction of man with wood, a raw material which
characterized the beginning of civilization. Solid wood
and steel predominate in his projects, where straight
lines and very subtle curves are noted - if possible, all
starting from the same precept: the power of the tips.
For the designer, this is a universal attraction and the
accumulation of energy at the tips calls immediate
attention to the pieces, always resulting in very simple,
elegant and minimalist products.
In search of this result, Leonardo Vanetti starts with
raw materials from old buildings, reforestation logs and
dead trees from his farm, which is situated on the border
of the states of Minas Gerais and Espírito Santo. His
repertoire is made up of simple and stylized pieces. As
a result, Leonardo Vanetti’s creations use little material
- many of the products can be developed from industry
waste and scrap.

Nau bench
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LUIS PEDRAZZI
Luis Pedrazzi liked to draw as a child. He studied
architecture and found himself passionate about
design, starting to create and produce all sorts of
objects - from jewelry to lamps, and moving on to
tables and armchairs. Opening his studio and his
own production for personal and market needs, and
he has been studying and working to conceptually
and technically evolve his work.
Pedrazzi navigates with some creative freedom,
with a strong inclination to minimalism, flirting
with Bauhaus and the Italian masters. His pieces
feature clean lines, pure forms, steel, wood, leather,
glass and a myriad of fascinating materials. His
purpose as a designer is to reinvent old formats and
create something unusual, beautiful, practical and
poetic that facilitates or stirs up some emotion in
people’s daily lives - in a way that is non-aggressive
to the planet.

Botero Vase and lying Botero sculpture
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MARCELO LIGIERI
An urban architect graduated from the Izabela
Hendrix Methodist University Center, Marcelo Ligieri
worked as an architect from 1995 to 2004 and as a
professor at the State University of Minas Gerais from
1997 to 2004. The idea of working with design came up in
1999, when he was developing the architectural project
for expanding the industrial headquarters of a furniture
factory. Nowadays, he is exclusively dedicated to Doimo
Brasil as a designer and art director - a company that
operates in the high-end decoration market all over
Brazil and exports to 20 countries.
Simple, well-proportioned and minimalist lines
underline Ligieri’s work, which is expressed in woodlaminated metal structures. This defines a slim profile
that creates a branding pattern for his products. For him,
design is quality of life and it is a pleasure to influence
this reality directly through the furniture he designs.

Kei lounge chair
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MARTA MANENTE
The work of designer Marta Manente seeks to
harmonize fluid and strategic traits according to the
available raw material and technology. Working especially with natural wood, straw, fabrics, leather,
metal and glass, her creations are always attentive to
the viability of production of the partner companies,
whether it is design, factory structure or raw material.
Marta Manente has the furniture industry in her
family history and, for 20 years, she has been dedicated to corporate advisory services in strategic design
and her branded design. Her studio is an integrated
design center where related areas such as interior
design, marketing and graphics work interact, resulting in complete and focused projects. The concept of
“thinking differently” is a guideline in the projects
she creates for the furniture industry, always referenced in strategic design.
The experience of the designer extends to other
segments, such as communication, furniture retail
and development of raw materials and complements,
attending to various players in Brazil, Argentina
and Germany. More recently, the designer’s work
has been aimed at developing partnerships with the
furniture and raw material industries to take design
beyond form and function - from manufacturing to
marketing positioning actions, resulting in consistent and competitive projects in the national and international market.

Pérola swing
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MARTON ESTÚDIO
José Marton’s work is guided by formal, aesthetic
and functional rigor. Marton believes that raw
materials have their own language and, being an artist
and designer, he tries to extract the best result from
them. Research and challenges are guiding threads
of his work and, like language and aesthetics, he has a
preference for more synthetic and functional shapes.
Graduated in Fine Arts from Santa Marcelina
University (SP), for almost three decades the visual
artist, product designer and set designer José
Marton has been dedicated to the research and
implementation of new technologies and materials.
He brought creation and inventiveness from his
childhood and youth, having discovered in 1995
his entrepreneurial side, when he established the
Marton+Marton joinery - a benchmark for art,
design and architecture. This has made his name
and work shine on the most popular catwalks of
the fashion scene, with striking scenography and
mastery in retail architecture for over 400 clients,
thus originating Marton Estúdio originated.
In an increasingly vibrant world of change, the
company is committed to connecting producers and
consumers by synthesizing the essence of brands,
while maintaining innovative ways and specialized
services in four areas: Solutions for Art, Architecture,
Scenography and Design.

Híbridos table
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NATASHA SCHLOBACH
Born in 1988 and coming from a family of engineers and architects, Paulista Natasha Schlobach graduated in Industrial Design - Product Design from
Mackenzie Presbyterian University in 2009. While
still at university, she obtained knowledge in ceramics, modeling, jewelry and furniture. Once graduated,
she worked as a designer, as a furniture and interior
designer in some São Paulo offices. Since 2014, she has
been the general director of Núcleo +Mobiliário, thereby starting her career in the academic world. Her
studio, NS|Studio, opened in 2013, carries out furniture and interior design with curatorship and creative
management in the field of design.
Natasha’s style is retro minimalist and she believes that through design, cultural elements and their
perception can be rescued in a new way when combined with new lines and aesthetic concepts. She
works towards a design with geometric shapes and a
minimalist appeal as well as retro memories. Wood
and metal predominate: wood, for its natural beauty,
warmth and comfortable feel, while metal allows her
to work with its strength and its shapes.
Natasha is enchanted by pure geometry, as the
simplicity of forms and the interactions between
them attract the designer. She appreciates the pursuit
of balance in proportions and the asymmetry that geometry allows. Today, she believes designers can rescue important cultural elements - concepts and materials - and thus they are able to help in some way to
construct new life concepts and new ways of thinking
for society as a whole.

BOO fruit bowl
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NICOLE TOMAZI
A strong bond with the territory, the local culture,
the ancestry and the femininity are the basis of her
work and her personal research. She has been uniting design and craft production since 2007 through the development of branded pieces. Her products
have been exhibited internationally at Salone Satellite (2010, 2012 and 2013), Fuori Salone 2009 and 2015
and Art Basel - Design Miami Basel 2018. She was a
finalist of the 2012 and 2013 Salone Satellite Award
and the Winner of the Planeta Casa 2012 Award, and
of the Bradesco Private Bank MADE and Design &
Art Award 2018 as well as the Casa Vogue Design
2019 Award, her creations arise from her restlessness and curiosity. A Master in Design with research focused on territory and culture, she was a guest
lecturer at the Master of Design course at L’école de
Design Nantes Atlantique - Brazil Studio in 2019.
Currently, she develops projects focused on territorial design, self-production pieces and also projects
for Brazilian companies.

Genius Loci Collection
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NOEMI SAGA
Noemi Saga Atelier is a Brazilian brand of products,
established in 2013 by Nomina Design. In addition to
aesthetics and functionality, the designer seeks a greater emotional connection between people and products.
Research on arts, history, trends, and cultural expressions are important sources of inspiration.
The foundations of responsible design focusing on
production processes, better use and reuse of materials
are present in the products of the brand. The Atelier
combines new materials and technologies with traditional techniques to create unique art furniture.
The company was founded in 1999 and is headquartered in the city of São Paulo. Designer Noemi
Saga is the founder and creative director of the brand.
Her career includes a Salão Design Award and Museu
da Casa Brasileira Award.

Conogó screen partition
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OF DESIGN
OF Design was born from the dream of designer
Odete Formentão to work with creation, a passion
that began in her childhood by drawing, mixing shapes and colors to see what the result would be. This
passion has grown over the years and served as a guideline for her life. Odete studied Industrial Design at
PUCPR, in Curitiba. A few years after she graduated
and was already working in the field, she received
an invitation to work in the region of Bento Gonçalves, one of the main furniture centers in the country,
where she would later start her journey as the director and designer of her own office, OF Design.
Throughout her 19-year career, the company has
accumulated a large client base, providing services to
all five regions of Brazil, and has established itself in
the furniture market. In 2011, designer Arthur Formentão Guidolin, Odete Formentão’s son, joined the
company. Currently, OF Design works together with
its first and second generation, in a style of work that
is strongly based on data collection in tune with their
creations, always looking for new visual and structural styles for their projects. In the search for ideal
products, OF Design works with diverse materials,
exploring the perculiar characteristics of each raw
material, valuing its particularities.
OF Design’s main goal is to create solutions for
customer needs through innovative products that are
constantly in tune with market developments.

Lyon sideboard
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PAULO ALVES
Paulo Alves never imagined himself as a designer
at first. He began his engineering studies, but soon
realized that rigid teaching was not in line with what
he was looking for, he then turned his career path to
architecture. It was then that, while at university, he
got to know more about the work of Lina Bo Bardi and
he moved to São Paulo to work in her office. Unfortunately, she passed away shortly thereafter and Paulo
Alves was one of those responsible for the compilation
of her work, in which she ventured very successfully
across various fields.
Furniture caught the attention of Paulo Alves
and he began to develop some projects. From then
on, he continued to work with furniture and wood.
He dedicated himself to getting to know Brazilian
woods, specializing in the concepts of handcrafted
woodwork. His relationship with nature is unique,
from the affective memories of childhood or from
everything that he observed over the 20 years of his
career. Speaking of traits, Paulo Alves ventures into
lightweight structures and alternative woods, testing
new colors, combinations and learning how each
species works best.
The relationship between furniture and its user
is very present in his creations. For Paulo Alves,
understanding the user and the people who will live
every day with his pieces is one of the most important
things. The flag he stands for is design with affection.
Therefore, he intensely focuses on the ergonomics
of the pieces, their comfort, usability, lightness and
other aspects.

Guaimbê table
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PROTOTYP&
Founded in São Paulo in 2014, Prototyp& is a studio established by architect, designer, illustrator and
art director Felipe Protti, under a factory floor concept - an independent design path that brings together architecture, interior design, set design, furniture, product and graphic design. The studio is also
an open-door showroom with a prototype workshop.
There projects are carried out involving small and
medium suppliers using dynamic and handmade
processes. Most of the catalog pieces and original designs are finished in the workshop and sold to order,
directly to the customer.
Prototyp& respects the purity of materials, with
designs that seek proportions and references from
the past to create timeless pieces with affective memory. It is an open space for experimentation and
promotes design as a creative solution, simplification
of processes and freedom of production. The materials are always handled in their purest and finest
form. Examples include solid brass, carbon steel,
handcrafted knits, leather, marble, granite and solid
wood. The brand believes that not only are the materials precious, but their combination is what makes a
simple piece into an exquisite product.
Modernist features based on the Bauhaus concept
inspires Prototyp& - all this combined with the purity
of the materials. The team values manual processes,
enhanced through technology and design as a creative solution, in order to simplify what is complicated.

Pliant armchair

146

PLATAFORMA4
PLATFORMA4 was set up with the objective of
aligning ideas, adding experiences and proposing new
ways of working with design. It is a collaboration and
exchange platform where each of the designers applies
their specific skills and contributes to the creative
process. It is made up by designers Amelia Tarozzo,
Camila Fix, Flavia Pagotti Silva and Rejane Carvalho
Leite, who have solid individual careers including
participation in several international exhibitions and
award-winning products in Brazil and abroad.
Plataforma4 has been deepening its relationship
with manufacturing companies, expanding its role
from the creation process to the launch of products.
It participates in all the stages of development: from
concept definition to product design, with factory visits to follow up on prototypes, defining the language
of each collection and its positioning in the market.

Buffet Aero
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QUADRANTE STUDIO
In August 2011, Quadrante Design, a Brazilian office with more than two decades of experience in the
graphic design, branding and advertising market,
expanded its borders, setting up Quadrante Studio,
a company extension focused on the product design
segment. With products from designers Junior Ramos
and Marcelo Figueirêdo, Quadrante Studio has been
putting objects and furniture with striking features
on the market. Daily life, humor and Brazilian identity are creative fuels for the studio that, as well as products for its own brand, develops projects for manufacturing companies according to specific demands.
Quadrante Studio’s creations play with shapes
and meanings, but do not overlook good design criteria. The team is always attentive to production
processes, the product cycle and, especially, the relationships built up between their products and users.
Wood and metal are almost always present in Quadrante Studio pieces, but they also enjoy following
new creative paths using other materials that are
part of their portfolio. Quadrante Studio proposes an
activist design, enabling sustainable development,
having in mind the market and social demands, as
well as stimulating the intersection of the needs of
those who produce with those of the user.

Totem rack
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RATORÓI
RatoRói is a design studio focused on circular design and collaborative processes. One of their partnerships is with the designer Érico Gondim, who
works focused on the respect for the materials, understanding their tactile and visual value and enhancing them through design. Together, Estúdio RatoRói
and Érico Gondim Design present a project that extends the life cycle of centuries-old post-industrial
and post-consumer plastics, creating a playful and
innovative product designed for disassembly at the
end of its useful life, to then be re-used/recycled once
again as pure raw material, as well as the other parts
of the object.
Érico Gondim Design works by valuing the textures and structures of the materials in their essences, in addition to constructive potentialities and
curiosity. While Estúdio RatoRói, on the other hand,
works from the transformation of the raw material,
thinking about the valorization of waste as a source of
wealth and its transformation from economic, social
and environmental liabilities to assets. Together, in a
contemporary way, they point out the importance of
the designer’s presence and mindfulness throughout
the production process (beginning, middle and end).
With a proposal for formal and structural innovation through the differentiated use of materials,
Érico Gondim Design looks for intelligent ways to
please the eyes and touch; to enchant through Brazilian traditional and cultural references; to create and
propose unique products that have meaning. This
vocation, which exalts the essence of the materials
and seeks economic, social and environmental gains,
is the meeting point with the work from RatoRói,
which proposes to rethink processes and products,
using circular design as a transformation tool.

Corrupio lamp
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RAHYJA AFRANGE
Graduated in architecture, Rahyja worked for
renowned architecture offices before diving deep into
design’s world. In 2012 she went to Denmark to study
furniture design in Copenhagen. On her return to São
Paulo, Rahyja opened a multidisciplinary studio. Her
first pieces, Se7e chair and armchair won the ICFF
Studio Award - New York, in may 2013. Rahyja has
been participating in several exhibition fairs around
the globe such as Milan, Berlin, Paris, São Paulo. Based
on the logical structure of each material, her working
method is guided by aesthetics, functionality and
simplicity inspired by the philosophy “live well, in
loving ambiences.”

Se7e chair
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RENATA RUBIM
Designer Renata Rubim’s work is imbued with a
triad that goes beyond shape: innovation, environmental and social awareness. Her work in surface design is primarily about getting interesting and compelling visual results. Renata’s signature designs bring
together a combination of factors and ideas: usually a
good balance in composition, very well-coordinated
colors, and often a mix of movement to create the pattern with a surprise element.
Her studio, Renata Rubim Design & Colors, was
born from the designer’s childhood passion. Since
the age of four she had shown a passionate interest
in surfaces and colors, especially textiles. A treasure
that she has kept to this day are the drawings from
that childhood inspiration period. She drinks from a
multicultural fountain, of plural inspiration and she
is influenced by her European and Jewish origins: she
has one foot in Brazil and the other in the world.
Everything is fluid in Renata Rubim’s work. While many designers and artists base their creations
on research done on a central theme or a chromatic
exercise, she has always followed diverse paths. Her
repertoire has always varied materials and applications. Although textile is at the center of her work, the
designer appreciates the areas of coatings, surfaces
and colors. When you express yourself in color, for
example, you try to do it in a balanced way, with one
or another more expressive tone. For her, color is a
polite and refined language that can be very cheerful.

Conceitos Múltiplos collection
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RICARDO BELLO DIAS
Brazilian architect Ricardo Bello Dias currently
lives and works between Milan and São Paulo. He attended the School of Architecture and Urbanism of
UFPE in Brazil, and graduated in 1990. In 1996, he established his own studio in Milan and has since then
been active in architecture, design, corporate identity and art direction.
In 2014, he started his activities in São Paulo and
became one of Ornare’s designers, as well as their Art
Director. His works ranges from fashion store and
showroom planning, furniture design, offices, private residences and hotels. His studio has undertaken
projects in Western and Eastern Europe, North and
South America and Africa.

Ikigai
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RICARDO GRAHAM FERREIRA
Ricardo Graham Ferreira’s taste for construction
began at a young age. As a child, he loved to play building and assembling things. Especially with Lego and
wooden toys. It was as an adult that he understood
he could work with wood: building, using his hands
and not just his head and images. This was liberating
and reorganized his whole life. In 2002, he went to
Europe to learn carpentry at the age of 28. And after
four years of practical learning, he returned to Brazil
with two cabinet maker titles, one from Italy and one
from France.
His studio, located in Nova Friburgo, was set up in
2006. It is in this laboratory that Ricardo Graham experiments, creates prototypes and produces his pieces. It
is an inspiring place called “oEbanista”. His training was
practical and focused on the techniques of woodwork
and the construction of period furniture. His training
was traditional, using hand tools and machines.
In fact, Ricardo is a craftsman specializing in
wood. He is not a design graduate, but in the broadest
sense of the word he is a designer because he draws
and designs. The difference of his work is the expression of the author himself. This is where he employs a
more intimate knowledge, where individuality takes
shape: curves, wood tones, fittings. It is a language.
Communication in the shape of an object. Of course,
wood is his favorite material, but Ricardo also appreciates stones, natural fibers and some types of metals. His purpose is to create, express himself freely
and in harmony.

3 pes chair
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RICARDO RANGEL
The relentless pursuit to develop successful products and services led Ricardo Rangel to seek a unique academic background and career path. For him,
a successful product is the result of the interpretation
of numerous variables, both tangible and intangible,
of technical and human origin. His background in
Mechanical Engineering, Product Design, Strategic
Design and the experience gained over the years reflect this quest to solve the complex problems of product management and development in the contemporary market.
His design office is modeled around a European design studio, where the chief designer is directly involved in all stages of the product or service development.
Expertise is found in tripod design - product development - strategic consulting. Ricardo Rangel stands out
in the market for his world class design, focus on results and user experience. The team is aligned with the
best practices of international design and management,
providing companies that have access to their Strategic Consulting and Design services with an incredible
transformation capacity, building their own identity,
increasing competitiveness, expanding opportunities
and consequently the internationalization of its products or services.

MOSP Lounge armchair
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RICARDO RODRIGUES
A partner of NDT Design studio, Ricardo Rodrigues holds degrees in design from the University
of Fine Arts - Sao Paulo and in architecture from
FAU - Rio Preto. As a professor at FAU - Rio Preto,
he taught postgraduate courses in furniture design;
and at Dade College University - Miami, he taught
interior and furniture design. He gained valuable
experience while working closely with professionals
in workshops and projects in Germany, France, and
Italy. Ricardo’s creations embody unique characteristics, bringing together art, design, and people.
Ricardo’s design is contemporary, sustainable and
accessible. Currently, NDT Design studio and branding, located in Boca Raton FL, distributes and sells
pieces made in Brazil throughout the United States.
Other Brazilian design studios use NDT services to
facilitate sales in the US.

Red Cake stand
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ROBERTA BANQUERI
Roberta Banqueri is a creator by essence: at first,
only thoughts and stories. Then designing many environments as an interior designer and spatial solutions
as an architect. More recently, closely linked to product
design. There are no limits to her achievements through creation: from the immaterial to real, from large volume to small objects. In her creative process, Roberta
thinks about the best way to express Brazil’s ability to
develop its own contemporary language for product
design, specifically furniture. It is always intriguing to
note that current Brazilian design tries to be modernist
and this theme represents a challenge to Roberta’s creations: to break through these barriers and start a work
that may one day be recognized as contemporary, timeless and Brazilian.
The products developed in her studio can compete in
the furniture market for having a unique and universal
language. At the same time, they bring together all the
current and present elements in Brazil and in the contemporary world. They are pieces resulting from a combination of solutions, skills and experiences of different
professionals, diverse materials, technology of high
precision machinery and the craftsmanship involved.
Thus, besides generating business, the products move
Brazil socially, using both the most modern as well as
artisanal techniques.
Her repertoire brings products with a unique, contemporary look, which have references in Brazilian
modernism and Scandinavian minimalism. A light design without any excesses, with a story to tell, idealized
in the Brazilian Paulista scenario. Her products have a
simplified language, which brings together high technology, refined design, experience in dealing with wood,
the precious manual finishing, in addition to several
well-defined use and function applications. For Roberta, it is imperative to extract a language of its own for
the current furniture, perpetuating it with the use of a
fine material such as wood, regardless of whether it is
a Jacaranda or a Pine, but bringing a timeless language,
with the mix of materials and the possibility of customization. Brazil is also contemporary, even though it is
nostalgic: this represents Roberta Banqueri’s line.

Vó sideboard
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ROBERTA RAMPAZZO
Roberta Rampazzo believes in the power of beauty and well-being and how they are capable of transforming an environment, and consequently People’s
mood and quality of life. For her, an expressive object
in the house also brings an important emotional side.
Her work style reflects much of the designer’s own
personality - including her feminine and inconstant
side. Although she has created several minimalist and
light pieces, the emotional, playful and human factor
occupies an important part of her work. Pure and graphic pieces are complemented by more fun pieces in
the designer’s repertoire, who admits a passion for
wood as a sustainable, unique and eternal material.
Roberta Rampazzo’s versatility in trait provides
her designs with characteristics that are often clean
and expressive. Raised in the creative environment
of her father’s advertisement agency, Roberta grew
up with the enchantment of art direction, creation
and design processes. Later on, her childhood stories merged with her passion for interior design and
objects, turning it all into design. Roberta believes
in removing the apparent superficiality of design to
give people an understanding of how important objects are in life. This is one of the purposes of Roberta’s work, as well as quality and sustainability issues
at various levels.
Roberta gives her projects personality from the
moment they are studied, to escape from the obvious
and ordinary.

Ilusão table
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RODRIGO KARAM
The experience of designer Rodrigo Karam in different furniture hubs made it possible for him to work
with different design constraints: from upholstered
and paneled furniture to handcrafted furniture with
an organic layout. The challenge of different materials
and combination possibilities is what feeds the creative drive of Karam, who is a product designer with a
specialization in Design Management and a master’s
degree in design. Working in partnership with furniture brands and complements, the designer and the
companies work together as development partners.
As a designer, Karam seeks to serve the market in
a sustainable manner, with an environmental, economic and social focus. It is his banner to develop projects that stand out and thus emphasize the importance of the role of the designer in the new product
development chain. He is a designer who works according to the speed of the market, relying on his career
as a university professor to structure his own style of
work, which is inspired by the study of different authors as well as different working methods.
For Rodrigo Karam, a designer’s work is directly
related to the competitiveness of the industry, taking
into consideration this competitiveness at different
levels, not just price. Competitiveness goes through
healthier themes for the industry, such as innovation.
The company that does not invest in design, does not
innovate and ends up having to turn to the weariest
type of competition: price competition.

Turim armchair
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RONALD SASSON
Sasson.d is the name of Ronald Scliar Sasson’s design company, where he employs his 15-years of experience to the market. Sasson has always worked with
the design of high-end decoration furniture, and his
name is related to five companies in Brazil, having
a full partnership with two of them. The designer
has won three A DESIGN AWARDS, an IDEA Brazil
award and had two finalist pieces at the Museu da
Casa Brasileira. The office has about 25 major clients
in Brazil, in addition to focusing on innovation and
free creation - but with a certain formal rigor.

Grenelle table
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SÉRGIO MATOS
Sérgio Matos is a designer who tells stories through his research and materialized ideas, establishing
affective connections based on Brazilian identity and
ancestry. Culture is an essential raw material for his
work, which reveals a genuine search for originality.
His intention is to design away from trends and exalt
identity, provoking reflections and sensations from
textile fabrics. His career - since the opening of his
studio in 2010 - has gained recognition and collaborates to strengthen the image of Brazilian design
across borders, a path that also opens the way for the
dissemination of knowledge while establishing, by
combining design with craft consulting aimed at the
artisan communities, experiences that translate into an
immersion into the ancestry, the material and immaterial richness of the place, the optimization of the surrounding raw material and references to belonging.
The designer understands that people are interested
in products that connect them with their memories and
experiences, ones that are linked to their own references and attitudes towards their surroundings. For him,
more than just function, design is able to encompass
history, memory and emotional ties. It is through this
perception - ingrained with the essence of Brazil - that
Sérgio Matos gets inspired and nourishes the development of furniture and decoration items. All endorsed in
the cultural cauldron with mixed spices. The solid foundation of creation lays its feet on regionality, an identity
that resists time and preserves the ancestral knowledge
that rests in artisan communities. Handmade objects,
with human warmth, bear a stamp of originality, inside
and outside of Brazil, thus arousing admiration.
The studio has the atmosphere of a loom due to the
unique way a significant portion of the products are involved by weaving material. Nautical rope, a material
used to cover most products, has become his major identity. Sérgio Matos’s creations are quite conceptual, but
they work as a piece of art or in the daily life of a family.
At the same time, in the many projects that Sérgio Matos
develops in artisan communities, each experience generates entrepreneurial opportunities; rescues individual
and collective dreams; strengthens belief in ancestral
skills and projects self-esteem as fuel to enhance riches
that are at the fingertips, in the palm of our hand.
Cobra chair

160

SETTE7
The passion for art and design started very early in
Vivian Sette Ferraço’s career, even before she was an
adult, while having contact with several European artists and designers. Therefore, the creation of a furniture
design studio was organic and coherent. Sette7 studio is
a partnership between the architect and her sister Erika
Coser, commercial director of the brand.
Vivian is constantly refining her ideas and techniques through intense field research around the world,
always seeking to have the best tools and new concepts
available to apply to the design of her new pieces. In addition, her personality transcends her designs, making
Sette7’s creative process unique. The brand is dedicated
to luxury pieces, which proposes a peculiar and timeless
design, developed to combine lightness, quality, durability and movement. Carefully selected natural rocks,
natural laminates, metals and leather have been present
in the pieces produced by the studio since its beginning.
Sette7’s purpose is to promote Brazilian design,
cultural diversity and the richness of available raw
materials. To this end, the Sette7 pieces are meticulously developed, in addition to their high-end components, the sophisticated and timeless design is a hallmark of the studio.

Angolo table
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ST. JAMES
Founded in São Paulo in 1976, St. James was
created with the mission of bringing beauty, luxury
and innovation into the homes of its customers.
Breaking the Brazilian aesthetic standards of that
time, St. James was a pioneer in the manufacturing
of pieces with modern styles and clean lines. In less
than 2 years, the company’s products were already
available to customers in the US, Europe, the Middle
East and Latin America.
Ever present in the brand’s DNA, the combination
between craftsmanship, quality and design helped St.
James become a reference in luxury products for the
home. The company favors the talent and mastery of
the people behind each product, through the balance
between material, design and the technique of the
craftsmen who work the metal.
Its main vehicle, silver, has great symbolic power.
It’s a material with a life cycle longer than most and
that bridges the past – tradition, history – and the
future, for its durability and the timeless design of
the products.

Loops fruit bowl

162

STUDIO ALFAIA
Studio Alfaia translates the diversity and cultural
wealth of the Northeast region of Brazil, which goes far
beyond the folkloric and popular manifestations. The
pieces interpret the elements and experiences of myriad
areas, like crafts, cuisine and music. Its creations blend
these Brazilian aspects with concepts of a modern, sophisticated aesthetic, with striking visual appeal.
Jaildo has a degree in Interior Design and has initiated a master’s degree in Design at the Academia of Fine
Art in Cuneo, Italy. He has previously taken a course in
Fashion Design at Senac, constantly motived by creativity and an ability to draw free hand. Leandra Fernandez was born in Mar del Plata, Argentina, and has a
degree in Architecture and Urban Design. The daughter
of an artist, she has always been in contact with art and
the entire creative process.
Established in 2018, the studio has participated in
important fairs and design awards, in addition to collaborating with certain brands in Brazil and Dubai. The
name, Alfaia, is inspired by the musical instrument of
the same name and typical of Maracatu rhythms, popular in Pernambuco and an important part of Brazil’s
Northeaster culture. It also means: clothing, utensil and
decoration, characteristic of the furniture adornments
and design objects in general developed by the studio’s
creative design efforts.
With their work, the team is able to combine several
industrial techniques and processes with traditional artisan and handcrafts, with the goal of translating these
concepts into products that carry simplicity and trigger
memories. They are always attentive to detail, exalting
the sensation of looking at the past without losing focus
on modern design.

Dumbo bookcase
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STUDIO MASSA
Renata Brennand has an eclectic, organic and relaxed design. Multiculturalism is a distinctive feature of
her work and this is reflected, among other things, in
the intense mix of materials and colors. In her Studio
Massa, she seeks to create light pieces for an already intense urban life, when possible with a touch of humor,
either through colors or shapes. Her creations are inspired by the past, featuring contemporary lines, shapes or
ideas so that they can be adapted to various aesthetics.
This is a result of learning to appreciate many different
styles while moving around.
Renata’s career began in business and finance, but
design was an old passion, and while spending a few years in Los Angeles, she surrendered to the change. She
attended a postgraduate degree in Interior Design at
UCLA and a specialization course in Furniture Design
at the Art Center College of Design in Pasadena, besides
some practical workshops in joinery and metalwork.
Returning to Brazil, the idea of creating the studio became a reality in 2017.
Renata’s work is based on offering an authoritative
design of quality and personality made in Brazil, mixing industrial processes with handmade steps. For her,
Brazil is an extremely diverse country and competitiveness is possible in several sectors of designer and branded furniture, in addition to the well-known and deserved position in the Modernist style.

Ovo armchair
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SUZANNE REBOH
Suzanne Reboh was born with her vocation. Her
professional training was a way to open doors and learn techniques for the improvement and mastery of
resources. Reboh Design started developing projects
for clients, which continues to this day. The change
was also to develop their own brand, creating products from observations, wishes for improvements,
cultural expressions. Design is part of Suzanne and
her worldview.
The path of her work is a way of looking at the
world and finding solutions, always with a minimalist thinking, seeking the best solution in an innovative, specific way, as the minimum. She observes people, habits, cultures and behaviors. She also observes
nature and its solutions, exploring the potentialities
of materials.
Suzanne Reboh can relate to natural materials
and likes the idea of creating with as little transformation as possible, exploring their nature. Minerals,
silica and sands, glass and clay appear in her pieces.
She believes that design is a driving force for human
and social development: it provokes technological
development, acts on behavioral concepts, is part of
the cultural construction of people, promotes restlessness, asks questions, offers solutions. It practically
uses all the sciences.

Reds Oven Salt Pots Collection
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TIAGO CURIONI
Guided by concepts of minimalism and rationality, designer Tiago Curioni offers work that is already
sold throughout Brazil, the United States and European
Union. His pieces have already been featured at different
exhibitions in Brazil, Italy, the United States and France.
Tiago Curioni has a degree in Architecture from Universidade Mackenzie and a specialization in Strategic
design from Istituto Europeo di Design, in addition to a
master’s degree in Product and Industrial Design from
the University of Porto.
His special appreciation for the creation of chairs
and armchairs can be noted by the success of his Velvet
chair, his highest selling product in Brazil and exported
to the USA and Europe.
His career thus far has earned him three Italian A´design Awards (2016, 2017 and 2018) along with the American International Design Award (2017). He has been nominated twice for a German Award (2017 and 2018) and
was a finalist in the Canadian LAMP award (2018) as well
as a finalist in the Prêmio Salão Design (2016).

Pipa chair
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VINICIUS SIEGA
Vinicius Siega is a designer of laureate products
with a degree from the University of Caxias do Sul,
with majors in interior design and graphic design.
Born in the Gaucho Highlands, he has enjoyed close
contact with the furniture industry for over a decade.
He has worked for major furniture brands, garnering experience in strategic design, branding, high-scale manufacturing processes, creative direction and
consumer markets. He established his own design
studio in 2015, initiating a phase of deeper involvement in all stages of the creation process while producing his own work.

Pouso armchair
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WAGNER ARCHELA
Born in 1964, in Mooca, the traditional Italian neighborhood of São Paulo, Wagner Archela develops
furniture and objects influenced by the exuberance
and plurality of Brazilian culture. As an engineering
student, he dropped out to live his dream as an artist,
immersing himself in music. For six years, he played
the guitar and sang blues professionally at prestigious
venues in São Paulo such as Bourbon Street and Aeroanta. The combination of musical sensibility with the
techniques of artfact construction integrate with harmony and surprise the works of the designer.

Pazetto armchair
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IN FAVOR OF
HETEROGENEITY
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In the 1990s, higher education design courses had a notable growth in our country. Following the example of other places, thousands of professionals graduated
here, in a market that was still resistant to design. Many Brazilian companies in
various areas, but certainly those producing furniture, are still unaware of the
practice of design, and tend to confuse it with the intrusion of an external agent,
one that understands nothing about their production line, their commercial challenges, their business strategies and their productive sector.
Therefore, a designer is often mistaken for an artist who does not take into account the concrete conditions of manufacture, logistics and commercialization and
whose work is often rejected for reasons of taste, unrelated to any kind of research.
Few lowend furniture companies manage to realize what a design program
committed to lowering costs, streamlining processes, taking advantage of construction elements without sacrificing the quality of the project would mean.
Thus, in Brazil we have a good number of university graduated designers who invest in their own production, either by organizing small craft workshops or managing networks of third-party suppliers, capable of meeting their project demands.
In some of the latter cases, the outsourced supplier also becomes a business partner and a certain promising designer/company symbiosis is produced for both parties.
In other situations, designers open up to a range of suppliers, betting on different raw materials, processes and results, thereby expanding the possibilities of
technological and productive experimentation to the maximum.
There are also some medium-size and large companies that know how to recognize the value of design as a business tool and invest on seasonal themes, experimenting with different product models, which are tested in the increasingly
demanding market from the point of view of periodic formal renovations.
Brazilian furniture designers, therefore, operate today in different scales and
approach very different markets. Some perceive the export potential or even the
possibilities of international commercial segmentation, opening stores and offices in other places and, thereby, performing their functions as international economic agents, by mobilizing productive sectors other than ours or simply working
as designers for foreign companies.
Our production, which is presented at international fairs and exhibitions, is
marked by a variety that is based on certain pillars. One of them is the constructive/formal tradition of our modernity. We have followed, in recent years, the
growing interest of international companies, whether they are modernariatos
(modern antique shops), galleries or companies that make special runs of furniture designed by our architects and designers which are recognized worldwide for
their modern historiography. Just like our concrete, neo-concrete and strands of
contemporary art have reached prestigious international destinations, appearing
in exhibitions at the main museums in the world, our modern design gains small
limited editions (for example, the Concha or Bowl armchair by Lina Bo Bardi), in
order to be appreciated not as a mass product, but as a private collection item.
This is a recurring tradition currently recognized by our designers under the
age of 40. In the 1990s, it seemed important to deny the modern vein that characterized us in an optimistic and industrializing period and ironic items were
developed, in small numbers, which exalted our precariousness and marginality,
pieces that praised, in various ways, the improvisation to which it seemed relegated to the periphery of the world, making it a ‘future reflection’ of central countries and markets.
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The postmodern vogue never dislodged the constructive project of the frugal
designs of the post-World War II pioneering generation. However, that reference
production had to be updated. Many recognize today that it is necessary to overcome some of the furniture made on a very small scale, abusing what seemed limitless - our natural resources, including hardwoods that were extinguished by
the eager consumption of the market.
The use of new raw materials, including woods considered not be of high quality, artificial components, recycled or reused materials are some of the possibilities that have opened up for new generations.

In this extremely diversified context, in terms of productive structures,
markets, technical adaptations, many professionals are asked to develop pieces or
collections of pieces that connote a kind of Brazilian character.
The debate about the construction of a Brazilian identity is very old and has
undergone many different reforms since the 19th century. Often amalgamated
with racial connotations, in several directions, it has
established itself in the most recent stage of globalization. During this period, from the 1990s onwards,
business structures have become deterritorialized,
maintaining only strategic aspects of the business in
their original units while sending industrial production, often labor-intensive, to the outskirts of the world. At the same time, it was
part of the international marketing game to recognize regional characteristics
that made sense and created niches or proposed ‘styles’ of time or region, of short
duration and which seemed to be ‘authentic’, ‘genuine’, pure etc.
As researcher Javier Gimeno-Martinez points out, repeating what had already
been observed by scholars of globalization, the more homogeneous the globalized
world has become, the greater the appetite for heterogeneity and regional, national and ethnic singularities.
This imposition of adopting formal characteristics recognizable as ‘Brazilian’
gained various different debates and provided our designers with the requirement to formally respond to this vague notion of Brazilianness, coining various
sorts of references. There were those who expressed appreciation for regional reasons; those who sought style in the colonial past, as our modernists did; those
who looked at the traditions of indigenous people; in the different manual practices and even prejudices built over decades that connect Brazilians, as a whole, to
notions of laziness or indolence.
Some of the daily habits, already so ingrained in life, that seem natural, have
their foundation in design, such as, the layout of newspapers, teaching materials
and many other objects and habits that shape our aptitudes and our tastes. These
are characteristics that social psychologist Michael Billig coined as part of banal
nationalism. The notion of nationality, discussed in Benedict Anderson’s classic
book, results in the notion of a unity also built from habits, notions and practices,
including typographic capitalism and the resulting fixity of language, which conforms what he characterizes as “imagined communities”.
In recent times there seems to be a rebellion against this ideological straitjacket of ill defined and tacked Brazilianness. Many of those dedicated to the foreign
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market realize that notions of constructive and formal quality; good service delivery; environmentally desirable references, in short, different market demands
speak louder than a homogenizing discourse. Whether Brazilian furniture will be
marketed in own or third-party galleries in elegant neighborhoods in European,
North American and Asian capital cities; whether Brazilian designers will become part of the teams in international furniture companies; if small studios are
present in international marketing chains, the requirements are diverse and are
unlikely to be accommodated by leveling perspectives.
Many of today’s professionals realize that the perspectives are varied, fickle
and require diverse attitudes, precise and singular responses for the inclusion of
their work in the global market. The aura of legitimacy that some national ensembles gained in the post-World War II era is under intense review.
It is not only among us that this takes place. Today, severe criticisms are being
made of national design history models, whose books occupy a large part of the
shelves of specialized bookstores. It was about time. You just have to look carefully at the so-called Italian or German design, two of these more auric sets in
the historiography of design, to realize that no discourse of homogeneity can be
sustained. Precisely, as Penny Sparke analyzed, the first post-war exhibition of
Italian design, held at the Museum of Modern Art (MoMA) in New York, exhibited mini donkeys made of straw, simple results of manual practices from the outskirts of the southern Italy. The industry’s export project buried these exhibits
and launched items of great constructive and formal ingenuity to the world, aimed at the economic and intellectual elites of the planet. It was in this movement
that the very Italian company Cassina reissued modern furniture originally from
German, Scotland, France ... And it continued to be called an Italian company.
Vespa or Aprilia, the work of Danese or Alessi, the many furniture manufacturers who have joined with designers and produced the international mystique of
Italian design did not refer to popular roots in the south of the country, those that
are non-industrialized and with serious social problems, but they mirrored the
demands, not yet materialized, by the affluent international public.
Using design as a strategic solution, constructive quality, impeccable finishes,
manufacturing guarantees, technological novelties - let us remember that the use
of various plastics, if it was not an invention by the Italian furniture industry, it
had illustrious examples in its manufacturers - these were common concerns of
many companies, which never closed their doors to promising foreign designers.
German design, conceptualized for its mechanical or electronic precision, its
great involvement with engineering also acted on several fronts, privileging, in
many cases, the issue of productive qualities.
The discourse on these sets was being managed by international agents - critics, historians, museum curators. The requirement for a Germanic or Mediterranean soul did not weigh on the head of a Dieter Rams or Bruno Munari. What
was done, in each country, was the maximum use of resources of each company, of
each chain or productive arrangement. And, above all, the joint initiative of companies and designers willing to take risks.
The contemporary world, although it reaffirms, in many ways, the ideologies
of nationality, also has in its production and consumption of objects its most internationalized practice. Today, JavierGimeno-Martinez says, the multiple nationalities of products designed, produced and consumed in different countries - has
challenged the narrow labeling of products into national categories.
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Many, if not all, of the
great examples of effectively
innovative design in the world
were joined by design and
industry agents. It is possible
to review the entire history
of best-known design from
this perspective: Herman
Miller and G. Nelson and
the Eames; Fritz Hansen and
Arne Jacobsen, Dieter Rams
and Braun; miscellaneous
companies and R. Loewy etc.
It is also remarkable to notice
the initiatives of industrialists in innovation processes,
remember the classic cases of
Thonet and Wedgwood, among
many others.

In this sense, it is possible to observe that many Brazilian designers working
in the furniture world have built for themselves peculiar traditions in different
market niches. Some innovative projects start from the endorsement given by
freelance designers and their continuous relationship with factories regarding
specific projects.
Some larger companies have opened up in recent years to put their production
facilities at the service of innovations brought by professionals from outside their
factories. And many designers continue to work in their own workshops or have a
network of different suppliers.
In the diversity of scales in which they operate, a certain familiarity that many
designers have with projects of small production or even of unique products
draws attention. They are those who bet on a restricted market, from a quantitative point of view, but which allows for the use of fine raw materials, premium
finishes, based on artisanal practices that supply exclusive markets.
For them, working with tropical solid wood is a way of recognition, as we still
have wood of rare beauty and extreme strength, allowing for the creation of pieces of great constructive quality.
But this is only one of the possible paths taken. If the production of quantities
is a requirement of international markets, Brazilian designers often have this unrealized dream of designing for large audiences, and in their academic training
developing the necessary instruments for this. In this way, they achieve surprising results. Without mentioning names, I remember a design office that, when
working for a mass product company, which demanded cost reductions, worked
on the project, not in the sense of reducing the final quality of the products (board
thickness, etc.), but obtaining results through the disassembly of each part, reducing the costs of transportation and thereby reaching the same financial result
expected by the manufacturer.
The production difficulties faced in Brazil, including our truncated industrialization process, have led designers to be called upon to intervene in the production
process. Many times, they have to resolve production issues and act in order to
solve the deficiencies, for example, the connecting elements between pieces that
make up furniture or other consumer product. These observations on the specific role of the designer in our production chains come from designer and theorist Gui Bonsiepe, in several texts. Improvised solutions show the problems faced
in our production sector, and they are, in some cases, excellent design schools in
precarious conditions. Difficulties often stimulate a certain malleability that can
be very fruitful in facing different markets, from a socio-economic and cultural
point of view.
And the dream, so often unfulfilled, of designing for a broad domestic market
that would act as a counterweight to our tremendous social inequalities must continue to be pursued by everyone who dreams of autonomous design, based on technological advances and independent study achievements.
São Paulo, February, 2019.
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